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.. . the basic Linotype machine 
for single magazine requirements 4 


’ 

‘ 
Simple in construction and carrying only one magazine, the Model 
5 Linotype is ideal for plants where the variety of composition de- 
mands constant magazine changes. The Model 5 is an equally con- 
sistent profit producer in plants where composition requires using 
the same font of matrices day after day. It cannot be surpassed for 
production, efficiency, economy, and maintenance convenience un- 


der these widely differing conditions. 


Standard Linotype Equipment on Model 5 includes: 


| m\ Swinging Keyboard ’ - 
| O \ Universal Knife Block 

D \ Spiral Automatic Distributor Clutch 

E | Universal Ejector 


iL | Optic Aid Front 





| a | Standard 90-Channel Magazine 






See your Linotype Production Engincer for full details on profit potentials of the Model 


5 Linotype. Write today for the new brochure describing this machine. 


t 


MERGENTHALER LINOTYPE COMPANY / 
29 Ryerson Street, Brooklyn 5, New York at * 
Agencies: New York, Boston, Chicago, Dallas, Atlanta, 


Cleveland, San Francisco, Los Ang 
in Canada: Canadian Linotype, Limited, Toronto, Ont. 
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Ludlow “Gathering” 


helps reduce composition costs 


Ludlow Typograph Company 








Motion is Lost Profit 

















Ludlow Typograph Company 











‘Some Reasons Why 
Printers Prefer Ludlow 


That's the title of the big, new 32-page booklet 
we have just completed. It outlines in detail some 
outstanding Ludlow advantages and operating 
economies which you should know about. 


This new booklet graphically illustrates and 
describes the way in which the Ludlow helps to 
solve such printing plant problems as type short- 
ages, type breakage, scarcity of spacing material, 
excessive press make-ready, press work-ups, con- 
gested floor space, multiple forms, and ruleform 


composition—to mention just a few. 


LUDLOW TYPOGRAPH COMPANY 


2032 Clybourn Avenue, Chicago 14, Illinois 


idlow Tempo family 








ludtow Ty pograph Company 


















As you go through this booklet you will realize 
some of the reasons why so many progressive 
printing and publishing firms, specialty printers 
and others have discarded the old, time-honored 
typesetting methods and have changed to the 
improved Ludlow system of all-slug display and 


job composition 


Send for your free copy of this new 32-page 
booklet—it will give you a better understanding 
of Ludlow’s contribution to efficient composing 


room production. It is real information for you 






















Papers for business records 
should look well and also be 
able to take considerable han- 
dling. Byron Weston Company, 
specialists for ninety years, have 
developed rag content papers 
with an unmatched combina- 
tion of STRIKING, BEAUTI- 
FUL APPEARANCE and UN. 
USUAL RESISTANCE TO 
TIMEAND HARD HANDLING. 


ON Pay 


BOND PAPERS 
Extra No, 1, 


100% New R 
OiD HAMPSHIRE BOND 
100%, Rag Content 
DEFIANCE BOND 


75% Rag Content 
HOLMESDALE BOND 


S0% Rag Content 
WINCHESTER BOND 
LENOX BOND 


25%, Rog Content 
WESTON BOND 


WESTON OPAQUE BOND 


MERIT BONO 


MERIT OPAQUE 
RESEARCH BOND 


LEDGERS 
Extra No. 1, 
100% New White 


Cotton and Linen Rags 


BYRON WESTON CO, 
UNEN RECORD 


@| BYRON W 


yy 


N 


100%, Rag Content 
Of£RANCE LEDGER 


75% Rag Content 
WAVERLY LEDGER 
CENTENNIAL LEDGER 


50% Rag Content 
WINCHESTER LEDGER 
LENOX LEOGER 
25% Rag Content 
BLACKSTONE LEDGER 


APPRAISAL LEOGER 
COURT UNEN LEDGER 


MACHINE 
ACCOUNTING 
50% Rag Content 


WESTON’S 
MACHINE POSTING LEOGER 


25% Rag Content 
TYPACOUNT 
POSTING LEOGER 


INDEX BRISTOLS 
100%, Rag Content 
DEFIANCE INDEX 
VULCAN INDEX 


yrs? 


§2 


50% Rag Content 
WESTON'S MACHINE 
POSTING INDEX 
LENOX INDEX 
WINCHESTER INDEX 


25% Rag Content 
TYPACOUNT INDEX 
MERIT INDEX 


SPECIALTIES 
100% Rag Content 
WESTON'S 
DIPLOMA PARCHMENT 
50% Rag Content 
WESTON’S 
FINGERPRINT INDEX 


Rag Content 
WESTON’S 
OPAQUE SCRIPT 


25% Rag Content 
BYWESCO 
MANUSCRIPT COVER 
SUPERIOR 
MANUSCRIPT COVER 


ESTON COMPANY 


Makers of Papers for Business Records Since 1863 
DALTON, MASSACHUSETTS 
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Obsolescence—A Changing Factor in Printing 
—By Leroy Brewington 


Transparent Cellulose Proofs—Production Tool for the 
Graphic Arts—By William W. Mason 


Daylight Fluorescent Colors—By George M. Halpern 
Typographic Scoreboard—By J. L. Frazier 
One-Floor Plan Features Nashville Plant—By P. R. Russell 


Get Better Suggestions from Work Simplification Training 
—By Lillian Stemp 


PIA Conference for Production Executives Features Practical 
Work and Idea Sessions 


Ways to Sell Printing (VIl)—By Oren Arbogust 
Type Clinic—By Sol Malkoff 
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Are you this printer’? 


’ 
@ In the past few months this man’s business has reached 
an important turning point—a point where having the right 
equipment is going to make it a real success, or where 
lack of the right equipment is going to seriously impede 
his further progress. 

He’s ripe for an ATF-Webendorfer web-fed business 
forms press. With it, he can compete successfully with any 
printer in the industry on everything from salesbooks to 
carbon-interleaved continuous forms. 

The tremendous advantage in speed of an ATF-Webendorfer 
web-fed press over sheet-fed presses enables him to take 
those high volume jobs where even a small margin of 
profit still means big money. The once costly finishing 
operations such as punching, numbering, even carbon inter- 
leaving and collating, zigzag folding, rewinding, or former 
folding (as desired) can be done either right on the press 
or on automatic ATE-Webendorfer auxiliary equipment. 

As a result, the average period of amortization of an 
ATF-Webendorfer business forms press is less than four 
years. When owners see how quickly ATF-Webendorfers 
pay for themselves, nine out of every ten find it good busi- 





ness to order another press from us. To meet this growing : y 
demand for web-fed presses, our new Mt. Vernon plant will 
triple our previous productive capacity. 
Are you this printer? We'll be glad to supply the complete : P 
information that will help you decide. Write today to 
AMERICAN Type Founpers, Mt. Vernon division, 
a subsidiary of Daystrom, Inc., Mt. Vernon, New York. 
printing from the widest line of processes 
GRAVURE...LETTERPRESS...OFFSET 





pte story on business forms 
ay for ATF-W ebendorfers 
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two BEG reasons 
way ACCURATE 


STEEL RULE CUTTING 


‘\ DIES LEAD 


| ie 
High Label Dies 


STEEL RULE 
CUTTING DIES 


Die Cutting Jackets 
For Cylinder Press 


CD 


Die Cutting Jackets 
For Platen Press 


ACCURATE 


STEEL RULE DIE MANUFACTURERS 


22-24 West 21st Street, New York 10, N. Y. CHelsea 2-0860-1 
Intelligent Service to the Printing Industry for Over 22 Years 
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no floor drilling... easier installation 


Presses, folders, cutters... virtually all machines in a printing plant 
. operate better when they are mounted on UNISORB pads. 


No bolts, no screws, no holes in the floors. Transmitted machine noise 
and vibration are reduced by 60% to 85%. Just cement pad to the 
floor and the machine to the pad. Let it set overnight and the job is done. 


Those are just a few of the advantages you get with UNISORB 
mounting pads, made in several grades for various types of printing 
Look for the red center and plant equipment. Get the complete story about the modern 
UNISOREB brand mark : 
UNISORB way to mount machines. Return the coupon today. 











The 
FELTERS 
Company 


207 South Street, Boston 11, Mass. 
Offices: New York, Philadelphia, Chicago, Detroit, St. Louis 
Sales Representative: San Francisco 
Mills: Johnson City, N. Y.; Millbury, Mass.; Jackson, Mich.; New York City 


SEND COUPON TODAY. At no obligation to me, please 
send a copy of the UNISORB book specially prepared tor 
the graphic arts industry 
Name Title 
(Please Print) 


Company 


Address 





City Zone State 
Return to: The Felters Co., 207 South St., Boston 
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AGAIN NU-ART 
BRINGS YOU 2 BEAUTIFUL 
BOOKS OFFERING THE 
SEASON’S NEWEST, MOST 
FASCINATING COMPLETE 
LINE OF PERSONALIZED 
CHRISTMAS CARDS 


Quickest Sold! Quickest Delivered! This 
‘@ year's selection of Nu-Art Traditional and 
Contempora Cards includes 115 new de- 
signs appropriate for both personal and 
business usage . . . each one fresh, orig- 
inal and exciting! 


No Investment To Make! Nothing To Stock! 
These two books contain every Nu-Art 
Christmas Card . . . tastefully designed in 
a wide price range to fit every customer's 
purse. You order as you sell! Quickest and 
highest quality imprinting service offered 
on the market. Make your store head- 
quarters for Nu-Art Christmas Cards and 
have a complete line in two books . . . it's 
the easiest, fastest, most profitable way 
to sell! 
NOTE OUR NEW ADDRESS 
To meet the ever-increasing demand for 
Nu-Art Christmas Cards, we have expanded 
to a new, enlarged plant. Modern, more 
efficient equipment has been added to 
speed up.card production and permit even 
faster processing of your imprinting orders. 
For over 35 years the finest line er Mt eatalate a ai ~— 
ba of Personalized Christmas Cards = to) Mia ayy 


ay x 9 Vice-President and General Manager 
fe on of NU-ART Engraving Compony 
=f 
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NU-ART ENGRAVING COMPANY 


5823 N. RAVENSWOOD AVE. + CHICAGO 26, ILLINOIS - TELEPHONE LONGBEACH 1-8200 





(G6) ENGINEERING REPORTS: 


Ww fer: 


SAVES SPACE A. A. Arell, Maintenance Supervisor at Spauld adjustable-speed drives for our Harris presses because space 
ing-Moss, Boston, Massachusetts, says ‘‘We chose G-E ACA _ was critical. Now, we have two presses in the space of one.”’ 


Adjustable-speed ACA drive offers 


* Bin, ae 


REDUCED INSTALLATION COST The dependable ACA drive ADDS VERSATILITY With speed ranges up to 20-1, onion skin 
for this Miehle cutter and creaser at Lord Baltimore Press has — or other hard-to-handle stock can be printed with minimum 
easy-to-mount control. Savings in wiring and labor were made. — spoilage. This Cotrell press prints paper board sheets. 


THE INLAND PRINTER for August, 1953 








ae 
eg, oe a 


LOWERS MAINTENANCE COST ACA control equipment for this 
Sheridan binder at the Deseret News Press, Salt Lake City, 


printers a valuable 


Here is a way to contribute—directly 
—to the output of your plant 


General Electric’s outstanding ACA press drive is a 
simple, low cost method to get d-c adjustable speed 
versatility from an a-c power supply. 

This tough, dependable equipment is more than a 
drive. Properly selected, it is a tool that will play an 
important part in your production——and in the profit 
you show on that production. 

It can provide maximum operating speeds consistent 
with good quality no matter how wide the variety of 
ink, paper stock, coverage or impression handled. 

There are other reasons why ACA press drives are 
valuable tools. Higher product acceptability and more 
accurate register, thanks to ACA drive’s smooth, 
properly timed acceleration. Fewer starts and stops 
and reduced set up time because the drive provides 
constant, low-speed threading or idling. Each of these 
helps reduce production costs. All of these are ACA 
press drive advantages. 

Would you like to learn the full story? Fill in the 
coupon, or contact your local G-E Apparatus Sales 
Office. General Electric Company, Schenectady, 5, N.Y 


GENERAL €@ ELECTRIC 


““nroduction too 


705 


“ 
S OF ELECTRICAL “ 
> “a 
PROGRESS 

“t= 





requires fewer contactors and relays, needs less maintenance 
Absence of speed-regulating resistors cuts upkeep cost. 


- 


ee 


General Electric Company, 
Section €653-29 
Schenectady 5, New York 


PLEASE SEND ME 
YOUR NEW BULLETIN 
—GEA-5568A 
on the General Electric 
ACA Adijustable-speed 
Press Drive for com- 

mercial printers. 


Name 
Title 
Firm 


Address 


State 


anna al 





Want to hurdle 
high paper costs? 


Here’s how wise printers everywhere are getting the jump 
on competition. ‘They save as much as $50 to $80 per ton 
simply by using Consolidated Enamel Papers. 

Why are these big savings possible? Only because 
Consolidated’s production process—making and coating 
enamel papers in one operation—does away with costly 
steps sull needed by other papermakers. ‘The savings are 
passed along to you. 

Consolidated has had over 18 years of experience in 
coating enamel papers the streamlined, low-cost way. ‘This 
know-how assures you of the best values in enamel paper 
today, regardless of coating method. 

Why be resigned to high paper costs when Consolidated 


Enamel Papers offer you so much at such low cost? 


free jump! Pour Consolidated merchant will furnish you 
with a generous supply of Consolidated Enamel Paper to run along 
with your next fine printing job. Compare it—for printability, reproduction 
and economy—with any enamel paper at any price. If the results 
aren't all we claim, you haven't lost a thing. If they are, you've found 


a good way to reduce your customers’ printing bills and increase 


your own profits. Call your Consolidated Enamel Paper merchant nou 


eo 


ENAMEL PRINTING PAPERS 


PRODUCTION GLOSS * MODERN GLOSS * FLASH GLOSS * PRODUCTOLITH * CONSOLITH 
Consolidated Water Power & Paper Co. « Sales Offices: 135 S. La Salle St., Chicago 3, IIlinois 
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THE MOST EFFICIENT 
OFSET PREVENTION METHOD 


POWDER BIN 


ELECTRONIC TUBE HOW OXY-DRY OPERATES 


POWDER SPRAY Revolving shaft A distributes anti- 
offset powder B past electronic 
PRINTED SURFACE tube C which gives 10,000 volt 
positive charge to powder causing 
it to bond instantly across entire 
sheet as it is delivered. This action 
also reduces negative charge (static 
electricity) in paper which frees 
sheets from sticking and jamming 
Action of ozone emitted from tube 
speeds oxidation of ink, powder 
puts legs between sheets to pre- 
vent offset and permits inks to 
set and dry thoroughly 























OF R [gives you PUR; [ gets rid of i 


HM Uniform, full, free flowing loads HM Uneven loads from spotty build-up 
for sharply increased hourly impressions of sticky spray or powder clots 


@ Equipment that sprays the sheet only M@ Scatter-shot spraying that coats 
with dry efficient powder the whole pressroom 


A smooth, clean spray and waste-free Messy, dirt-catching spray films and 
operation that increases your profits powder clots that waste paper, press 
by producing more deliverable sheets time and press maintenance 


NEW 


OXY-DRY rollers are now furnished with positive 
powder control etched surface. Eliminates ‘‘down-time”’ 
for costly labor time sanding, permits operation of 
sprayer for far longer time without service of any kind 
except to refill with OXY-DRY powder...one of a 
parade of improvements you can expect only from 
OXY-DRY research and development. 





Ohere’s a 


Gy pe Jace 


for 


Sverybody 


Heritage. . . Ohe Lasting Gype 


Immediate acceptance and lasting Appreciation are the rewards for a face 
that is blessed with both character and beauty. Such is unquestionably the 
lot of Heritage, AGI's delightful new semi-seript which combines the feel 
of eighth century calligraphy with the utility of modern lettering. Being up- 
to-date and possessed of true artistic merit, Heritage well supplements some 
of the older scripts, especially for social printing, announcements, invitations. 
Available in sizes 14 pt. to 30 pt., all for only $43.50; while 18 pt., for ex- 


ample, is $9.65. Ghere's a type face for everybody, and Heritage is for you! 


aabedefghijklmnopqrstuywxyzfffifl fifflftttt $1234567890¢ 
ABCD&IGHIJKLMNOPORSGUVWXYZEQu 





ie: American Gype Founders 


200 ELMORA AVENUE, ELIZABETH, NEW JERSEY ¢ BRANCHES IN PRINCIPAL CITIES 
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TING T a fine performance can 


he registered—with a fine paper. 


hat 
lerlormanee 
th 


y" ean be certain of such a perform- 


- ance when you use Imperial Enamel. 


Imperial Enamel has a plasticized surface 
of uniform density which permits each 
dot—heavy as well as light tone value 

to print cleanly with a minimum of 
lateral absorption —a quality so necessary 


to reproduce fine screen halftones. 


Imperial Enamel has a resilient surface 
which reduces make-ready time. This 
fine paper enjoys a high rating for 


brightness, opacity and folding quality. 


All of these are necessary to 

give your work the quality it deserves, 
Using Imperial Enamel assures that 
quality —assures a consistently 


fine performance, 


featlable through better merchants 


evervichere. 


OTHER ST. REGIS ENAMEL 


PRINTING PAPERS 


Cellufold e Cellugloss ¢ Fliable 





comes the raw material to be proce ssed— } : 3 ‘ 
under rigid, step-by-step control oe S | Ae : 
into a comple te line of classifications , >. 

SALES CORPORATION 


and grades, each uniform in 


its consistently high quality. 





































SAINT PAUL 3, MINNESOTA 


ee er ma, BP BRANDTJEN & KLUGE, INC. 








If you're planning on lithography for a medium that 
will run into thousands of copies, and require many 
full-color illustrations—a recipe booklet, for example, 
or a travel folder—it will pay you to look into MoistrRitTt 


Orrset and NoRTHLITE OrFset. These Mead Papers are 


THE MEAD CORPORATION ‘Paper Makers to America’”’ 


EAD 


Peivet | Lot | 


especially made for flawless lithographic reproduction 


at moderate cost. 
Your lithographer or your printer—and, behind him, 
America’s leading paper merchants—will tell you that 


Mead Papers mean business. Ask for evidence. 


MEAD 


Sales Offices: The Mead Sales Co., 118 W. First St., Dayton 2+ New York +Chicago+ Boston Philadelphia+ Atlanta 


This advertisement, in full color in Time and Business Week. helps you. 
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LOOK! “SPHEREKOTE” TYMPANS PRINT 
SHARPER HALFTONES ON ALL CUTS! 




















“That’s right .. . ‘Spherekote’ Tympan They stay on the job through the longest 
Covers Type 17C turn out quality reproduc- press runs~—protect makeready——hold close 
tions every time! Their smooth glass-bead _ register on color jobs——-better than any other 
surface combined with a highly calendered top sheet on the market. Yes, I’m sold on 
base stock practically guarantee clean, sharp, ‘Spherekote’ Tympan Covers. One trial, and 
crisp halftones. And they don’t beat down! you'll be, too!” 


Quick facts on Type 17C* “‘Spherekote” Tympans @ prin sharper hotttones on ail cuts @ Protect moke- 


ready on longest runs @ Hold close register on color jobs @ Print on rough stocks @ Run numbering jobs without chewing top sheets 
@ Permit quick backups without smudging @ Reduce static @ Prevent offset spray buildup @ Allow washups without softening packing 


*T' ype 15D recommended for press perforating and other heavy duty form work 


Get FREE SWATCH and complete information with the coupon below. No obligation, of course. 





FREE SWATCH! pepeteas\'se. Pout 6, kiinn: 


Please send me sample of ‘‘Spherekote”’ 
Tympan Covers plus full facts. 


“st 







REG. US. PAT, 





° ° NGMB icc ceeded ccvedverenee ceacineaewes peecenennee 
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_@. TYMPAN COVERS iis 
a . RMN ace a saan oxide if a otararatels gi tieistalnieate err 
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+ te, 
Made in U.S.A. by MINNESOTA MINING & MFG. CO., St. Paul 6, Minn.—also makers of "3M" Brand Sensitized-Aluminum Photo- ig x 
Offset Plates, ‘‘Scotchlite’’ Reflective Sheeting, “Scotch” Brand Pressure-Sensitive Tapes, ‘Scotch’? Sound Recording ‘Tape, ‘Underseai"’ 
Rubberized Coating, ‘‘Safety-Walk’’ Non-slip Surfacing, “‘3M"’ Abrasives, "3M" Adhesives. General Export: 122 E. 42nd St., New York 
17, N.Y. In Canada: London, Ont., Can. 
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for the man who runs the spacer ... profit 


When the operator jogs a lift into a Seybold Auto-Spacer, 

the cuts and trims come fast—accurate to thousandths of an inch 
—automatically positioned. What’s more, he can depend upon the back 
gauge to return to the same place time after time, on each series 

of cuts. The operator becomes less of a wrestler, more of a precision 
craftsman. His work is safer. These things are profit for him. 


for the bindery superintendent ... profit 


The man in the middle—between craftsman and salesman— 

knows the value of a dependable machine, a machine that can stand 
up and turn it out. Tough jobs, like tightly imposed gang runs of 
calendars, are easier to handle. Spoilage is at a minimum. The steady 
flow of good work keeps both customers and the front 

office happy —always a profit for the superintendent. 


for the man who signs checks... profit 


When the head of a printing plant buys a photocomposing 

machine, he obtains the economies of step-and-repeat. It’s a form 

of mass production. He applies the same principle in the bindery with 

a Seybold Auto-Spacer. Costs come down while quality standards stay high. 
That usually results in a healthy business—and healthy profits. 


for people checking the date ... profit 


Every year, millions of calendars are given away. Fine, 

high-production equipment, such as that made by Harris-Seybold, 

permits advertisers to display their names on high-quality work—at low 
cost. The public “uses” calendars millions of times each day. To the public, 
it’s a vital service, and it’s free. If that isn’t profit, what is? 


5 : 5 


Calendars are just one example of the way commercial printing 

profits everyone. We help printers maintain a good profit picture by 
supplying dependable power paper cutters, continuous book trimmers, offset 
lithographic presses, rotary letterpresses, sheet collating machines, 
multiple-spindle paper drills, litho-chemicals, and other fine graphic arts 
equipment. Consult Harris-Seybold in all principal cities, or 

at 4510 East 71st Street, Cleveland 5, Ohio. 


ARRIS-SEY BI 











Sine graphic arts equipment...for ewerybodys profit 


e 





You'll find that everybody benefits 
when you use ANSCO FILM! 


First of all, you'll notice that 
work flows more smoothly 
through your plant that qual- 
ity goes up and costs come down 

when you standardize on 
Ansco films. That’s because 
Ansco films have the special 
qualities that make it easier for 
youl photographer, your strip- 
per, your dot etcher and plate- 
maker to do their best work. 
Naturally, your customers are 
going to benefit from this. And 
what's good for your customers, 
is bound to mean better busi- 


ness tor you! 








Are you taking 
full advantage of 
Ansco Reprolith Ortho 
Thin Base Film? 


[his special purpose tlm con- 
sists of the high contrast Ansco 
Reprolith Ortho emulsion coated 
on a low-shrink safety base only 
0035” thick. It is well-suited to 
halftone and line copying of 


blac k and W hite Ol colored copy. 


hilters may be used to Improve 
rendition of copy that would 
otherwise require —handwork. 
The special thin base makes 
this hlm especially useful for 
halftone positives, strip-ins, 


overlays and for lateral reversal 














ANSCO 
REPRODOL DEVELOPER 


Produces the high density 
and contrast required for fine 
photomechanical work. In 
fresh solutions, developing 
time is only 2 to 3 minutes. 
Reprodol is supplied in 2- 
and 10-gallon laboratory- 
packaged containers. 


INTHE GRAPHIC FIELD rrs ANSCO 


20 


ANSCO, Binghamton, N. Y. A Division of General Aniline & Film Corporation. “From Research to Reality.” 
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> HERE’S WHERE 


= DRILLING PAYS OFF 


a 


Cig EVERY TIME! 


Challenge’ 


HIGH SPEED 
PAPER DRILLS 


; a STYLE E — Challenge heavy-duty, foot-power 
drill . . . six stops, standard; more can be added... 
automatic trip gage... . hollow drills from 'y'' to !9"’ 


Drilling for oil is often a gamble — but with paper drilling it's a 
sure thing. You can profit on every job, and you get more jcbs because of 


your expanded service. 


No need to farm out round-hole drilling, slotting and cornering jobs 
when you have a Challenge Paper Drill in the shop. Choose 
from nine models — hand, foot or hydraulic operated — and get your 


share of profitable loose leaf work and novelty jobs. 


And if it's a Challenge, you know it's precision-built for fast 
easy operation and long, dependable service. 


Send for full details. 734 


| 


| 
STYLE EKH — Challenge ~—o 
j 


electro-hydraulic power drill... 


ATTACHMENTS FOR drills, drills and slits, or drills 
SLOTTING AND CORNERING : and V-slots in one operation... 


Any Challenge Paper Drill can be ae be oquignes: Se <r 


mazoo and many other types of 


fitted with (1) a Challenge Slotting Attach- U-openings \ 


ment to cut the four types of slotted 
yP — em 
(2) a Challenge 


holes shown; and 


Cornering Attachment to make the THE CHALLENGE MACHINERY CO. 


four corners, as illustrated. Office, Factories 


ti? Over 50 Years 
and Show Room (4 CHfallenae, in Service of 


Grand Haven, Mich. ‘The Graphic Arts 


Standard Slot 


TRADE-MARK @® 
DEALERS IN ALL PRINCIPAL CITIES 

















rove it in 
printing with... 
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WARETONE MIRROR FINISH Crisp halftones, sparkling clear type masses. . 
OLD TAVERN METALLICS startling sharpness of detail prove to the practiced 
M-J POSTCARD eye the superiority of a fine paper. 

GUARANTEED FLAT GUMMED PAPERS 


McLaurin- Jones Fine Papers give you this crisp- 
RELYON REPRODUCTION PAPER — J I give } I 


ness, clarity and sharpness in printing, label, box 


McLAURIN-JONES COMPANY covering and postcard work. 


HEADQUARTERS: BROOKFIELD, MASSACHUSETTS Yes, here indeed is the one line of fine papers 
Offices: New York, Chicago, Cincinnati, Los Angeles : E : Ne 
Mills: Brookfield and Ware, Mass., Grand Rapids, Mich., Homer, ta, | designed to compliment your craftsmanship! 


McLAURIN-JONES FINE PAPERS 
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HOW HELLISH 15 THE H-BOMB! 


BUSINESS 
— 


answered 
by 
COTTRELL 
PRESSES 


20 with the 

, New world’ s 
\ renny-wise P 
Recipe Bod a most faithful 


presses 


AMERICAN wp (3 I~ 
Ms McColls 


Modern 2 color rotary presses built for the commercial printer 
are the result of this magazine press know-how . . . with Cottrell 
you invest in the finest in production-fidelity-and economy. 


Claybourn Division, 
Milwaukee, Wis. 


C. B. COTTRELL & SONS COMPANY 
Sales Offices: 


y 
Westerly, Rhode Island New York, Chicago, London 





--- 1S THE PRICE 

OF THIS ELECTRICALLY CONTROLLED 
FULLY AUTOMATIC 
37° C&P CUTTER 


THE CHANDLER & PRICE CO 
CLEVELAND OTO UL 5. A 


Your investment in any paper cutter —large or Including many of the time-tested and time- 
small—is a long-time investment that must pay proven features of other C&P cutters, the 37” 
dividends. You want accuracy, speed, easy opera- Automatic incorporates additional new, exclusive 


tion and long-life for the cutter. advantages available only in this cutter. 


The Chandler & Price 37” Automatic Cutter Before you buy any cutter, get the facts on the C&P 
which is completely electrically controlled, is 37” Automatic. Write us or ask your C&P dealer 
an achievement made possible by nearly three for complete details. You'll receive a revelation in 
quarters of a century of experience in  manufac- cutter design and cutter operation at a price that 


turing machinery for the graphic arts industry. will make this cutter a profitable investment for you. 


THE CHANDLER & PRICE COMPANY 


6000 Carnegie Ave. « Cleveland 3, Ohio 





+ « Bulle by Anwrican Ubhmen +» 
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PRINTERS HAIL SALES SUCCESS 
OF NEW HAMMERMILL BOND 


Winning enthusiastic customers everywhere 


because it’s 3 ways better than ever! 





From every corner of the nation, 
printers report outstanding cus- 
tomer satisfaction with the new 
Hammermill Bond. Its exciting 
new qualities have given them a 
dynamic sales story that’s boosting 
business. Customers are immedi- 
ately impressed with Hammermill 
Bond’s new blue-white look, its 
increased crispness and crackle, 
its greater strength. They find it 
adds distinctive appearance to let- 
terheads and printed forms, takes 
writing smoothly, makes typing 
look neater — erasures scarcely 
noticeable. 

And in their own pressrooms, 
printers have found that newHam- 
mermill Bond gives better perform- 


ance. Production is trouble-free, 
printing results are sharp and clear. 
And Hammermill Bond's attrac- 
tive new protective packaging pre- 
serves balanced moisture content 
and provides convenient storage. 


To place the new qualities of 
Hammermill Bond before the 
public, Hammermill maintains a 
continuing and powerful consumer 
advertising campaign in The Sat- 
urday Evening Post, Time, Business 
Week and other leading magazines. 
Be ready at all times to please your 
own customers by stocking new 
3 ways better Hammermill Bond. 
Write for samples to Hammermill 
Paper Company, 1601 East Lake 
Road, Erie 6, Pa. 





Tip Of The Month 
from Kimberly-Clark 


For many years it was customary tor letter 
press printers to order all of their papers 


gram lone. Vhey did this because they had 


learned that if the sheets tended to be 
wavy or baggy they wrinkled less and 
wrapped the press cylinder better if they 
were run through the press with the gram 
direcuon parallel to the axis of the cylinder 
With che smoother, flatter sheets produced 
by improved paper making technique s and 
control methods the need for ordering 
grain long paper has gradually been elimi 
nated. This makes tt possible for the letter 
press printer who ts having trouble teeding 
and jogging those lighter weight papers to 
take advantage of the extra suffness in the 
grain direction by ordering grain short, or 
grain parallel to the direction of paper 
travel through the press. So unless there 
are other special considerations, next me 
when ordering lighter basis weight papers 
try mecreasing production by specifying 


eram short 


26 


How “grain short"’ papers can increase production — 
details at left in “Tip of the Month”. 
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Kimberly-C ark invites you 


to match your printing ideas with 


these—and win a %50 Bond! 


Make-ready simplified 


I have tound that the simplest way to 
make-ready for any type of job with an 
open press is to first take an impression 
proof on the bed of the press. Have the 
bed packed with regular gauge tympan 
with light packing underneath. With che 
proof taken on the tympan, register your 
correct position and set your guide pins 
Then, take a photographic negative sheet 
the same size as the stock you are going to 
print on; push it into the guides as you 
would a piece of stock, and fasten it to the 
tympan with tape at the corners. You will 
now get suthcient impression without a lot 
of patch make-ready. Feed your stock as 
usual by pushing it against the guide pins 
The negative sheet underneath will give 
you perfect impression without punching 
through the stock as it tends to cushion 
the type in the chase against the stock and 
the bed of the press. This idea has certainly 
saved me time in make-ready 


John P. Novak, 
Bee Publishing Co., Newtown, Conn 


Prevents slur on platen presses 


When rollers cn platen presses swell be 
cause of weather conditions, they cause 
slur. A good temporary solution is achieve d 
by simply cutting two strips of pressboard 
the length and width of the press bearers 
The strips are then fastened to the bearers 
with double coated cellulose tape. It us 
ually raises the rollers enough to stop slur 
These strips should last through at least 
70,000 Impressions before wearing: Out. 


Clem Pieeon, Pressman 
Star Printing Co., Green Bay, Wisconsin 


Simplifies reading of ruled tape 


A ruled tape under a magnifying glass 
such as on a paper cutter, can be very con 
fusing because of the teeling of space be- 


tween the 116", '«"” and 14” markings. To 


prevent reading ¢ &@3 
wrong cut, place a red doc in the middle of 
the scale on the half inch marks. These 
dots are easily painted On tape with Oral pe 
red lacquer or finger nail polish, last almost 
indefinitely, and are clearly visible 


and making a 


1W. Hadgn 
Dallas, Te 


Tape zips off padding compound! 


If you have a padding press, here’s an easy 
way to take off the padding compound 
Put a strip of cellophane tape on the taces 
of both top and bottom press plates. Then 
when the compound gets too thick, just 
peel off the tape and put on a new piece 
This does a good job and ts tar easier than 
scraping off the compound ! 


James S. Green 


Albany, Oregon 


Do you have an item of interest? 
Let’s Swap Ideas! 


All ideas contributed he come the prope rmty 
of Kimberly-Clark for use in any printed 
form. For each idea used in our maga 
advertising, we will give the sender name 
credit and a $50 Savings Bond. In case of 
duplicate ideas, only the first received ts 
eligible for the award. This offer superse des 
any Offer published in previous advertise 

ments, and continues for two months only 
Address “Let's Swap Ideas”, Dept. 1-83 

Kimberly-Clark. Neenah, Wisconsin 


How better packaging 
saves you money 


No matter how you order paper — grain 
long Vrain short hh Cartons, Cases skids 

the packaging of that paper is important 
to you in many ways. So important, in fact 
that Kimberly-Clark 
care in designing the best possible packag 


takes extra special 


ing methods to save you money, Paperthat 
arrives torn or dirty means time wasted re 
ordering labor wasted in extra handling 
lower net profit on each job. Paper that 
hasn't been properly protected against 
moisture means poor press performance 
loss of printing quality, dissatistied cus 
tomers. But printers trom coast to Coast 
have tound that these problems do not 
exist when they specity Kimberly-Clark 
paper. For each order ts caretully packaged 
in shock proot moisture-proof cartons of 
cases, free of dire and dust. Each skid is 
designed to be no larger than the paper so 
that it can be brought flush with che guide 
bars without repiling the entire load. And 
in all cases the paper is pac ke lto pre vent 
the shifting that results in damaged paper 
and cosdy rehandling tn your shop. Con 
sider these important tacts next time you 
order paper. And remember there's a 
Kimberly-Clark enamel or coated grade for 
every job —all packaged to guarantee per 
fect press-side delivery ~Hitect Enamel 
Trutect Coated Book, Multstect Coated 
Book, Lithotect Offset Enamel, Shorewood 
Coated Offset. Write tor samples today. 


Products of 


Kimberly- 
Clark 








Prominent Use rs of Strathmore Letterhead Papers: No. 106 of a Series 





One of many 





operations in the 






manufacture of 





pre ersion hall 


bearings is assembly C y) 
of finished races LPhralhmeore 


retainers and balls 


co TV ERTISEMENTS 


in national magazines tell 
















your customers about the 















THE FAFNIR BEARING COMPANY 


letterheads of famous Ameri- 





can companies on Strathmore 















papers. This makes it easier 







for vou to sell these papers. 







which vou know will produce 


Only QUILITY 


passes inspection 





quality results. 





x * * . 








This series appears in: 








From its start, The Fafnir Bearing Company—makers of the most 


complete line of ball bearings in the country —has aimed at pro- 






Newsweek 








ducing only high quality ball bearings for applications where 
NEWSWEEK 





long and free-from-care life of the bearings is essential, For this 











reason, nearly one-fourth of the entire employee force is made 













up of inspectors. And more than 60 inspection operations are 






performed before a bearing can carry the Fafnir name. DEENSSS WEEe 





is no coincidence that companies, like Fafnir, with rigid stand- 
It 1 that | like Faf th 1 stand 








ards for their own production, select Strathmore quality letter- 





. PRINTERS’ INK 
head paper to do a selling job for them as the background for — = 






their correspondence. 










ADVERTISING AGE 





If you believe in quality... if quality is the standard by which 











you measure value... then make Strathmore the choice for your 







company letterhead. Your supplier can help you select the Strath- nee 
more Paper that will best serve your quality needs. ma SALES MANAGEMENT 













Strathmore Letterhead Papers: Strathmore Parchment, Strathmore Script, Thistlemark PURCHASING 
Bond, Alexandra Brilliant, Bay Path Bond, Strathmore Writing, Strathmore Bond. LB PURCHASING 

»URCHASING . 
Envelopes to match converted by the Old Colony Envelope Company, Westfield, Mass. ‘ 












STRATHMORE 


MAKERS OF FINE PAPERS 





Strathmore Paper Company, West Springfield, Massachusetts 
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And you'll be money ahead by Christmas! 


Dollar for dollar the Original Heidelberg 

is far and away your best press buy 

The Original Heidelberg completes more jobs 
per day than any other platen press 

and does it easier, too. Its fully automatic 
design (no hand feeding) means easier, speedier 
get-away, increased production 

and more dollars in the bank for you 


Get your Heidelberg now...and when Christmas 





comes, you can really afford to play Santa Claus 


Distributors of Heidelberg Automatic Presses 
HEIDELBERG EASTERN SALES CO. 

45-45 Thirty-Ninth St., Long Island City 4, N.Y 
227 North 3rd St., Columbus 15, Ohio 


HEIDELBERG SOUTHERN SALES CO. 
120 N. Sampson St., Houston 3, Texas 


HEIDELBERG WESTERN SALES CO. 
118 E. 12th St., Los Angeles 15, Calif 








2K HAMILTON 
TEXT & COVER PAPERS 


HAMILTON ANDORRA 
HAMILTON VICTORIAN 
HAMILTON LOUVAIN 
HAMILTON FINE LINE 
HAMILTON SHEFFIELD 
HAMILTON GAINSBOROUGH 
HAMILTON WEYCROFT 
HAMILTON KILMORY 


2K HAMILTON 
BUSINESS PAPERS 
HAMILTON BOND 
HAMILTON BOND SCRIPT 
HAMILTON LEDGER 
The familiar blue, moisture-proof wrapping HAMILTON MIMEO 


HAMILTON DUPLICATOR 

OLD TREATY BOND (rag content) 
MONTGOMERY BOND 
MONTGOMERY LEDGER 
MONTGOMERY MIMEO 


. . . 
HAMILTON OFFSET 
HAMILTON OPAQUE 
HAMILTON VELLUM 


delivers your Hamilton Papers to you in per- 
fect condition to print. You can depend on 
them to lie flat and register accurately, be- 
cause they are pre-conditioned. 


Now Available! 


The new Hamilton Bond 
Letterhead Style Book 


Write us for a copy 


W. C. HAMILTON & SONS 


% 
‘On i 


Offices in New York, Chicago, Los Angeles 
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LAWSON 52 ELECTRONIC SPACER CUTTER 
luls shecs up to 76 in Cengih 


=A du 


SOME RECENT INSTALLATIONS 
Lawson Model 52-T-76 Cutters 


*® UNITED STATES PRINTING 
& LITHOGRAPH CO. 


Cincinnati, Ohio 


%& WESTERN PRINTING 
& LITHOGRAPHING CO. 


Poughkeepsie, N. Y. 


*& MULTI-COLORTYPE CO. 


Cincinnati, Ohio 


* CUNEO PRESS 
Chicago, Ili, 


* CONSOLIDATED 
LITHOGRAPHING CORP. 


Brooklyn, N. Y. 


*& PROVIDENCE LITHOGRAPH CO. 


Providence, R. I. 


%® TAUBER’S BOOKBINDERY, INC. 
New York, N. Y. 


*& MORRIS PAPER MILLS 


Morris, lil. 


* NEVINS-CHURCH PRESS 
Bloomfield, N. J. 


%& NORTHWEST PAPER CO. 
Cloquet, Minn, 


E. P. LAWSON CO. 


MAIN OFFICE + 426 WEST 33rd ST., NEW YORK 
BOSTON + CHICAGO + PHILADELPHIA 


170 Summer St. 628 So. Dearborn St. Bourse Building 


eetres 


oemenee EXCLUSIVE DISTRIBUTORS © SALES and SERVICE 


HARRY W. BRINTNALL CO. . los Angeles, San Francisco, Seattle, Portland 
A. E. HEINSOHN PRINTING MACHINERY Denver, Colo 
SOUTHEASTERN PRINTERS SUPPLY CO. , Atlanta, Go 
SOUTHWESTERN PRINTERS SUPPLY, INC... Dollas, Texas 
SEARS LIMITED...... ae ; Toronto, Montreal, Winnipeg, Voncouver 





Miracles in metals set the pace for better living 


Striking new developments and constantly improved 
techniques in the metals industries of America have 
made living today safer, easier and more comfortable 
for all. And in metals, as in so many other progressive 
industries, sales messages find their finest, most effec- 
tive expression on Oxford quality papers. Oxford 
grades are fit foundation for pages that sell. 


xford Papers 
dp Build Gales — 


OXFORD MIAMI PAPER COMPANY, 35 cast Wacker Drive, Chicago 1, Ill. 


Mills at Rumford, Maine, and West Carrollton, Ohio 


OXFORD PAPER COMPANY, 230 Park Ave., New York 17,N.Y. + 
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The All-Electric 
Adjustable-Speed Drive that 
eliminates mechanical 
gearboxes, clutches and 
variable-pitch cone pulleys 






A-C. POWER 
TO CONTROL UNIT 


















OPERATOR'S 
CONTROL 
STATION 









Reliance VS Jr. is bringing the 
benefits of smooth, shockless oper- 
ation... powerful starting... wide 
speed ranges... fast reversing... 
quick stopping...to users of small 
machinery in many industries. 
Progressive machinery builders, 
too, are building these desirable 
sales features into their machines 
with the WS Jr. To step ahead... 
and keep ahead...of competition, 
find out today what the V*S Jr. 
can do on your application! paws 



































ADJUSTABLE-SPEED 
DRIVE MOTOR 










SAVES YOU MONEY 10 WAYS: 










e@ Boosts output @ Reduces 
e@ Cuts down "down time” 

rejects @ Simplifies GET THE FACTS! 
@ Saves space machine design 






Ask for Bulletin D-2102. It describes 










e ~—— = yee Sutique and illustrates features, applications, 

components and operation; dimen- 

e Handles more ® Cuts changeover sions and characteristics also are 
jobs time included. 






@ Operates from a-c. 


RELIANCE trcinttane to * 


1101 Ivanhoe Road, Cleveland 10, Ohio « Sales Representatives in Principal Citi 
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"Our records show that 


our Mann Perfector 
DOUBLED production" 


@ Ask any owner about his ATF-Mann Perfector and you'll hear 
the same story. 

On backed up printing the Perfector increases production, cuts 
costs and delivers jobs that will satisfy your customers. 

It prints both sides of a sheet ina single pass and it’s the only 
standard sheet-fed offset press sold in America designed to do so. 
Its massive construction and helical gears give it a vibrationless 
Cruising spec d up to 5.000 sheets per hour. Its 38x53 inch sheet 
size enables the ATE-Mann Perfector to print up te 320,000 67X9 


” 


pages an hour. 

No other sheetfed press in the country can equal that output. 
Yet the Perfeetor is in the same price range and requires the same 
number of personnel as single-color presses in the same size range. 

So if you do backed up pl inting — books. magazines, pamphlets. 
papers or other publications— it will pay you to find out how the 
ATE-Mann Perfector can fit profitably into your operation, Ad 


dress AMERICAN TYPE FOUNDERS, a subsidiary of Daystrom, Inc., 


200 Kimora Avenue, Elizabeth, New Jersey. 


Ask the man who owns a Mann— 
he'll tell you... 
“IT PAYS TO BUY THE FINEST” 


Features of the new ATF Mann presses: 


FLOATING IMPRESSION: Massive centrifugally-cast precision 
bearings support the entire weight of the cylinders without bear 
ers. Proper engineering and massive construction permit this ex- 


clusive feature which results in better quality lithography. 


EXCLUSIVE INKING SYSTEM: Mann presses have more rollers, 
more inches of ink travel from fountain to plate, and fuller cov- 


erage of the form than any offset press in America. 


MASSIVE CONSTRUCTION: Size-for-size, Mann presses are the 
heaviest presses built, and weight is the basic requirement for 
good register. Unequalled sturd.ness of frames, journals, bear- 
ings, helical gears and moving parts keep these precision ma- 


chines running smoothly. 


Better, more profitable printing from the widest line of processes... 
GRAVURE...LETTERPRESS...OFFSET 





You know what happens when offset press ( vlinder gears get worn. It’s 
very difficult to get ace eptable register or avoid veal streaks. Even a lot of 
high-priced tinkering wont guarantee good results, 

In most presses vou Il find cast iron or meehanite cylinder gears shaved 
toa fairly high degree of accuracy. However, shaving does not produce as 
accurate gears as grinding: nor will such gears stand up under continual 
running. Only alloy steel gears case-hardened and ground to extremely 
close tolerances will remain accurate through years of high-speed operation 

The 850.000 Reishauet veal erimder. used to produc e gears for super 


sonic jet planes, is the finest machine-tool available for grinding gears to 


extreme accuracy on a produc tion basis. 

The only Reishauer used in the eraphic arts industry today is at ATF’s 
Elizabeth plant—gr inding the hardened alloy steel gears of Chief presses to 
tolerances of .0OO1” (one twentieth the thickness of a human hair). You 
cant buy harder. more accurate gears in any press. regardless of price, yet 
you pay no premium for this ATF exclusive in the precision engineered 
ATE Chief 20. 22 and 29. Write us. AMERICAN TYPE FOUNDERS, a sub- 
sidiary of Daystrom, Inc., 200 Elmora Avenue, Elizabeth. \. J. 


American Type Founders 


Branches in Prine ipal Cities 


Better, More Profitable Printing from the 
Widest Line of Processes 


GRAVURE... LETTERPRESS ...OFFSET 








is an undertaking of great complexity, this business of printing a salesman’s knock opens 


a door, and a salesman’s persuasion brings an order. From then on, until the final proofs show the customer that 
what the salesman claimed was true, every department concerned with the job is backing up the salesman’s 
promises. It is a closely integrated organization, the huge, modern printing plant, composed of many 
different skills and many different departments, all of them geared to one another's operations in such 
manner that deadlines met are the result of a hundred seemingly separate and unconnected operations fusing into 


one, at one time and one place the delivery end of a printing press. 
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A Changing Factor in Printing 


*® Under the prevailing general eco- 
nomic conditions that have existed for 
the past 20 years or better and the rapid- 
ity with which we are moving, it has 
been necessary to keep every item of 
the producing equipment of the aver- 
age print shop in first class mechanical 
condition and modern in design and 
efficiency to compete successfully with 
similar establishments as well as to sur 
vive the gruelling financial burdens, pri- 
vate to governmental. 

The printer must either obtain equip- 
ment to facilitate his market or find an 
outlet that utilizes the maximum output 
and peculiarities of his current outlay. 

Management is first confronted with 
a positive and sure diminishing value 
each year on equipment which is com 
monly called depreciation. When this 
reaches a certain point, replacement 
with new and more productive ma- 
chinery becomes a necessity. If this con- 
dition is not recognized early enough, 
then obsolescence sets in and values 
eventually sink to zero. This is often 
disastrous financially and productively 
as well. 

Successful management predeter- 
mines the useful life of equipment by 
all the affecting items and prepares for 
this continuous revitalization of manu- 
facturing facilites. The United States 
government has worked out a depre 
ciation list for nearly all industries 

Obsolescence means outmoded or 
out of date from the viewpoint of prof- 





An Undertaking of Complexity 
An undertaking of great complexity is this busi 
ness of printing, according to the house organ, 
Cuneo Topics, of the Cuneo Press, Inc., with 
plants in Chicago, Philadelphia, Los Angeles, Mil 
waukee, Cambridge, Mass., Weehawken, N_J., 
and Kokomo, Indiana. Artist was Dick Koehler, 
and editor of Cuneo Topics at time this material 
appeared on inside front cover was Patrick Finn 





By Leroy Sreuington 


itable utilization. Equipment may be 
in good working condition mechanical- 
ly but no longer profitable to operate 
in these days of rapid specialization 
turnover forced upon management by 
inventive mechanical minds in creating 
equipment of mechanical operation, 
faster speeds, cheaper operation, ultra 
safety devices and attachments, smaller 
Hoor space and in the producing of a 
quality of work never before equaled 
in graphic arts history. 


Many plants have been forced to pur 
chase new equipment on time payments 
or borrowed money so they could con 
tinue in business and compete with 
those who were setting the pace 

Obsolescence should be included 
with the over-all replacement rate but 
the amount depends on the particular 
situation at hand. Again we refer to 
the government-established rate of de- 
preciation which must also be recog 
nized in tax reports. An estimate must 
be arrived at in a most sensible and 
sound manner as shown by the rate of 
technological progress and other re 
lated factors of an external origin 





Management is confronted with a positive and sure diminishing 


value each year on equipment; it's commonly called depreciation. 


Replacement is necessary or financial disaster may face the printer 





One model of 
doesn't appear on the market very long 
before an important improvement has 
been made, making the older model ob 
solete and nonprofit making. Much of 
this cast-off equipment eventually finds 
its way into the smaller and rural shops 
where keen competition is not really a 
problem 

Generally, obsolescence in the spe 
cialty and metropolitan shops is forced 
on the printer. It is foolish and without 
proof to believe he forces this condition 
upon himself by any deliberate action 
of his own. 

Obsolescence occurs mostly through 
external factors traceable to the design 
ers, engineers and manufacturers and 
the keen minds in the printing indus 
try who are constantly seeking new 
ways and methods of doing the same job 
quicker and better. 


a type of machine 


The demand of the buyer's market 
is one Of the more important Causes of 
early replacements in the accelerated 
rate of obsolescence in printing equip 
ment. Quite often the printer finds he 
has short-changed himself on the write 
off and must purchase equipment when 
his books show an unrecovered cost on 
the old equipment which has not yet 
been written off 

This loss should be charged to net 
worth of the plant and be taken as a 
tax deduction when loss of useful value 
is positive but the deduction should be 
taken as yearly depreciation based on 
estimated life of equipment 

The Bureau of Internal Revenue says 
that equipment or other necessities of 
one’s manufacturing plant (which in 
cludes printing plants), replaced or 
improved, are regarded as capital ex 
penditures, and are not deductible 
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POLICY WITH RESPECT TO DEPRECIATION 
ADJUSTMENTS 


1. The Internal Revenue laws allow os a 
deduction in computing net income a reason 
able allowance for depreciation of property 
used in trade or business or of property held 
for the production of income. The purpose 
of the deduction is to permit taxpayers to 
recover through annual deductions the cost 
or ether basis permitted by law) of the prop 
erty over the useful life of the property. The 
determination of the amount of the deduction 
is largely a matter about which there may be 
reasonable differences of informed judg 
ment, but the impact on the revenues result 
ing from these differences may be negligible 


one way or the other over the years involved. 


2. Accordingly, effective May 12, 1953, 
and as respects all open years for which 
agreement as to the tax liability has not been 
reached at any level within the Internal 


Revenue Service as of that date, it shall be 


ceptability of the rate used. 


going to be applied. 





New Depreciation Policy Guide 


The Bureau of Internal Revenue has issued a new policy concerning depre- 


ciation of machinery, which printers will do well to make note of in deter- 
mining company and bookkeeping practices in the future. Known as Bulletin 
1-R Mimeograph No. 183, the new policy explanation may be obtained by 
writing the Bureau at Washington, D.C., or from your nearest Bureau office. 


The instructions further place emphasis on “obsolescence” in consider- 
ing the depreciation rate set by the taxpayer. The repair and maintenance 
policy of the taxpayer will also come under scrutiny in weighing the ac- 


As a further precaution against arbitrary action by an agent, the instruc- 
tions provide that a valuation engineer from the bureau staff or the 
services of the Engineering and Valuation Branch in Washington may be 
called upon prior to the issuance of a 30-day letter. 

While the new policy seems vague in many respects, it would appear 
that for the first time in a good many years the taxpayer is afforded some 


protection from unilateral determination of what depreciation rates are 


the policy of the Service generally not to dis 
turb depreciation deductions, and revenue 
employes shall propose adjustments in the 
depreciation deduction only where there is 
a clear and convincing basis for a change 
This policy shall be applied to give effect to 
its principal purpose of reducing contro 
versies with respect to depreciation. 

Instructions for the guidance of examining 
agents were issued to clarify the above state 
ment of policy. Three factors were outlined 
which must be considered in judging a tax 
payer's determination of depreciation 

(a) Whether depreciation rates used by 
the taxpayer are fair and reasonable under 
the circumstances; 

b) Whether the taxpayer has followed a 
consistent practice in arriving at the amount 
of depreciation deductions; 

(c) Whether in considering all factors, in- 
cluding reasonable tolerances, any adjust 


ments proposed are substantial. 








Phe reason capital expenditures arc 
not deducuble is that they are not oper 
Atinyp CX PCHses applicable solely to the 
taxable year in which they are made 
The SC expenditures Mhty mcrease the 
value of machinery, etc., or they may 
appreciably prolong the lite of assets 
Thus, they are to be depreciated over a 
pertod of years rather than deducted in 
any one taxable year. Several examples 
may serve to illustrate this general rule 

Example Ll, Improvements on present 
buildings, or the addition of new build 
ings, the improvement or addition of 
machinery, are all capital expenditures. 

Example The cost of a new root 
or the cost of bricking up windows to 
strengthen a wall 

A replacement: or 
charge must be made as a general ex- 
pense item in figuring costs but may be 


obsolesc ence 
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listed as a separate sinking fund to be 
used in purchasing new equipment. 


Overhead is sometimes supposed fo in 
clude all expense items but replacement 
is not overhead. It is a positive, direct 
and separate item of cost 

To add new equipment to that al 
ready on the floor which ts either in 
idleness or partially deteriorated is not 
the correct solution. Consolidation of 
machines to a fewer number, yet ca 
pable of producing more and with a 
greater range, is a sample of excellent 
management. To have four new ma 
chines producing what six formerly 
produced and at a faster rate with great- 
er flexibility is a part of proper mod- 
ernization. It forces the retirement of 
apparently good equipment but actual- 
ly results in more profit with a more 
solvent condition of the plant. We must 





keep in mind that obsolescence is not 
a matter of time but an item of relative 
efficiency. 

Replacement is indirectly, yet closely, 
related to depreciation. A thing never 
depreciates entirely; there is always 
some value left. On the other hand, 
replacement is a positive thing, set up 
for a certain period of time. 

If it is considered that the productive 
life of a machine will be 10 years, then 
a sum equal to one-tenth of its value 
must annually be charged as a direct 
cost to its productive center. On this 
basis equipment should be reévaluated 
annually. A company’s book should 
show this annual depreciation as a mat- 
ter of record and also because the de- 
preciation represents cash which should 
have been recovered through the pro- 
ductive center in which the equipment 
was depreciated. 

A machine never depreciates to the 
point of losing all value. It has at least 
junk value, and very often will do ef- 
fective work 20 or 30 years after its 
purchase. But the latest model will al- 
ways do the best job in less time. And 
a plant should be kept young in its abil- 
ity to produce. 

Printers have found out the hard way 
that the modernization of buildings, as 
well as equipment, not only is sound 
for the traditional reason of increasing 
profits through a greater efficiency, but 
it is doubly justified because it reduces 
income taxes by reducing taxable in 
come through depreciation or obsoles- 
cence charges. 

Frequently, the business profits are 
artificially increased beyond the norm 
due to shrinkage ot depreciation COStS 
caused by failure to make normal re- 
placements as demanded by sound busi 
ness practices 

The taxpayer struggling along with 
an antiquated building and worn-out 
equipment is frequently making lower 
profits than could be attained by in- 
creasing the value of his depreciable 
assets. That 1s, modernization and in- 
creased labor-saving equipment may re- 
sult in a sufficiently stepped-up profit 
that even higher taxes by compari- 
son—will not seem burdensome, but 
will permit paying all income taxes, 
leaving take-home earnings greater 
than earnings previously were before 
taxes 

Viewed in its true light, an improve- 
ment or a replacement which originally 
looked too burdensome because of ex- 
cessive income taxes, now Comes into 
focus and is highly practical because of 
the existing tax laws. 

In a bulletin issued shortly after the 
war, the Master Printers’ Association of 
Newark, New Jersey, pointed out that 
with new equipment coming on the 
market most printers would do well to 
take a look at their depreciation rates 





THE INLAND PRINTER for August, 1953 








and practices and the latter's tax effects 
It is said that plant depreciation expense 
takes about $1 out of every $7 profit of 
printing plants 

The law says, “A reasonable allow- 
ance may be made for exhaustion, wear 
and tear of property used in the trade 
and business, including a reasonable 
amount for obsolescence.” The rates are 
not fixed by law, and generally the Bu- 
reau of Internal Revenue recognizes 
three methods of measuring the useful 
life of machinery and equipment. The 
straight-line method is a certain amount 
each year, depending on what the life 
of the machine is supposed to be. Un- 
der the unit-of-production method, the 
depreciation is apportioned each year 
according to units of production. An- 
other method is a higher depreciation 
charge in the early lite of the machine 
and a lower one in late years of its use. 

However, the net results of deprecia- 
tion should be that at the end of the 
useful lite of the machine or other prop 
erty, the total depreciation as set aside 
each year as reserve (and charged off 
as depreciation), plus the salvage value, 
should equal the cost of the machine 
Today, the cost of replacement is high 
er than the cost of most of the ma 
chinery in use when purchased 

In all depreciation deductions when 
figuring income tax, the amount claimed 
must be supported by data called for 
in depreciation schedules. Taxpayers 
may not safely, though many do now, 
show only the amount of depreciation 
being taken without indic ating how 
they arrived ac such annual deprecia 
tion. This information must include the 
kind of property being depreciated, the 
dare acquired, cost or other basis used 
in computing depreciation, depreciated 
value at end of year, depreciation allow- 
ed or allowable in prior years (even 
though not taken), remaining cost or 
other basis to be recovered, the esti 
mated life used in accumulating depre 
ciation, and estimated remaining life at 
beginning of tax year 

Figuring a replacement value of 10 


per cent on each productive center 
means that each year one-tenth of the 


value is either laid aside in actual money 
for replacement, or that amount in new 
material is installed. In establishing a 
replacement fund of LO per cent, the 
machine would be completely paid for 
in 10 years. In the nation’s best shops 
a 10 per cent replacement is sometimes 
insufficient, as replacement occurs as 
often as every four years in the most 
progressive shops. In the rural shops, 
the replacement period is sometimes 
extended to 15 or 25 years because they 
may have no serious or revenue-losing 
competition. In figuring depreciation, 
the amount gradually lessens; value of 
the machine depreciates accordingly. It 
could not be depreciated entirely. 





Leroy Brewington is supervisor of the Depart 
ment of Printing at Kansas State Teachers Col 
lege in Pittsburg, Kansas. He came from a 
family of printers and publishers and started his 
apprenticeship in his father’s shop. He worked 
on several newspapers before going into teach 
ing in 1926 at Kansas State; then he taught eight 
and a half years in the Pittsburg Senior Voca 
tional High printing department. In 1934 he 
came to Kansas State as supervisor of printing 
after having obtained his B.S. and M.S. degrees 
in Industrial Education with majors in printing 
He works in the printing industry at intervals, 
making studies in mechanical as well as editorial 
phases. Mr. Brewington’s favorite subjects in 
printing are cost accounting, mechanics and 
supervision. His hobbies include fishing, photog 
raphy and writing. Two years ago he was given 
the Golden Key of Craftsmanship by the Kansas 
City Club of Printing House Craftsmen for his 


work in printing education 





When the amount of annual replace 
ment is determined, it should be di 
vided by 12 to find the monthly replace 
ment cost. This amount is divided 
among the productive centers in pro 
portion to the value of each center. 

For ease in figuring the value of each 
productive center may be reduced to 
$50 or $100 units. To get the unit cost, 
the value of the entire plant ts divided 
by 50 or 100 with cents eliminated. 
When it comes out in fractions, a halt 
or more is considered a whole unit, less 
than half is disregarded. 

The total number of units is divided 
into the monthly cost to determine the 
cost per unit. The cost per unit 1s mul 
tiplied by the number of units in a pro 
ductive center to ascertain the amount 
to charge that center for the month's 
cost. It makes no difference how many 
centers there are in the plant; all are 
figured the same way. 

In some productive centers, more 
than 10 per cent should be figured; for 
instance, type. This wears out rapidly, 
especially in strictly commercial plants, 


and 25 per cent should be figured on 
the type values. As 10 per cent ts al 
ready figured, all that is necessary 1s to 
figure an addition of one-twelfth of 15 
per cent of the value of the type which 
will give the amount. So type should 
pay tor itself and be replaced every four 
years 

Today, the majority of publishers 
and print shop owners are not figuring 
either replacements or upkeep, which 
as suggested may be listed together as 
a replacement fund or may be separated 
under different heads 

In the final analysis, both would be 
charged according to the formula given 
against their respective producing cen 
ters. Apparently, it does not occur to 
some that machinery must be replaced 
in this manner. They generally make 
replacements out of net profits. Proper 
replacement enables the shop to turn 
out a better quality ot work faster and 
cheaper and save the establishment 
money On its mcome tax 


Large Publishing Plant Adopts 
Security Plan for Employees 

J. W. Clement Co., 75-year-old pub 
lication and large edition printing and 
map engraving house of Buftalo, N. Y., 
has adopted a retirement and program 
for hourly wage employees which pro 
vides for lifetime retirement income 
life insurance, some benefits in the event 
of employment termination after cer 
tain minimum years of service, and 
both lump sum and monthly payments 
to employees’ widows. All benefits are 
in addition to those of Social Security 

Introduced in cooperation with the 
Mutual Life Insurance Co. of New York 
the plan is designed to give employees 
especially those who have spent their 
lives in loyal service to the Company, re 
tirement income considered essential 
for comfortable living, and to add fur 
ther weight to family security after the 
death of a family’s principal support 


Printing’s 1953 Safety Record 
Better Than Previous Records 
Frequency of accidents is barely above 
average of all industries with 8.16 in 
juries for a million man hours of labor, 
according to figures recently released by 
the National Safety Council for 1952 
Severity of accidents in the printing and 
publishing industry was .49 or less than 
half the average for all industries. The 
printing industry bettered its previous 
years record by more than 10 per cent 
Industrial injury rates for 1952 
a substantial reduction in severity and 
frequency of accidents over the previous 
year. The communications industry has 
the lowest rate for both frequency and 
severity. Lumbering has the highest fre 
quency rate, and coal mining the highest 
rate for severity. 
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Transparent proofs, as taken on a 4T Vandercook proof press, are printed 
directly on cellophane or glassine on one side, and by offset from a rubber 
blanket on the other, with both sides in exact register. With the form locked 
on the bed of the press, three impressions are taken on the offset blanket. To 
guard against low or weak areas in the impression on the blanket, it should 
be examined and suitable underlays made where needed. A sheet of cello 
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phane (upper left) or glassine is fed to the grippers. Care should be taken 
that sheet being fed is neither wrinkled nor bunched along gripper edge 
before closing them, lowering roller and proceeding with next operation. 
With the cellophane under the grippers and carefully smoothed out on feed 
board (upper right), it is picked up, brought forward over roller and laid 
flat on shelf provided for that purpose. Now proceed to third step, next page 


Transparent Cellulose Proofs 


by William W. Mason 


“What are transparent cellulose 
proofs and what are their uses?” asks 
the casual reader, to whom they are al 


*® Transparent cellulose proofs, or ace 
tate proots as they are sometimes 
known, are the result of many years of 
research into a field which has devel 
oped mto a very Mnporcant, as well as 
profitable part of many trade composi 
on companies. Originally developed 
with lithography and gravure in mind, 
the process has expanded into innumer 
able fields, some almost unrelated 

A decade ago, straight reproduction 
proots came to the fore. Offset houses 
generally had not learned the know 
how of reproducing type, and of course 
the commercial typesetter had only a 
faint idea of the lithographer's prob 
lems. Largely through the concentrated 
activity of the International Typo 
graphic Composition Association, and 
the experimentation and investment of 
large sums by its members, the prob 
lems of repro proofs were overcome 
within several years. At the same time 
offset was progressing, too, and now 
type of all kinds, whether big and black, 
or with the finest of hairlines and serifs, 
is taken in stride by the lithographer. 

It soon became clear that transparent 
proofs would have certain advantages 
but the technical problems they pre- 
sented were not easily overcome. 
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most unknown 

Transparent proofs are opaque prints 
from type, halftones, and similar mate 
rial, pulled on a transparent plastic 
sheet. It sounds simple, doesn’t it? 





Transparent impressions are 

1. For making contact prints on zinc 
lithograph plates for deep-etch process. 
2. For contact printing on zinc plates to 
make reverses by the albumen process 
3. For contact printing in gravure 

4. For converting halftone letterpress 
color process plates to lithograph plates. 
5. For contact printing on copper or zinc 
to make reverse letterpress plates. 

6. For contact printing on sensitized film 
or glass to make a negative. The nega 
tive, in turn, is used for contact printing 
on zinc plates for lithographing by albu 
men process, or for contact printing on 
copper or zinc to make duplicate letter- 
press plates of type, line cuts or halftones. 











Such proofs may be employed as 
straight repro proofs by placing a white 
sheet behind them on the copy board of 
the lithographers or photoengraver s 
camera. The primary use, however, was 
for making deep-etch offset plates. Here 
the transparencies serve as positives, 
requiring no reversing, as is necessary 
with negatives. This saves camera work, 
developing, fixing, and drying of nega- 
tives which would otherwise be neces 
sary in deep-etch platemaking. In a 
similar way they are used in making 
gravure plates and cylinders. And of 
course they are a “natural” for making 
contact reverse albumin offset plates. 

Advertisers and printers, faced by 
rising production costs, are getting the 
maximum return from advertising ma- 
terials by converting letterpress half- 
tone plates to offset use through the 
medium of transparent proofs. This was 
firs’ done by pulling repro proofs of 
each process color plate and photo- 
graphing them. The transparencies, 
made directly, and preferably, from the 
original engravings, eliminate one pro- 
duction step and enable greatest accu- 
racy. And when “dry offset” becomes a 
commercial reality, we may well see 
more transparency uses. 
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The cellophane is now held flat on the shelf and placed against the roller, 
while the frame with pad attached is lowered. Purpose of this frame is to 


keep the cellophane smooth and to hold it flat against the roller. Now, press 


cellophane as it passes over the roller, as well as to press it more firmly 
against the blanket operator moves cylinder forward to take the first im 


pression direct from form on one side of the cellophane, and from the off 


ing down lightly on the handle of frame (see upper right 


But this is only the beginning. Trans 
parent pr ots with a Waxy ae hesive on 
one side (applied by the typesetter ) are 
ideal for the mapmaker, who applies 
hundreds of names to drawings 

Engineering departments discovered 
that transparencies solved a pressing 
need in their drafting rooms in the form 
of title blocks. These are produced at 
low cost and can be applied in a few 
minutes, thus saving the cost of the 
draftsman’s time in drawing them 


When all of the cellophane has been fed to the cylinder (lower left), both 


to smooth out the 


They are not affected when Ozalid 


prints are made 

Agencies are increasingly applying 
transparencies to presentations instead 
of resorting to hand-lettering. The re 
sult is a smart-looking, most-accurate 
approach to the finished advertising 
piece. 

Artists, too, are applying transparen 
cies to art work (temporarily or pet 
manently, as desired) to save time and 
labor and replace lettering 


cylinder is moved back 


set blanket on the other. Now proceed to next step shown at bottom of page 


Alert advertising agencies and others 
producing convention and sales meet 
ing displays, etc., soon found adhesive 
transparencies, which can be produced 
in color, add precise, attractive touches 
to displays, slides, slide films, and mo 
tion pictures, at a far lower cost than 
any other method. And television. is 
welcoming transparencies for commer 
( tals, produc tion ¢ redits, ct 

Useful as plastic transparencies are 


perfecting them was not an overnight 


lower right) to starting position during which 


roller and frame are raised out of the way in order to avoid contact with 
impression cylinder as it makes its second revolution. Another impression is 
made on the cellophane. These multiple impressions result in very opaque 


transparency without excessive inking. After impressions have been made, 


operation cellophane is peeled off. Once removed from cylinder, transparent 
proof is dusted over entire printed surface on both sides (with lamp black, 
bronze or talcum powders), carefully cleaned with absorbent cotton; finally, 


checked for opaqueness, register. Photos courtesy Vandercook & Sons, Inc 





event. Typesetung and similar organi 
zations, the Government Printing Of 
fice, the Research and Engineering 
Council of the Graphic Arts Industry 
Inc., ink and equipment makers, have 
been doing experimental work for sev 
eral years. The difficulues have been 
overcome, one by one, and now, at last 
consistently fine proofs are becoming 
routine. That itis no small accomplish 
ment, may be gathered from a brief de 
scription Of some of the problems 

In the first place, the print must be 
genuinely opaque. This means a film of 
ink sufficiently thick that the powerful 
camera lights will not penetrate, but 
not so thick as to spread under proofing 
pressure or fill in counters of Jetters 
Proofing pressure also tends to squeeze 
ink to the edges of the letters, leaving 
the centers without opacity. First ex 
periments involved pulling the proot 
and dusting with graphite or other 
powders. This proved messy, trouble 
Sonne and inadequate 

The next development was the us 
of an offset proof press, making im 
pressions in register on both sides of 
the transparent sheets usually followed 
by dusting. When it is realized that 
letter strokes may be only a few thou 
sandths of an inch wide and the thick 
ness of the plastic material can easily 
destroy register, the necessity for pre 
ciseness in equipment, materials, and 
workmanship becomes apparent. This 
is the method, with variations, in use 
today—-the chief improvement being 
the elimination of dusting 

Another problem is posed by the 
plastic material. It is smooth and non 
absorbent. It must be heavy enough to 
handle with practical ease, but not heavy 
enough to destroy register. Various ma 
terials may now be obtained, similar in 
a larger sense, but each with character 
istics Of its Own that calls, for example, 
for an ink of a specific formula 

Po give an idea of the staggering 
amount of research, consider these 
points: At least five plasaic materials 
are made. These were tested in various 
thicknesses—.001, 0015, 0025, .003, 
0035, 006, OO88, etc., with different 
inks. The thinner sheets were found to 
produce the better prints but are more 
dithiculte to handle because of the static 
electricity introduced to hold the sheet 
to the proof press cylinder. The thicker 
sheets caused ink to squeeze. Some 
sheets did not carry enough static to 
hold them to the cylinder and impres 
sion was imperfect——but they were 
easier to handle afterward. Pulling 
proofs on thin sheets for best proofs, 
and then laminaung for easier after 
use was tried. It was impractical tor sev 
eral reasons, among them being the 
trapping of dirt between layers 


During preliminary tests on opacity 
of inks, the G.P.O. tested 57 different 
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William W. Mason, author of the article 
on transparent proofing, was born in 
Pittsburgh in 1917; has been a resident 
of Philadelphia since 1921; he’s a gradu 
ate of Friends Central School and the 
Charles Morris Price School. After serving 
four and a half years in the Army (three 
and a half years overseas with Artillery 
in Europe), he joined John C. Meyer & 
Son, Philadelphia typographers, in 1946 











kinds! The ink, in addition to being 
suited to the transparent plastic, must 
be heavily pigmented, suff enough for 
sharp, clear fast-drying 
with a hard finish on the proof but not 
fast-drying on the rollers of the press 
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Ink makers have met these seemingly 
impossible conditions 

But even the solvent for cleaning the 
type form and the blanket had to be 
developed! It should quickly remove 
ink from previous proofings, dry rap 
idly, and leave no oily residue. Some 
solvents, such as gasoline, will not 
permit the ink to cover the type face 
properly. Others are injurious to press 
blankets and rollers. (As a matter of 
fact, in our plant we have one solvent 
for the type form, another for rollers. ) 

Now, at last, the industry has avail 
able the special equipment, plastic ma 
terial, inks, solvents, knowledge and 
experience. The transparent proof ob 
tainable appears to be the ultimate. It 
can be made on any of several thick- 
nesses of material, The impression 1s 
pulled on both sides of the sheet, in 
perfect register, opaque without dust 
ing, and rubproof. The proof can be 
made in black, white, or colored ink, or 
a combination of inks. The proofs, 
either to the naked eye or under a strong 
glass, are little short of marvelous 

Every factor must be watched, how 
ever, and the entire operation demands 
the utmost care. The following detailed 
description is based on the method most 
familiar to the writer, being used in 
the organization with which he 1s as 








sociated, but ts an approximation of the 
best industry procedure. 

The form is locked on the bed of the 
press. Since the transparency reproduces 
the form with high fidelity, the proof 
vill not be any better than the type or 
plates. Monotype or foundry type is 
preferred, although good results can be 


obtained with slug composition, and 
originals of plates give best results. 
Form bearers are preferred, but may or 
may not be inserted, depending on the 
form 

Any residue of ink, solvent, oil, etc., 
is removed from the form prior to con 
tact with the rollers. A special solvent 
1S used 

Impressions of the inked form are 
pulled on the blanket. The number may 
vary, depending on the form and atmos- 
pheric conditions, but two or three im 
pressions are standard. An examination 
of the blanket will determine whether 
the impression is of a quality that wall 
yield a good proof. If any change in the 
form is made, the blanket must be 
washed and new impressions made 

The transparent sheet 1s placed in 
the grippers, care being taken to see 
that it is free of wrinkles. The steel 
roller of the press is lowered on the 
sheet, and the sheet is brought over 
top of the roller and Jaid on the tray 
for that purpose. Next a felt pad ts 
brought into contact with the sheet 
The type having been again inked, the 
first impression is pulled 

After the first impression, the roller 
and pad are lifted and not used for the 
second impression. The static electricity 
that has been generated holds the sheet 
tightly to the cylinder. Now the second 
Impression 1s pulled and the grippers 
are tripped. The proof is laid on a glass 
top table lighted from below and exam- 
ined for opacity and sharpness. Because 
of the special ink, the proofs are mova- 
ble in about 20 minutes without heat 
application, or less if heat ts used. 

If an adhesive is to be applied to one 
side—either front or back—the proof 
is passed through the coating machine. 
The adhesive, basically beeswax, is 
white and the camera does not “pick it 
up.” The trick is to apply just enough 
adhesive, and the proof will adhere to 
most surfaces better than if glued or 
cemented. 

Colored-ink proofs go through re 
peated operations for each color, much 
as in ordinary presswork. 

This is just a bare outline of a highly 
technical operation. It does not touch 
the obvious points that the press and 
rollers must be in good condition and 
properly adjusted, that such make-ready 
as the form requires is performed, the 
proper judgment of the amount of ink 
(it should be “spare” ), and those other 
little factors that play a big part in at 
taining perfection. 
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They were first developed for silk screen but now they're available 


for letterpress, aniline and gravure; printers should now learn to use 


Daylight Fluorescent Colors 


*® Originally developed tor the silk 
screen printing process, fluorescent 
paints and inks are now available for 
analine, gravure, and letterpress print- 
ing. The extension of the use of fluores 
cent inks to processes other than silk 
screen has restored the industry once 
again to its former competitive basis 
Letterpress printers are now in the posi 
tion of being able to vie with silk screen 
printers for jobs involving the produc 
tion of labels, posters, street car cards, 
box wraps, menu covers, blotters, greet 
ing cards, and a host of other items. 
The search tor material which would 
fluoresce began as far back as 1570. A 
Spanish physician, Niccolo Mondardes, 
was the first to note that a tincture of 


By George Ut. Halpern 


Pressroom Editor, The Inland Printer 


a certain wood (lignum nephriticum ) 
exhibited a peculiar blue color. Later 
investigators ascribed the blue lumin 
osity of the liquid to its property of 
fluorescence. The discovery of the lum 
inous property of certain organic and 
inorganic substances eventually led to 
the development and subsequent use 
of luminous paints 
Luminous paints and inks are of value 
to the printing industry because of theit 
unrivalled atrention-getting ability. The 
basic ink and paint colors are rein 
forced and strengthened by this lumin 


escent quality. Luminescent substances 
of which there are two types, give oft 
light 

The first of these, phosphorescent 
substances, contain light-giving proper 
ties which enable them to glow long 
after the activating radiation has ceased 
Phosphorescent objects have a long att 
er-glow, and therefore glow in the dark 
Their luminous properties are not usu 
ally visible in the daylight 

Phe second type of luminosity, and 
the one with which this article 1s main 
Almost all 


made to tlhuoresce 


ly concerned, 1s fluorescence 
substances can he 
under the proper conditions. In fluores 
cence, ultra-violet light rays strike a 
Mate rial ( prem nt) CAUSINY it to emit 





Letterpress Printers May Now Use Daylight Fluorescent Inks 


The inks are available in heat-set, moisture-set, and reg- 


ular oil-base inks. The limitations and unique character- 


The most recent development in the use of daylight 
fluorescent inks has occurred in the field of letterpress 
printing. This latest development is of extreme impor- 
tance to the letterpress industry, because the letterpress 
printer can now produce marketable items which had 
been rapidly leaving his shop in favor of other processes. 


Inks are best suited for printing line 
work, bold face type, and small solids. 
Not recommended for halftone or other 
screen work, because maximum fluores 
cence is obtained only by printing with 
a heavy film of ink. 

Printing qualities of these fluorescent 
inks are inferior to those made of con 
ventional pigments. 

Piling may be encountered on certain 
stocks, especially if there is a poor 
make-ready 

White stock is required; the whiter the 
better. For best results use enamel and 
coated stocks of 60-, 70-, or 80-pound. 
Little or no fluorescence is obtained on 
dark, rough stocks such as kraft, jute, 
news, etc 

Any of these inks may be overprinted 
with other fluorescent letterpress inks, 
as well as with regular oil-base inks and 
varnishes 

All the colors are semi-opaque, and 
should not be used where a fully trans- 
parent ink is required. 

Drying characteristics are the same as 
those of regular letterpress inks of 
equivalent types, and may be varied to 
suit the requirements of each particular 
job 

Shelf stability equals that of regular inks 
Reduction of these inks for tints is not 
recommended. Full pigment strength is 


needed for satisfactory fluorescence. The 
use of extenders should also be avoided. 
Blending can be done, but is not recom 
mended, since in certain stocks the re 
sulting color may not have any fluores 
cence. If blending must be done, be sure 
to consult your ink maker first 

. These inks are very fugitive, and should 
not be used for any work where perma 
nency or lasting qualities of color are 
required. At present, they are used 
mainly for throw-away items. Their light 
fastness is comparable to peacock blue 
pigments 

. There will be some change in the color 
of fluorescent inks when used on colored 
stocks. Since these inks are semi-opaque, 
the color of the stock will show through 
There is also an optical illusion when 
looking at colored ink printed over 
colored stock 
Overprint varnishing will not help in 
the achievement of permanency. It will, 
in fact, spoil the effect of the fluores 
cence. The only protection that overprint 
varnish provides when used over the 
fluorescent ink, is to prevent rubbing 
and wear from excessive handling of 
printed sheets 
To intensify the fluorescent effect or to 
prolonged the life of the printed subject, 
arrange to have your first down oil-base 


ink the same color as the fluorescent ink 


istics of these inks require considerable attention on the 
part of the pressmen delegated to handle them. The list 
provided below is intended to answer most of the ques 


tions which will arise concerning their use. 


17. When a job is to be overprinted with 


two or more colors, one of which is to 
be fluorescent, run the conventional oil 
base ink first, then overprint with fluo 
rescent. Remember though, that since the 
fluorescent ink is semi-opaque, there 
may be a color change 

It is advisable to use paste drier, if dry 
ing time must be hastened, as cobalt 
drier has a tendency to dirty the fluores 
cent ink 

The vehicle for the fluorescent letter 
press inks is regular linseed varnish. The 
pigment, however, is toxic 

Samples of fluorescent letterpress print 
ing seen by this writer appear to have 
a tendency to mottle. To eliminate this 
troublesome condition, the same pro 
cedure should be followed as is used 
with regular letterpress inks: Cut down 
your film of ink, and secure a good dis 
tribution of the ink on your form 

These inks do not appear to affect com 
position or rubber rollers 

Use regular press cleaning solvents for 
washup 

These inks may be run on the average 
press under all atmospheric conditions 
Fluorescent letterpress inks may be used 
with all conventional printing plates 
Normal make ready may be used with 
these inks, although a kiss impression is 


desirable 




















light rays of its own. This light emission 
lasts only as Jong as the activating agent 
(ultra-violet light) shines on the ma 
terial. It 1s not to be confused with the 
light-reflecting property of materials 

In the reflecuion of light, colored sub 
stances absorb all light energy or waves 
except the one which contains their 
color, This wave they reject or reflect 
In the case of fluorescent substances, 
the reflection properties are the same as 
normal 

The property of fluorescence means 
that these substances emit added light 
waves in addition to those normally re 
Ihis results in brighter colors 
ich as are possible with daylight fluo 
rescent paints, lacquers, and inks. The 
energy these pigments absorb from the 
Utra-violet end of the daylight: spec 
trum causes an internal reaction in their 
iromic structure, and results in the 
emission of light waves of longer length 
than those activating the process, thus 
enhancing the dominant color visible 
fo the cye 

In consequence, fluorescent Colors re 
tain them visibility and their distin 
guishability at distances four tumes as 
reat as ordinary colors 

Since ultra-violet light waves are at 
the blue-violet end of the spectrum this 
would probably account for the fact that 
ink and pamt manufacturers have so 
far not been able to produce daylight 
Huorescent true blues and purples 

Phe only colors, therefore, that are 
available, are those found at the long 
wave end of the color spectrum—ted, 
orange, yellow, and yellow-green. These 
colors, in comparison to ordinary colors, 
show up strongest at dawn, dusk or on 
cloudy days. They can be made to glow 
in the dark by throwing a beam of black 
light (invisible ultra-violet rays) upon 
them. This technique ts being used ef 
fecuvely on outdoor billboards and road 
Signs 

At present, the printer has at his dis 
posal one of three different methods of 
achieving fluorescence in his printed 
material. In the first, fluorescent: paper 
and card is available which may be over 
letter 
press, lithography, analine, gravure, of 


printed by any printing process 


silk screen 

Phe second method is to print on a 
chemically-treated white stock. Fluores 
cent colors may be placed anywhere on 
this stock by using a special brush ink 

Phe third method provides fluores 
cent inks and lacquers for the silk screen 
process, fluorescent inks for gravure and 
analine printing, and fluorescent: inks 
for regular letterpress printing 

Phe fluorescent papers and card 
boards have color on only one. side 
These stocks are said to have exceptional 
printing qualiges on any type of letter 
press or offset job. They are very resist 
ant to cracking and mark-ott. The stock 
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A. Fluorescent Silk Screen Inks: 

1. Semi-transparent—color change and 
depth illusion possible by screening 
solidly over lithographic material. No. 
10 silk is recommended 

2. Simple designs and layouts are most 
effective where fluorescent brilliance is 
boldly contrasted with dark back 
grounds 

3. Display lettering should be well spaced 
to increase legibility. 

4. To eliminate color vibration, separate 
fluorescent colors by a dark line 

5. Never use too many fluorescent colors 
in any one design. 

6. Fluorescent colors must be applied over 
a white surface. If a dark stock is used, 
a flat white undercoat must be put 
down where the fluorescent ink is to be 


applied 


™N 


Daylight fluorescent colors are definite 

ly fugitive. They are good for a maxi 

mum of 30 days for outdoor exposure. 

Their brilliance will last many months 

indoors, and indefinitely when stored 

under cover 

8. Colors cannot be blended. Do not mix 
Blending will destroy their daylight 
fluorescent characteristics 

9. These inks may be employed in all lati 
tudes at any season of the year 

10. Do not dope inks. If absolutely neces 
sary, do so with extreme caution follow 
ing manufacturer's directions. Thinning 
the ink will reduce the color strength, 
stability and brightness 

11. The use of overprint varnish is not 
recommended in this type of work. 

12. A No. 8 or coarser silk will give the re 
quired coating thickness for outdoor dis 
plays. No. 10 silk may be used for in 
door displays 

13. An even-dried film thickness of 1.50 to 
2.0 mils is highly desirable for indoor 
and outdoor displays. 

14. Inflammable. Keep away from open 


flame 





Fluorescent Inks by Silk Screen Method 


Fluorescent colors must be laid on in thick coatings to insure stability and 
full color brightness. This makes them ideally suited to silk screen application. 
There are, however, certain hints and restrictions in the use and application 
of these colors which will enable the silk screen printers to obtain better results 
with his printed products. These are as follows: 





15. Toxic. Do not take internally, and use 
with adequate ventilation. 

16. Keep container closed when not in use. 

17. Paper should be of good quality and 
weight, preferably 60- to 70-pound 
weight. 

18. Clean the screen with xylol or manu 


facturer’s thinner, 


B. Silk Screen Lacquers: 


1. Cleaner, brighter, and more flexible. Is 
strongly recommended for use on out 
door posters. 

2. Lacquers cannot be used with conven 
tional lacquer-proof stencils. However, 
they may be used with paper, gelatin, 
or glue stencils, as well as photographic 
screens which are water soluble and guar 
anteed to resist the lacquers. 

3. Clean the screen with lacquer thinner, 


toluol, or xylol. Do not use naphtha 


> 


Keep container closed when not in use. 


wm 


If atmospheric conditions necessitate thin 
ning, thin with extreme caution, and use 
a lacquer type thinner only 

6. Lacquers may not be used for overscreen 
ing with lithography because they are 


decidedly more opaque than the inks 


N 


Apply to a clean white surface to obtain 
brightest colors 
8. For non-white surfaces, undercoat with a 


flexible white lacquer 


C. Brush or Spray Colors: 


1, Apply on clean, white dry surfaces only. 
2. Thin sparingly with mineral spirits. 
3. Use only two thin coats for brightest 


fluerescent effect. 

4. Brush out first coat, then level out with 
criss-cross strokes. Allow at least two 
hours for drying. Brush second coat also 
with criss-cross technique. Do not apply 
heavily. Brush out as evenly as possible. 

5. Repaint period of 30 days for outdoor 
exposure. When repaint becomes neces 
sary, begin by blocking out with white 


base as previously. 








is also being manufactured with gum 
med or adhesive backing. The stock 
comes in eight vivid colors: blue, cerise, 
chartreuse, red, orange-yellow, orange 
red, green and orange. 

Special inks are not required, al 
though opaque inks are recommended 
for best results. Halftones printed by 
letterpress on this stock should consist 
of 120-line screen, while halftones 
printed by gravure and lithography 
should consist of 143-line screen. The 
surface of the stock has a strong athinity 
for ink, and heavier ink impressions 





may be run without offsetting or filling 
up halftone screens. Advancement or 
retardation of ink drying time is not 
necessary. 

When halftones or heavy solids are 
to be printed, fluorescent papers and 
cardboards should be cut color face 
down, and the feather edge trimmed off. 
Since this stock 1s similar to heavy-coat 
ed-one-side stock in practically every 
respect, it should be accorded the nor- 
mal treatment in printing and folding 
operations. However, it is not deemed 
advisable to overcoat the fluorescent 
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surface with transparent lacquer, var- 
nish, or other extraneous compositions. 

In the second method, neither the 
stock nor the brush inks alone are tluo- 
rescent. It is the reaction of the ink ap- 
plied to the paper that produces the 
bright colors. The stock used is a white 
display paper or card with only one sur- 
face chemically treated. The brush inks 
are water soluble, and flow like writing 
ink. They brush on more quickly than 
ordinary poster paints, dry in a remark- 
ably shore time, and give uniform 
strokes without difficulty. The colors 
available are the same as those for the 
paper and cardboards listed above. 

The fluoro-reactive paper is available 
in rolls and sheets, while the fluoro-re 
active cardboard ts available only in 
050-point sheets. The major advantage 
that this method has over the preceding 
one is that it offers the white areas of 
the stock for use as a printing surface 
with other processes. This gives the 
printer dramatic contrasts, and opens 
new vistas for the industry 

Daylight fluorescent colors may be 
applied to any job printed by one of the 
major printing processes through the 
medium of bronzing. A sizing is put on 
the sheet by the press used in the nor 
mal printing operation, and the con 
nected bronzing machine applies the 
Huorescent powders. This completes the 
job with a single press run. This 
method of application of fluorescent 
pigments to sized sheets gives much 
greater brilliance to the finished prod 
uct, since the fluorescent colors are not 
reduced by any vehicle. Halftones can 
not be used in this bonzing process, be 
cause the fluorescent powders would fill 
up the screen 

All manufacturers of the day light 
fluorescent colors require that the user 
sign licensing agreements with them, 
since their products are covered by pat 
ents. Printers using the inks, lacquers 
and paints are required to meet quality 
standards demanded by the manufac- 
turers, and to use these materials in a 
manner prescribed by them. This is 
done to achieve the high quality, prop- 
er end use, and ultimate SUCCESS ot the 
finished fluorescent article. It also pre 
vents misuse of the manufacturer $s 
products. In almost all cases, printers are 
not required to pay a royalty charge on 
the use of the fluorescent colors 

Manufacturers of the fluorescent ma 
terials are anxious to extend to their 
customers the use of their research ta 
cilities in this field, and offer free tech- 
nical advice and assistance. 

The advent of daylight fluorescent 
inks and papers have provided the 
printer with a creative tool whose use 
is limited only by the scope of his imag 
ination. Society is benefited by the pro 
duction of a finer and more colorfully 
printed article 


Type Faces Employed 


Century Schoolbook (T ) 38 
Century Old Style (T) 10 
Century Expanded (T ) \ 
Bodont Book (T ) 28 
Bodont (M ) 9 
Garamond Bold (T) 14 
Garamond Old Style (T) 10 
Times Roman (T) 25 
Caledonia (T) 6 
Caledonia Bold (T) l 
Baskerville (T) 6 
News Gothic (M) i 
Vozuc (M) 5 
Voxruc Bold ( M ) l 
Bookman ‘| ) 5 
Caslon Old Style (T) Z 
New Caslon (T) l 
Weiss Roman (T) 2 
Bulmer (1 ) 
Fairfield (1 

Futura (M 


| 
l 
Benton (T) l 
Janson (1 l 

Binny (1 | 
Pypewriter (M) I 

Corona (1 l 
l 


Electra (7 
Ads set in traditional faces 156 
Ads set in modern types 19 


Not considered in the above tabu 
lation are ten advertisements, three 
completely handlettered in) conven 
tional styles and seven each in several 
different types, modern and tradition 
al mixed. Advertisements in the issues 
checked are not as predominantly 
conventional as the score of 156 to 





Issues of June 13, 20, and 2 





——« Subject: The Saturday Evening Post -—— 


7 


185 page and two-page advertisements 


19 would indicat 
templates body types, not display. In 
the case of 54 advertisements credited 
to traditional types in our tabulation, 
display is in styles which would be 


The scoring con 


considered modern, whereas but onc 
credited to modern has display in a 
conventional style. To get the full pic 
ture one must consider the tabulations 
on Layout, Illustration, and General 


Effect given later 


Weight of Type 


Ads set in light-face types 138 
Ads set in medium-tace types 10 
Ads set in bold-face types 


Layout 

Conventional 149 
Moderately modern 1) 
Pronouncedly modern ) 
Ilustration 

Conventional 154 
Moderately modern s,Q) 
Pronouncedly modern l 


General Effect (all-inclusive) 


Convenuonal 100 
Moderately modern 82 
Pronouncedly modern ; 


No important change is disclosed on 
comparison of the foregoing with the 
preceding analysis of Post advertise 
ments. It is interesting to note that 
the most used type in that magazine, 
Century in its several versions, 1s rare 
in advertisements found in Vogue, 
scored alternately with the Post 


Below, best conventional and modern page advertisements, respectively, in the issues 


checked for the preceding analysis. Straightaway layout of first makes for quick, easy 
reading of the Caslon Oldstyle used throughout. Leading modern feature of the second is 
the accent on the vertical (line of strength) effected by narrow measure of the divided text 
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The new Baird-Ward plant outside the city limits of Nashville, Tenn. Entire plant is on ground floor. Cars in center are parked near entrance to offices 


~ One-Floor Plan Features Nashville Plant 


& Adequate facilities and excellent 
printng management are the impres 
sions gained from a visit to the new 
plant of the Baird-Ward Prinung Com 
pany in Nashvalle 
necessary tor the production ot more 


{ 
i 


Pennessee. Both are 


than five million church school perio 


| 


Is a month. These make up approxi 


( 


mately 
rest being magazine, catalog and tele 
phone directory work 

As tar back as 1946, this firm began 
a complete modernization of plant 
equipment at its location then on Com 
merce Street in the heart of the city 
Presses and bindery machines were re 


QO per cent of total sales, the 


By P. R. Russell 


Parthenon Press, Nashville 


1910 been 
Appropri 


ately the genealogy of the principals 


from its establishment in 
an unusual “family affag 
of the firm goes far back into the educa 
cional and religious life of Nashville 
On the Baird side, there was Dr. A. ] 
Baird 
pastor of the First Cumberland Presby 
terian’ Church of Nashville, and who 
received his call to that position through 


Dr. William E. Ward, Sr., 


educator and an elder of the church 


who served for many years as 


minister, 





More than five million church school periodicals every month, 


plus magazines, catalogs, and telephone books make up bulk of 


work done by the Baird-Ward Printing Co. of Nashville, Tenn. 





placed with new units, but it Was not 
unul the move was made to the new 
location on | hompson | ane outside the 
city that a new 64-page, two-color 
rotary press was installed. The need for 
such a unit ts revealed in the statement 
that a single publication—of the many 
printed for the Southern Baptist Sun 
day School Board 
pages and cover, 9 x 12 inches, has 


consisting of 48 


doubled its circulation in three years 
and now has a circulation of more than 
00.000 monthly 

The new Baird-Ward building has 
120,000 feet of floor space, all on onc 
level, eliminating the problem of cle 
vators or transportation from one level 
to another, This includes a warehouse 
as a part of the main building provid 
ing direct transportation with powered 
floor trucks from any part of the plant 
The spaciousness of the beautiful, nat 
ural site also provides plenty of room 
for employee and customer parking, 
sometimes a serious problem for other 
printers 

Ownership and active operation of 
Baird-Ward Printing Company has 


W. B. Baird and William E. Ward, 
sons of these distinguished men, began 
working together prior to 1910 in the 
Publishing 
L910 
to the establishment of their own print 


Cumberland Presbyterian 


House. This association led in 


ing business as a partnership under the 
name of Baird-Ward Printing Com 
pany which was incorporated in 1928 

Today's management of the firm in 
cludes A. J. Baird, president; William 
BE. Ward, Jr. and James E. Ward, vice 


presidents, all sons of the original own 
ers. Other officials are P. E. Minor, 
vice-president, Walter Williams, secre 
tary; Lewis H. Herndon, assistant secre- 
tary; R. E. McNeilly, treasurer, and Jack 
C. Herndon, assistant treasurer 

Plant operation is supervised by Rus 
sell N. Williams, general manager, with 
T. A. Robinson as production assistant; 
Leon Holt, mechanical assistant, and 
Raymond W. Eickemeyer, maintenance 
engineer. A perpetual inventory stock 
handling system is used with a very 
good plan for separating the various 
kinds of stock in “areas” of the stock 
storage room W here it is easily accessible. 

In 1938 the Baird-Ward Printing 
company obtained a contract for print- 
ing all of the Sunday School and church 
periodicals of the Southern Baptists, 
plus a considerable volume of soft- and 
hard-bound books required by the 
Church. It was then that the plant 
moved to the Commerce Street loca 
tion near Baptist editorial headquarters 

Meeting the requirements of this 
kind of printing calls for adequate fa 
cilities and is a constant test of man- 
agement abilities. Because the demand 
for Linotype composition on such pub- 
lications 1s somewhat fluctuating, Baird 
Ward has always had its work done by 
the trade plant of E. T. Lowe Publishing 
Company, which now operates five ma- 
chines, three shifts daily, in the new 
plant. Any overload on these machines 
is handled at Lowe's main plant 


Newest press in the Baird-Ward plant is this 64-page, two-color Cottrell Rotary, installed when 




















move was made into new building. The press is equipped with Cline reel automatic tension and paster 
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Baird-Ward has a simple and effective system of production control. Above is form used to operate it 


The firm has also found it more eco 
nomical to buy electrotypes at a trade 
plant, although molding presses are 
maintained by the trade electrotyper in 
the new Baird-Ward plant so that it is 
not necessary to take the type forms out 
of the building. 

Baird-Ward has what it calls a “pre 
budget” plant of production, wherein 
an estimated volume of sales IS Sct up 
for a year. This is broken down as to 
time required for production of each 
$100 sales unit in the various cost cen 
ters. This is used as the basis of compari 
son for an “experience” cost accounting 
system which, through monthly operat 
ing statements, reveals which units are 
being operated profitably and which are 
not. Remedies are sought immediately 
where a unit is shown to be losing 
money. 

The Baird-Ward Company has a very 
simple and effective system of produc 
tion control. This will be seen from the 


Baird-Ward has one of the two perfect binding 
installations in the Southern area. Principal 
use is for binding paper-covered books, tele 
phone books and similar work. Lower right 
inserter-stitcher-trimmer for periodical binding 


reproduction of the Daily Production 
Record form on which the plan centers 
These reports are in the hands of offi 































cials early in the morning and the fig 
ures are never more than 24 hours old 
Poor production ts revealed in time to 
do something about it quickly 
Annually production norms are es 
tablished on each unit in the pressroom 
and bindery by a joint study of past 
records and type of work best suited to 
each unit. An agreement is reached by 
the department foremen and the Pro 
duction Department as a basis tor es 
tablishing cost figures. Administrative 
offices have no part in the establishing 
of these norms. Percentage of expected 
productivity is then established by the 
cost department on an annual basis 
Note on the Datly Production Form 
that there are provisions for recording 
production of each press and bindery 


unit on each shift. In the firse column 
is the actual production average tor the 
day. The second and third columns di 
into that required 


Potal 


impressions for the shift period are re 


vide the shift time 
for make-ready and for running 
corded under “No. Impressions” and an 
averaye production is obtained by di 
viding this total by the running time 
This gives a shift average each hour 
which ts then Compared with the estab 
lished norm 

The total hours of make-ready and 
running time by comparison with the 
total shift hours tor all three shifts 1s 
shown in column | as percentage of 
productivity for the day and is com 
pared with the preestablished percent 
age of expected productivity 

This record is completed for each 
shift and for each unit in che pressroom 
and bindery, showing at a glance what 
each unit did during the past 24 hours 
The same report gives a breakdown pi 

(Lurn to page 84) 


















Get Better Suggestions From 
Work Simplification Training 


Work Simplification programs produce more and better suggestions but they 
may also work hand in hand with suggestion systems now operating in plants 


*® A Work Simplification program 
provides the type of training that re 
sults in better suggestions. With such 
a program, it 1s not necessary to have a 
Sup pe stion system plan However 
Work Simplification programs can 
work hand-in-hand with suggestion 
systems which may be already operating 
in printing plants 

In some instances, the award plans 
used in the suggestion system are adapt 
ed for proposals developed through 
Work Simplification. In this case, they 
strengthen both programs. In other in 
stances, an ailing sugyestion system will 
bx sparke d by the itroduction of Work 
Simplification 

It is also possible to combine both 
programs to emerge as a third entity 
composed of the best parts of each. In 
all cases 
improved through Work Simplification 

The effectiveness of an established 


the quality of suggestions has 


Suppestion system 18 a pauge as to 


whether or not it should be continued 


By Lillian Stemp 


when Work Simplification steps in. The 
Standard Register Company of Dayton, 
Ohio, has had an effective suggestion 
In addition to the 
work and methods improvements re 
sulting from the program, there have 


system since 192] 


been many other advantages. An im 
portant one 1s the two-way system of 
communication which suppestions pro 
vide more effectively than any other 
channel. This is due to the company’s 
iS-hour sche dule ot successively enter 
ing, acknowledging, circulating copies 
to top Management and starting investi 
gations of most suggestions. Unaccept 
able ideas are talked over personally 
be tweet SUPCFVISOFr and suppester. 
Standard Register has surveyed its 
employees to determine what they think 
of the suggestion program. Recently, 
such a survey brought a 70 per cent 


response. Employees completed ques- 
tions submitted in booklet form which 
revealed that they liked the program. 
They even presented ideas on how it 
could be promoted more effectively. For 
“Why 
don't you stress in your promotion that 
the number one reason why we put in 
suggestions is 0 make our work easter!” 

Making work easier is also the num 
ber one effect of Work Simplification 

In a smaller-sized organization like 
the Copifyer Lithograph Corporation, 
Cleveland, a suggestion system did not 
work very well. Suggestions submitted 


example, some said, in effect 


were as a rule of minor nature and many 
times were not fully developed to a 
practical point. There the Work Simpli 
fication program replaced the sugges- 
tion system. Participation in Copifyer's 
profit-sharing plan provides the finan 
cial incentive for suggestions. With the 
application of Work Simplification 
principles, employees now turn in more 
and better suggestions than they did 


Making work easier is the number one effect of Work Simplification. Note how the point is emphasized in illustration at left, a reproduction of page 8 of 


Work Simplification program booklet issued by Standard Register Co., Dayton. Right, reproduction of page of Standard’s “This Is Your Suggestion Program’ 
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BEFORE 


YOU 
ean do a better 
job and get more 


kick out of it. 





HOW WILL A WORK 
SIMPLIFICATION ‘ 


PROGRAM AFFECT YOU? 


Y 7 | can make your job easier... 
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IS A SUGGESTION? 


and to Make Our Joss Easier. It all results in better 


quality products and services to our customers 


y present your ideas. We purposely do not limit 
the scope of subjects suggestions may cover, as many com 
panies do, because our system designed to provide a 
direct I 


agement 


MAY ENTER A SUGGESTION? 


Every employee may enter suggestions. However, persons 
working in the Engineering and Research Divi 
trial Engineering Department, Office Management Staff 
and pervisors are not eligible for awards be« of the 


nature of their jobs 


TO ENTER A SUGGESTION? 


Get a blank from the suggestion box. Put only one idea 
on each blank. If more space is needed, use another blank 
gn your name and department « eld region 

Write each suggestion clearly, make definite recom 
mendations, give details. Tell WHAT to do, HOW to do 
it, WHY 


plain paper, help explain most ideas 


it should be done. Sketches and flow charts, on 


help 
Are al 


them to 


details included? Are the facts stated as you wish 


«” Have vou filled in the required information? 


yn isa timely and constructive idea to improve 


we make, to improve our working conditions 


to lower our maintenance and procedure costs 


uggestion System is the media through which 


of communication between you and your man 


ion, Indu 


ise them. If you need 


your department head. Read your suggestion 


SEND IT IN 
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previously. A recent example of such 
a suggestion is that proposed by Joan 
Asbury, one of Copifyer’s bindery girls. 
Joan developed a way to use both hands 
to better advantage on a banding opera- 





tion. This type of suggestion, as a rule, 
is seldoni submitted to suggestion pro- 
grams. Frank Myers, Copifyer's treas 
urer, details her improved methods as 
follows 





Left-Hand Operation 
Step 
1. Reach for set of sheets. (These 
are 81x 11 inches, separated in 
sets and criss-crossed on the pile. ) 
Each set is about | inch thick. 


2. Lift up one set and position over 
the single band that has been 
moved into position by the right 
hand. 


3. a. Drop the gathered set down 
on the band. 

b. Lift up the ungummed end of 
the band (toward you) and 
fold over the top under the 
gummed end which is in the 
right hand 


Right-Hand Operation 


a. Cut off 4-inch piece of |-inch wide 
tape in tape cutter. 

b. Pick up with thumb and finger. 

c. Stick half of the tape, sticky side 
down on the top strip of a pile of 
kraft bands, which are about 3 inches 
wide by 23 inches long. 


a. Scull holding the other half of the 
gummed tape strip, lift up the top 
band. 

b. Pull the band toward you and flip 
the top to the back so that the band 
rests on its back with the sticky half 
of the tape away from you, and still 
in your hand 


a. As soon as set is in position, lift the 
back end of band by the sticky half 
of the tape, still in your hand. 

b. Fold the back toward you and over 
lap the front end. 

c. Press down the gummy tape which 
sticks instantly. 





The clever application is that the 
gummed tape picks up only the top 
band. And with one easy motion, the 
band is positioned to place the set of 
printed matter on top of it. It is then 
relatively simple to complete the rest 
of the banding, for the ungummed end 
is only a single band underneath (no 
fishing for the top strip of a pile), and 
the other end is already in your hand, 
with the gummed half of the tape ready 
to press down on the ungummed end. 

The right hand picks up the tape, 
then the band, positions it and com- 
pletes the seal with only one pickup or 
grasp motion. Left- and right-hand 
operations are equal and opposite. 

A typical suggestion submitted 
through Work Simplification training 
and without benefit of a suggestion 
system program comes from Herman 
Porcaro, of Western Printing and Lith- 
ographing Company's Racine, Wiscon- 
sin, plant. (Western employees have 
received profit-sharing checks twice a 
year for a number of years, an over-all 
incentive for suggestions.) Porcaro 
found the old way of handling some 
35,000 shipping stencils tedious to the 
department personnel and hard on the 
stencils themselves. The stencils were 
formerly placed in groups of 50. 

Porcaro’s idea was to give each cus- 
tomer a number, maintain a record of 
that number in a small card file for 
quick reference, and further identify 


the location of each stencil with a visual 
index tab carrying the same number. 
Reynolds and Reynolds Company, 
Dayton, adopted a suggestion program 
in January, 1943. It has gone through 
its fifth revision and continues in opera 
tion because it provides an excellent 
means of awarding payment for both 



















Gordon R. Rohde, vice-president in charge of 
manufacturing for the Reynolds and Reynolds 
Company, Dayton, Ohio, speaking at the St 
Louis P.1.A. convention last fall, said: ‘We don't 
pay for mere suggestions. We pay for worked 
out solutions. There is a big difference between 
the usual suggestion system and the award sys 
tem under a Work Simplification program. When 
the man on the job works out the better way 
himself, impractical suggestions usually are 
dropped before they are proposed. Result: The 
majority of proposals received are worthwhile 
and acceptab'e.’ 


suggestions and Work Simplification 
proposals. There has been a noticeable 
improvement in both the quantity and 
quality of suggestions since Work Sim 
plification was introduced, and, as in 
the case with Standard Register, better 
communications with employees result 
The latter contributes to a better under 
standing of company policies and 
production problems and fosters team 
work and good employee relations 
Suggesters are paid 15 per cent of 
the first year's savings for accepted sug 
gestions. The suggester must not only 


This drawing graphically illustrates the left- and right-hand operations of the idea described above 
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The old way of handling shipping stencils shows Florence Beau of Western Printing and Lithographing 
Company, Racine, Wis., thumbing through 50 of them to find the right one. Right, the new way 


of handling stencils is demonstrated by Herman Porcaro, who suggested the improvement, to Miss Beau 


present an idea, but a solution whicl 
hows anew and better way 

In the past three years since Work 
Simplification, more than 300 sugges 
tions have been awarded from $10 to 
$1,000. Suggester’s names are listed in 
the company’s employee publication, 
Reynoco Impre (ONS 

A suggester at Reynolds and Reyn 
olds ¢ ompany proposed that draw 
sheets on press-perforated jobs be made 
by the pressman ahead of time, rather 
than when the job was being put on 
the press. Making these ahead of time 
means the press does not have to stand 
idle and all this time can be gained in 
running for production. In attaching 
the necessary steel bands with glue to 
the draw sheet, it used to take anywhere 
from 20 minutes to an hours time to 
make and to wait for the glue to dry 

There was a ume when suggestions 
dwindled to a trickle at Reynolds and 
Reynolds, but when the employees were 
trained in Work Simplification, the pro 
gram was sparked and became an ac 
tive channel for the flow of ideas 

The Newark, New Jersey, pigments 
plane of Du Pont reports that not only 
better ideas resule from Work Simplifi 
cation but the program itself insures 
thorough consideration and expedites 
the adoption of worthwhile ideas. This 
applies specifically to the Newark plant 
The employees there like the program 
for a number of reasons. One ts that 
it offers a definite and positive means 
of getting their ideas considered 


50 


Prior to the program when an em 
ployee had an idea which he wanted 
considered, he might have discussed it 
with his supervisor and urged adoption 
It his supervisor happened tO be busy 
or not particularly interested in the 
idea, the chances of further action were 
generally slim. This was particularly 
true when the idea involved a depart 
ment other than the suggester’s own 
because of the usual problems of cross 
ing organizational lines and getting to 
the right people to discuss an idea 


Page from Reynoco Impressions, employee pub 
lication of Reynolds and Reynolds Co., Dayton, 
listing suggesters and a brief report on Robert 
Carr's suggestion for which he received $428.60 
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Under the Work Simplification pro- 
gram, individuals who participate in the 
program can submit an idea on any sub- 
ject involving any activity of the plant 
As soon as the idea is received in writ- 
ing, it is recorded, assigned a number, 
and from there on has to be carried to 
a conclusion. It is considered by a num- 
ber of individuals, including members 
of higher supervision, technical people, 
and anyone who can conceivably con- 
tribute to the evaluation of the idea, 
thus assuring full consideration and ex- 
pediting the adoption of worthwhile 
ideas. 

R. R. Donnelley and Sons Company, 
Chicago, installed a suggestion program 
more than ten years ago. After Work 
Simplification was adopted and in effect 
for a while, the two were combined 
under common supervision. A commit- 
tee consideration approach followed to 
expedite the evaluation of ideas. 

In the suggestion system, it was 
found that in routing proposals for 
evaluation, delay would sometimes en- 
sue in getting final action, parucularly 
where the proposer gave a good basic 
idea of methods improvement but had 
not worked out a completed solution. 
With the new approach, department 
heads, specialists and others concerned 
with a particular proposal are called to 
gether by a central coordinator and to- 
gether they either enlarge upon an idea, 
improve it or do both, and can recom- 
mend final action promptly 

Combining the two programs has also 
introduced a light touch—'Chief Bet 
terway,) now prominent in the com- 
pany's Work Simplification bulletin, 
The Green Light, and a symbol for the 
program. “Chief Betterway” is intro- 
duced as “a comical little character, but 
serious about his work as any of us is 
about ours. His purpose either in The 
Green Light or any other place he finds 
himself is to tell a story in his own 
way—by action rather than words.” 


Frown on Cash Discounts 
Printing trade customs frown on giv 

ing cash discounts and they are rarely 
found in the industry. Instead of relying 
on the use of cash discounts to stimulate 
prompt payment, an improved job of 
credit follow up is most effective. A firm 
may have only a few slow accounts. It 
is not advisable to give away a percent- 
age of profits on all business in hopes of 
stimulating payment from a few slow 
paying accounts.—Virginia State Print 
ers Bulletin. 


Dressing Up a Job 

If you want to dress up a high-priced 
job, add a shot of four-color process ink 
to the job ink. The finely-ground pro- 
cess ink added, gives a velvety appear- 
ance to the printing and, used in small 
quantities, won't Cause mottling. 
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Conference leaders at the June 29 luncheon session of the PIA Professional 


Conference for Executives in Cleveland were 


Grivna, Bureau of Engraving, Inc., Minneapolis, discussion group chairman; 
Harold Cornay, New Orleans, chairman of conference planning committee; 
Robert R. Kable, Kable Printing Co., Mt. Morris, Ill, who reviewed the 
forthcoming PIA textbook, ‘Printing Production Management’; John Wolff, 


(front row, |. to r.) 
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Walter 
C. E. Hoffman, Jr., 
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Western Printing and Lithographing Co., St. Louis, president of PIA, who 


opened the conference. Back row: (I. to r 
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Alfred M. May, Cincinnati; 


Spangler, Inc., St. Louis; James R. Brackett, general 
manager of PIA, Washington; Richard A. Cline, A. L. Garber Co., Ashland, 
Ohio; William J. Mariner, Case-Hoyt Corp., Rochester, N. Y.; Alex Dittler, 
Dittler Brothers, Atlanta. Men in the back row were group discussion leaders 


P.|. A.’s Conference for Production Executives 
Features Practical Work and Idea Sessions 


*& The Protessional Conference for Manu 
facturing and Production Executives held 
in the Hotel Statler, Cleveland, June 29 
and 30, was the best in the current series 
of PIA management conferences, accord 
ing to Printing Industry of America oth- 
cials. Registration reached 260—50 more 
than the previous record-breaking attend 
ance at the Presidents’ Conference. 

It was a real “shirt sleeve” working 
conterence, with conferees passing up no 
Opportunity to gain inspiration, ideas, 
and practical information from speakers 
and through exchange of ideas at the sem 
inar group discussions 

Monday afternoon, June 29, the con 
ferees Met in six groups according to sales 
volume of their companies, for seminar 
type discussion of production manage 
ment problems. Tuesday morning they 
reassembled in seven groups according 
to specialty—three groups for advertising 
printing, two for periodical, book and 
pamphlet, and one cach for forms, label 
and specialty. 

Summaries of these 13 group discus- 
sions, as well as complete texts of all 
addresses and case histories, will be pub- 
lished in printed proceedings of the con- 
ference 

Joseph Chanko, general manager of 
the Conde Nast Press, Greenwich, Conn., 
set the stage for the two-day discussion of 
production management problems with 
his keynote address entitled, “The Im- 
portance of the Production Executive and 
His Relationship to Sales, Costs, and 
Profitable Production.” 

Mr. Chanko made these three points 
early in his address: (1) Without min- 


imizing sales and finance, the production 
executive is the most important executive 
in our industry; (2) there is no such 
thing as automatic management; and 


(4) the greatest production problem in 
our industry 1s down time. He also posed 
these two questions for discussion: What 
are we doing to cope with rising labor 
costs? Are we using the tools available to 
management to their fullest capacity? 
Speaking of the production executive's 
personal responsibility, Mr. Chanko said 
he “owes it to his business and to himselt 
to so arrange his duties as to make it pos 
sible for him to have ume to think 
think about his business—and develop 
improvements which will result in better 





There's still time to enter the PIA Printer’s and 


Lithographer’s Self Advertising contest which will 
close Sept. 11. Here Norman Jacobson, president 
of Huron Press, Inc., Chicago, admires the Ben 
Franklin statuette his company won last year. 
Entry blanks and rules may be obtained from 
Printing Industry of America, 719 Fifteenth St., 
N.W., Washington, D.C., or from Miller Printing 
Machinery Co., 1117 Reedsdale St., Pittsburgh 


quality, lower costs, or both. He must also 
learn to organize his business so as to 
have complete control of the smportant 
fuctors which affect quality and = costs, 
which, in turn, means efficiency in print 
ing production 

Modern equipment, greater speeds, 
work simplification, improved methods, 
complete rearrangement within a depart 
ment are some of the ways of counter 
acting the rising cost of labor, said Mr 
Chanko 

Management tools needed by the pro 
duction executive are first, brains; second 
experience, and the 
tools: cftective organization; Competent, 


following specifi 


alert supervision; inspection as an aid to 
supervision, ctlicient use of space, which 
includes good layout; good housckceping 
preventive Maintenance; maintenance of 
practical and effective methods; a care 
fully worked out system of detailed in 
structions to the plant; proper cost records; 
CONCISE Of rational re ports and avoidance 
of red tape; time studies and work simpli 
fication, a good personnel training pro 
gram; quality control, a keen awareness of 
the need for research 

Henry L. Deppner, production manager 
of the Standard Printing and Publishing 
Co., Huntington, West Va., gave a de 
tailed, step-by-step description of the pro 
duction control system developed and 
employed by his company. The center of 
the system is the Control Room, with the 
production superintendent in charge. His 
responsibility is to answer customers’ 
questions on the status of their jobs, 
scheduling of the work in the various de 
partment centers, and to see that jobs are 
routed to various departments according 
to the nature of the job 

In short,” said Mr. Deppner, “the pro- 

duction manager 1s a traffic director, which 





5I 





requires broad authority and responsibil 
ity. The only person authorized to set 
specific delivery dates is the production 
superintendent. Not even the president 
can make commitments as to delivery 
without consulting Production Control.” 

Under the system, a record is kept of 
every job showing the progress in cach 
stage of production from the time it is 
received, completed, and shipped. By 
glancing at the Control Room blackboard, 
the production superintendent can tell 
how many hours are available in any 
center 

Saying that it was difficult to describe 
the system adequately without an actual 
demonstration, Mr. Deppner invited any 
one interested to visit his plant and sec 
the system in actual operation 

Why Production Standards,” a sound 
slide film, was presented by Donald |} 
Sommer, PIA technical director in charge 
of PIA Production PAR. The film de 
scribes the problems of a small printing 
company when it grew too large for the 
owner and his right hand man to “carry 
the perunent facts of operations in their 
heads,” and tells how PAR came to their 
rescue. Many things went wrong with 
production, sales, delivery, etc., simply 
because the company lacked information 
about its own operations. After consul 
tation with his sales manager, superin 
tendent, estimator, and accountant, the 
owner concluded his basic need was better 
data which would establish what produc 
tion the plant could logically expect from 
tS Various Operations 

This information was needed for esti 
mating and pricing, job costing, schedul 
ing, long range planning, and follow-up 
on production performance. The owner 
called in the secretary of his association, 
who showed him how PIA Production 
PAR fills these needs. The film concludes 
by showing how the company, by using 
PAR, increased its production and profits 

The forthcoming PIA textbook on 
Management of Printing Production 1s 
sound, complete, and realistic,” and “fills 
an empty space in the textbook field,” said 
Robert R. Kable, president of the Kable 
Printing Co., Mt. Morris, HL, in his lunch 
con address Monday on “General Obser 
vations and Announcement of Production 
Management Manual.’ 

I'm sure many of you will be delighted 
by the opportunity to make this available 
to some young man in your plant who 
shows signs of being a natural leader, 
said Mr. Kable 

To give an idea of the scope and con 
tents of the book, whose author is Dr 
Robert Roy, dean of the School of En 
gineering, Johns Hopkins University, and 
former chief engineer of Waverly Press, 
Baltimore, Mr. Kable briefly described 
the various sections and chapters. 

The customer expects and demands 
from his printer a high level of service, 
production accuracy, close schedule per 
formance, and the best quality work that 
personnel can produce,” said L. J. Me 
Carthy, buyer of catalog and other print 
ing for Sears, Roebuck and Co., in his 
Monday dinner address on “The Customer 
Observes the Production Executive.” 
(Turn to page 91) 
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Waye to Sell Printing 


Seventh of a Series 


By Oren Arbogust, Editor of Notebook of a Printer 
« t ae) 


Hi! Mister scrapping Printing Salesman. 

All of the signs for “tomorrow” point 
to a new competitive world of selling. 
It will be facing all of us, you, me, every 
other printing salesman in your town 
every time you go out to sell. 

America’s old, famed world of FREE 
competitive enterprise will be on a ram 
page again... as. of September 
eighth, the day after Labor Day, 1953. 

Buckle up your belt! Don't fear it! It’s 
easy! It made America! It offers you op- 
portunity to make your selling and your 
company printing outstanding, and filth- 
ily profitable! 

Listen! These “new” buyers of print 
ing know they are boss. They're sitting 
tight. They are reveling in the first buy 
ers market since 1940, They are casual 
ly, comfortably looking, searching for 
higher quality printing; for smarter 
printed presentations; for pleasant col 
ors that beckon to readers; for paper 
that’s better, that is attractive; for typog 
raphy that talks and whispers and yells 
to tell, when necessary; for a design, a 
layout, an appearance that reaches out 
of a pile of mail and grabs attention . 

and they want all of those things 
plus a helpful service at lower prices. 
They are buying from the alerts (like 
you) who will sit and work with them to 
help them design and print such abler 


printing at lower prices. 


That kind of competent selling 
is not diflicult to achieve! 


They tell . that we have bred an 
entire generation of “order takers.” 
Probably so! Easy selling made softies 
out of all of us. Just knocking on doors 
and asking: “You don’t need no printing 
today, do you?” usually jammed up our 
press-time to the hilt and on into 
overtime, 

But that’s all over and done. Free 
competitive enterprise is in the saddle 
again and ridin’ hard. Ordinary, pleas 
ant selling goes home hungry. 


Let's Go to School 


In your plant, in your office, in your 
sales department, there is a reliable core 
of old timers, They know printing. They 
know advertising planning; they know 
selling; they know what makes printing 
buyers know and like and believe in a 
printer, 

Go and sit at their feet . and ask 

_ and disten. Hf you have been selling 
in easy times, since "40, if you have just 
started your career since the war years, 
go to those men in your organization and 
learn from them. Forget any silly pride. 
Lock arms with every man and every 
department in your plant. Organize your 
whole plant to lay its information and 
skills out on the table for you and all 


to see and learn and use in order 
that you may sell... in order that the 
presses of your plant may run regularly 

. in order that your plant income stays 
steady and satisfying in order that 
the men and women in your company 
have secure jobs, proud jobs, and fat 


pay, on the nose, 


Find how to SELL printing... 
by learning all about 
++ p-r-i-n-t-i-n-g 


Go to the type men in your Typographic 
Department. 

Learn the fonts of type. all of the com 
monly used faces. Know the moderns and 
the old-timers, like Caslon. Know. the 
sizes available for display, reader and 
emphasis. Know the purposes of bold and 
light faeces, italic and Roman, serif and 
sans serif. Learn to use type so that “they 
may be heard and rarely seen.” Learn 
typography 4 


Go to the Pre SS Ven, Ink Ven Color 
Ven, and Assemblers 

Learn make-ready. Find how it makes 
or mars a run. Find out about paper, 
about its surfaces, its weights, its opac- 
ity. its color, about its economy. sizes 
for the job at hand. Find the difference 
between the verticals, the cylinders, let- 
terpress and litho. Find the skills they 
use in getting page numbers where page 
numbers ought to be. Find out about ink 
drying. assembling, binding, trimming, 


packaging. Learn printing! 


Go to Night Schools, take Correspond 
ence Courses. 

You've twenty-four hours every day. 
Lse one or two of them every day for 
YOU. Use those waste hours right after 
dinner, right before bedtime .. . theck 
with TV 

Make yourself into a layout man. 
Learn how to take a tissue pad and a 
soft pencil and sketch Ais ideas and 


. make yourself a salesman! 


your ideas... as you sit and sell, Learn 
how to design letterheads and eps, learn 
how to rough design (on tissue) folders, 
enclosures, booklets, catalogs, manuals, 
house organs, ete. Do it so that your 
“buyer” may be thrilled over the ideas 
and suggestions that you give to him. 

Hi! Mister scrapping, personable 
printing salesman there’s only one 
thing left for you to learn and do. That 
is to develop a tenacious, determined, 
pleasant way of turning a printing buy- 
ers mind to you, to the quality printing 
ability of your printing company, to the 
lower costs that your company offers 

. that you, and all the people of your 
company, may find security and pride in 
fat and fatter paychecks. 

But there isn’t room here. I'm already 
in the lower right hand corner of this 
space. You already know. Solong. Fight! 
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BY J. L. FRAZIER 


CHARLES H 


European types. Uncommonly 


offer possibilities to those customers who 
are advertisers to give their advertising that 


different look so many strive for 


display stvles, some quite characterful 
COMPANY ot 
The series of cards 


WEIMER TYPESETTING 
Indianapolis, Indiana 
issued by the Bobbs-Merrill Com 
pany, publishers of your city, to 
promote interest in and sales of the 
novel, “A Good Man,” presents 
some very interesting layouts and 
type combinations. They have an 
uncommon appearance, and though 
different, one from another, have a 
touch of similarity which makes for 
succeeding and accelerating impres 
sions On recipients 

FINDLAY PRINTING AND SUP 
PLY COMPANY of Findlay, Ohio 
Specimens you submit are of fine 
grade and the presswork is excel- 
lent. In some cases we feel the dis 
play lines are hardly large enough 
in relation to the size of types in 
which subordinate matter is set. We 
suggest that you also guard against 
the dangers involved when the 
skinny, contrasty styles like Onyx 
are combined with the rather obese 
and certainly bold sans serif styles 
employed on the scratch pads you 
issue as advertising. In general, to 
revert to the first suggestion, any 
thing worth display is worth big 
and forceful emphasis, in type 
measurably larger than that in 
which text is set. Emphasis depends 
on contrast, especially on contrast 
in size between types employed. 

FEDERAL TYPESETTING COM 
PANY of Chicago.—Your cight 
page folder showing single lines of 
your many types 1s well done and 
attractive, even in black on white 
An effect of is given the 
front page through the expediency 
of screening the entire page, most 
of the copy being double-printed 
over the screen, in which the big 
initial ““f” beginning your name ts 
in reverse, Showing white (stock ) 
Copy on the ttle page is interest 
ingly and strikingly arranged in 
the modern manner, and use of the 
lower-case character “f” in reverse 
color could be defended on the 
ground that it is decorative. Even 
sO, We just can’t come to endorse 
the practice of starting proper 


color” 


FALK of San Francisco 

Congratulations on your quite impressive 
oblong booklet in which, with interesting 
page layouts, you show some of your new 
seen, these 


ITEMS SUBMITTED FOR CRITICISM MUST BE SENT FLAT, NOT ROLLED OR FOLDED. REPLIES CANNOT BE MADE BY MAIL 


nouns and important display words with — good 
the lower-case character. A good cap “I 
might even be 
and, maybe, decorative 
cause of its horizontal extensions, particu 
overhanging the other 


standpoint be 


larly the top one, 
letters of the word “Federal” and thus — more 
All arc viving effect of better balance will 
CONRAD DEAL of Rochester, New space 
York.—All your blotters—which you say 


you depend upon for business-—are very 


Sticks 


Stones 





Front of case-bound book done by Herbick & Held Printing Com 
pany, Pittsburgh, to commemorate the firm’s fiftieth anniversary 
Board 


backs are covered with paper of a very delicate yellow hue, fig 


It rates with the best of all such books we have seen 


uration being less pronounced than in our reproduction. Paper 
over the hinge is ‘gold,’ matching ink for the plate around 
the trade mark near lower-right corner of design. Remainder 
is printed black. The book is a rare exception these days for the 
reason that Caslon Old Style is used throughout. Caslon was a 
fine selection for two reasons, (1) the desirable atmosphere of 
time and stability and (2) practical considerations of readability. 
For the title on the cover of the 7- by 11-inch volume (shown), 
the 


spaced text inside, set in 12-point, the face is inviting as can be 


Caslon has power and, now, distinction. For nicely line 


to read. Pages of text are featured by characterful line illus 


trations in black with solid filled-in sections in dull red or green 


berter from a design to do 


secm 


tuzhter throughout 


They are good enough tn so tar as 
copy, layout, and typography are concerned 
the job although printed only in 
black. We believe that you space lines too 
closely, even when there is ample space on 
your blotters for opening them out much 


Crowding 1s a relative matter, lines 
too close when there is much 
all around than in a composition 


where there is more copy, necessarily spaced 


Vhere is one blotter on 
which all type matter ts atthe right 
side of the lateral center, leav 
ing half the space, left side, 
makes tor 


wid 
open. This monotony, 
violates the principle ot proportion 
which requires a pleasing inequal 
ity. Proportion applies in a number 
of respects, relationship of areas 
printed and unprinted, of type sizes 
The tact 


designs are for one 


margins, and other things 
that all your 
color printing 1s Compensated for 
by the 
some case Colored inks rather than 
black, usual in one-color printing 

GAZETTE PRINTING COMPANY 
of Montreal, Canada.—- Your thick 
A Tradition Lives,” com 
memorating the 175th anniversary 
of the founding of The Montreal 
Gazette, is as beautifully and im 
pressively done as printing comes 


use of colored stock, and in 


brochure, 


Layout, typography, and the offset 
presswork are par excellence. W 
are delighted with the delicacy of 
tone of the marginal illustrations, 
highly 
the typography which harmonizes 
beautifully. The softness of the 
enhanced by the offset 

To a printer, delicac \ 


which are interesting, and 


effect 18 
presswork 
of typography 1s like an added color 
Over the 
covers, front and back, the 
protection is utilized, on the front 


on an artist's palette 
tissuc 
for giving details on the whys and 
wherefores of the book 
set in a fine script simulating by 


This Is 


arrangement the conventional wed 
ding invitation. Here, the 
tional handling of the lines reflects 
distinction and class, first because 


COnVen 


it is printed on tissue and then be 
cause the design of the front cover 
of the book shows through faintly 
Much MOPre Space could be devoted 
to a fuller and more detailed de 
scription of some of the finer work 
like book, but 
others are in line 

THE H. G. ROBERTS PRINTING 
COMPANY, Willoughby, Ohio 
The letrerhe ads you submit are as 


We receive, this 
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Front of beautiful and at same time striking New Year greeting 
folder of Interlaken Mills group in the paper industry. Third 
page bears quotation from the writings of Caxton, first English 
printer. Portrait in exquisite technique hand-wrought feeling of 
his types and mark, also shown above. On original folder of Ivory 
toned quality stock, the illustration is printed in a beautiful brown 
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William G. Johnston Company 





PITTSeURGH 







It is customary to print designs of this sort with colors reversed, 


title and rule at left in black or the stronger color. On original, 
with a 





the Johnston printing concern achieved a fine effect 


deep green (black above) and brown on rough dull green paper 








54 








tine as they come. Basic reason for 
their excellence is found in the fine 
collection of the smart and up-to- 
date type faces that you have. Of 
course, these would be a wasted in 
vestment without intelligent han- 
dling such as you give them, and 
the thought brings on another, 
namely, how much better a lot of 
well-arranged work would be if set 
in late-model, attractive type-faces 
such as you have had the intelli- 
gence to install. It appears that you 
approach each intelligently, 
achieve interesting, effective results 
without trick stunts of any kind 
such as would detract from the sub 
stance, which is always the copy. 
You may look forward to seeing 
one or more of your designs shown 
in the next group of letterheads 
reproduced in this department. We 
parucularly admire your own with 
the small round illustration-orna- 
ment in several pleasing, delicate 
colors. The swinging cursive used 
for the name line, Bernhard Tan- 
go, is deserving of much wider use 
than it gets from other printers. It 
is both smart and attractive. 

STAR COLOR PREss of Wilming- 
ton, Delaware.—Front and back 
pages of your French-style folder, 
Ready for You Now,” with red 
line and deckled edge along the 
front right-hand side when folded, 
are pleasing. It just doesn’t seem 
possible that page three should 
come from the same shop. What 
would be termed text is set in type 
enurely too large in relation to the 
display lines. In this situation the 
fact that some of the display 1s set 
in an extra-condensed style—not, 
in itself, pleasing—creates a con- 
trast in shape which is altogether 
unpleasing. The words of the text 
being in a wider style and almost 
as large, point-size, make them 
seem larger than the display. If one 
of the extra-condensed styles is to 
be used for display—or anything, 
for that matter—it must be decided 
ly larger than any other type in the 
whatever form 


job 


advertisement, or 
Shape harmony is an essential of 
good design and type association 
and, so, to seem harmonious with 
type of regular shape, condensed 
must larger. When 
that situation prevails, the disparity 
in proportions will not be notice 
least not noticeable 


he de ¢ idedly 


able or at 
enough to be disagreeable 

THE FEDERATED PRESS LIMI1 
ED of Montreal, Canada.— You are 
to be complimented, and most high 
ly, upon the production of the giant 
keepsake folder titled “Our Queen 
There is a short front fold to show 
the rough edge of one end of the 
sheet and a somewhat wider short 
fold from the back, the better to 
protect the beautiful lithographed 
color print of Elizabeth II tipped 
onto the right-hand page of the 
center spread. Incidentally, there is 
an additional tip-on, a sheet cut out 
like a frame to show the portrait, 





this with a rule printed around 
near the opening in gray ink. Fold- 
ed, the piece is about 1214 by 17 
inches in size. There are but two 
things on the front, the large crest 
of Britain with lion and unicorn 
printed in a warm gray near the 
upper left-hand corner and “Our 
Queen” in a pleasing red-brown 
near the bottom and somewhat to 
the right of center. Combined are 
impressiveness, dignity, and pleas- 
ing effect. On the first page of the 
spread, facing the beautiful por- 
trait, there is the brief copy fea- 
tured by a quotation from Lord 
Tennyson, “God give her peace, 
her land repose; a thousand claims 
to reverence close in her as Mother, 
Wife, and Queen.” Your name and 


PRINTS 


OF 


PARIS 





Cover of striking 6- by 9-inch house organ of the 
Paris Printing Company of Kansas City, Missouri. 
Original is in black and red on yellow paper 


address appear pleasingly and not 
obtrusively near bottom of this 
page, all in attractive styling. Fine 
papers of good body combine with 
the other features of excellence to 
round out an item to be proud to 
turn out and to keep. 

VICTORIA PRESS LIMITED, Mon 
treal, Canada.—Thanks for send- 
ing the copy of the menu cover of 
the Berkeley Hotel featuring a four- 
color printing of the framed paint- 
ing of good and popular Queen 
Elizabeth Il. (Incidentally, it may 
interest you to know that your 
Queen has struck a_ responsive 
chord in the hearts of all here in 
the States.) The painting from 
which process plates were 
made is by Pamela Edwards and 
the masterpiece, as it is called, has 
been presented to the Province of 
Quebec by the management of the 
hotel. The picture of the framed 
painting occupies the feature spot 
near the center of the 8!5- by 11 
inch front page; the folder, inci 


your 
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dentally, is printed beautifully on 
one of the new high-gloss papers 
which shine like polished marble. 
A wide “ribbon” extends from the 
upper-left to lower-right corners of 
the page, this largely in red, with 
small sketches at lefe of ribbon 
near top and at right near bottom 
The sketches in which red and yel 
low dominate are unobtrusive so 
as not to compete unduly with the 
picture of the Queen. Copy in type 
involves only the name of the hotel 
in small and delicate sans serif near 
the upper right-hand corner and 
Long Live the Queen,” properly 
much larger, near the lower left- 
hand corner. This cover was un- 
doubtedly found highly acceptable 
by patrons of the hotel around 
coronation time, not only for its 


on thursday, march 12, 1953, MR. } L. Frazier, EditoR- 


emeritus of the inland printer will speak to the 


in small lettering, gold-stamped 
between the third and the fourth 
lines of the title. Text pages, with 
copy set in the beautiful and prac 
tical Caledonia, are also excellent 
Outside and bottom margins are 
wider in relation to top and inside 
margins than is the custom; in fact, 
they are of the so-called English dis- 
tribution wherein two inner equal 
one outer margin. If it were not tor 
one thing, the outside margins 
might seem too wide and wasteful 
of paper. That one thing is use of 
these margins for thumbnail illus 
trations printed in a neat, light 
brown. These are largely miniature 
reproductions of book pages, pre 
sumably turned out by the Press 
during Father Schmidt's steward- 


Omner at 6:30 p.m. al ROGER young auditorium, 936 West 


washington Boulevard. Reservations may Be made By Call- 


Ing the secretary al re 3-5925 Before wednesday the ith. 


Humanistic Libra type is choice selection for announcement of a book club meeting 


patriouc suitability but because it 
is so beautifully done 

LOYOLA UNIVERSITY PREss of 
Chicago.— Thanks much for the 
copy of Optimus Magister Bonus 
Liber, beautitul case-bound book 
commemorating the fortieth anni 
versary of the Press and the gold- 
en jubilee of Father Austin G 
Schmidt, director. Binding 1s at 
once beautiful and impressive. The 
614- by 914-inch board backs are 
covered with a deep rich red cloth 
with the four words of the ttle, 
quoted above, in large lettering 
spread out down the page, a word 
to a line. These tour lines are 
neither centered nor set flush left, 
but are interestingly arranged with 
the idea of a pleasing contour of 
the whole. The effect is better than 
if the lines were centered over each 
other or set flush either side; the 
idea is something other readers 
should consider on occasions. The 
words of the title appear as if blind 
stamped, but the suggestion of 
some red ink is given. Lettering 
shows a fine gloss against the rough 
covering cloth. Only other copy on 





ship. The volume ts a truly notable 
one, highly creditable to all having 
a hand in its doing. Interesting 1s 
the fact that in order for the book 
to be a surprise to Father Schmidt, 
it was produced out of hours 
SOL MALKOFF, Atlanta, Geor 

Bila. You have been one ot our 
admired typographers and layout 
artists for a long time, and the 
arust’ designation is to be taken 
literally. You are adept in the use 
of the sounder so-called modern 
practices, some of which are exem 

plified in the two impressive bro 
chures you send, “Greater Atlanta, 

and “City Builders of 1952.” We 
shall never, however, come to the 
point of endorsing the use of lower 

case letters to begin important 
words like “Atlanta,” no matter 
how much we otherwise admire 
the men who “fall” for the practice 
For a heading in an ad—a word or 
very few words—in large size, we 
can understand how, if copy ts 
suitable, the practice may have mer 

it for its contrast and informality, 
maybe suggestion of speed, but we 
just can't ‘see’ it on a desizn like 


this cover is the name of the press, 





THE MONTREAL CRAFTSMAN 
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Fresh and bright as a spring day could possibly be, this cover 
from booklet of Montreal Club of Printing House Craftsmen is 


just about “‘tops,’’ even among its own. Second color is a neat pink 


ON THE BEAM 


VOLUME ELEVEN, NUMBER NINE 

















THE OFFICIAL MONTHLY PUBLICATION OF THE UTICA CLUB OF PRINTING HOUSE CRAFTSMEN 
Not a metropolis, Utica, New York, is a center for fine print 


ing, has upstanding Craftsmen’s organization. Original of club's 


bulletin cover, above, is printed in black and a pleasing yellow 


55 












WILLIAM S$. HENSON, incorporated 


= 
17253 wOeTH SAImwT Paui st Oattas ! Tenras ~| a. 
/ 





TELEPHONE BAndetph 684) 
/ 
J 














maran PRINTING COMPANY 


EUTAW STREET AT MONUMENT « BALTIMORE 1, MARYLAND « PHONE VERNON 3634 














maran PRINTI 


NG COMPANY 



















PRINTING * TYPOGRAPHY * LITHOGRAPHY 













OLO CAPITOL + Sewn City, Sown 






Three letterheads and an envelope (inset) of rare distinction, indeed. On the original of Henson's, 
featured by fresh handling of sketch and slogan, the second color is a dull, light yellow. Maran, 
it will be noted, recognizes merit of a family resemblance between different items of a firm's sta 
tionery. The characterful designs are printed in deep brown and a light yellow-brown. Possibly 
less pleasing but certainly no less characterful and forceful, the design for the University of lowa 


is printed in black and yellow, coincidentally almost a perfect match of the yellow used by Henson 
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the cover “Greater Atlanta.” In addition 
to what has already been said that we like 
about that booklet, or brochure, there is 
another thing: While it is self-covered 
and printed on white stock, the effect of 
a separate cover is given through printing 
front and back all over from a reverse 
plate suggesting white printing ona rather 
deep orange stock. We like colors that 
are somewhat off shade and deepened, 
especially reds, oranges, and, to a lesser 
extent, greens and purples. Rightly mixed, 
they have class and distinction no pure 
primary or secondary hue can match. The 
deep orange (light brown, suggested ) 
used on these cover pages is quite sweet 
Terra cotta is a wonderful color for typo 
graphic printing. It is strong enough to 
stand up where little of a design is in 
color and is yet not in the least so bizarre 
or bright that it can not be used in wide 
areas. It’s rich. It has been a long time 
since vou submitted examples of your 
work. What about something more right 
away soon? It just happens that these two 
items are for one reason or another, and 
apart from merit, not of a nature to fit 
in with our manner of reproduction or 
with other items because of their size 
and shape. Presswork is very good 
GRAPHIC ARTS ASSOCIATION of De 
troit, Michigan.—''Printing and Prog- 
ress,” issued by you in connection with 
observance of Printing Week, is an im 
pressive brochure, the cover being espe- 
cially good. The cover is of heavy black 
stock folded French-style to give weight 
Dimensions are measurably greater than 
the 9- by 12-inch text pages. Front de- 
sign is featured by an embossed illustra- 
tion simulating statuary over the white 
(leat-stamped ) panel at a point just a 
trifle above the center of page to look 
centered. The ttle is printed in gray, 
above and below the white panel, “Print 
ing &” above and “Progress” below, the 
lines nearly enough the width of the panel 
to make design seem squared. Wax tissue 
is suitched outside the cover itself to pro 
tect it and add a note of class. The bound 
brochure is tied through the fold with a 
gold cord. It looks like quality and, so, 
reflects favorably upon Printing. Inner 
sides of the black cover are printed with 
an interesting all-over design, combining 
decorative features with names of differ- 
ent services such as “bind,” “plate,” “pa 
per,” et cetera, all short words which fit 
into the pattern of the end-leaf design. 
The tithe page seems purposely to have 
been designed with object of achieving a 
monumental effect. The extensive copy is 
set all-caps, but the matter below the very 
large title is set in type so nearly the same 
size that the effect is quite tight and lacks 
interest because of monotony. The desired 
effect could have been achieved if there 
were more variation in the size of the type. 
This is suitably Garamond Bold, neces- 
sary in the case of the cover and end-leaf 
effect because printing is in gray on black 
stock. A bold, but not too bold type was 
required. Composition of text pages 1s 
impressive. While the lines are long in 
relation to size of type, a factor in the 
job's characterful, striking appearance, the 
large amount of space between lines 
which in itself adds a note of character— 
compensates. Reading is not dithcult. 
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THE WERTHEIM COMPANY of New | 
York City Your booklet showing one- j ; 
line specimens of the types you have, 

. indicates you have a well-selected, if not 
extensive, lot to work with. Inside pages, | \ 
with the sample lines, are well arranged. 

Cover pages—1, 2 and 4—are only fairly 


| | 
well handled, if that. For one thing, the | CLUB OF PRINTING HOUSE CRAFTSMEN 
blue cover paper is dark and the types | 
selected for pages”2 and 4, and some of — | 
them on page 1, are too weak and delicate 
of line to afford proper contrast against 
the dark paper background. To stand out 
and be clear, there must be good contrast | 
in tone value between type and what it | 
is printed upon. Essenually, that means — | 
that as the background color—paper—is 
darker, the type printed on it should be 
bolder. It means, too, that the deeper the 
backgMund the stronger the ink should 
be, but that doesn’t apply’in your case 
because the deep blue in which the type is | 
printed is next to black, stronger in | 
tone and carrying power than any other 
color, In the scale of tones, blues or colors 
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signed by its duly authonzed officer and its Official Seal to be hereunt 


affixed 














Sweet harmony combined with distinction make 
this 8'2- by 6'2inch certificate outstanding 











Excellence is characteristic of all work done 
by Hoflund-Schmidt Typographic Service, Den 
ver, Colorado. Second color on original is a 
pleasing light blue. It is probable that some 





While the handling of the names of officers on the letterhead shown above might be criticized as 
making them difficult to locate, it represents a new idea others might find of advantage in their 






work at one time or another. On the 7'4- by 10'4-inch original the second color is a neat light brown 





of the forms show pink as the second color for 





use in instances where the babies are girls 






containing blue, like purple and green, 
for example, are nearest black while yel 
low and colors containing yellow, like 
orange, are nearest white. Red, which f 








many consider the “strongest” color, is of s™ Fs 
12 4567 
about medium in the scale of tones. If, ; , ; 
8 910 12 4 r ue 
to put the thing another way, black stock 15 161718192021 ¥ . 
‘ were to be used, white or yellow ink 222324252627 28 
would stand out best, but, as you know, C27 g = as 







light colors in inks are “killed” by dark ~_s 12345 
stocks. Your cover design is decidedly Ki 6789101112 
out of balance. Too many of the lines 1314151617 1819 
: ; Be ee ‘ 2021 2223242526 


and, so, the major weight of the whole —_— 
are below the center of the page. Due 

to the flush-left arrangement of the short 

lines above your name, there is also too 

much weight on the left of the lateral 

center, so the design is overbalanced on 

the left. Centering all lines insures proper Two leaves (actual size) from The Cruikshank Calendar of Chicago Art Institute produced as keep 










lateral balance, but the effect is then too sake by the Society of Typographic Arts. Original is printed in black and brown on a cream-toned stock 
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PARKER. \URINTING COMPANY 


180 FIRST STREET - SAM FRANCISCO S, CALIFORNIA - TELEPHONE SUTTER 1-0545 


Conventional but good way to handle long list of names is indicated by Chicago Heart Association's 
letterhead, second color on original, of course, being red. Following, a pair of quite revolutionary 
noteheads by Hoflund-Schmidt Typographic Service, Denver. Original of second is printed entirely in 
orange. Type in marginal space on typed letter saves space. The second color on the first Parker 
heading (by H. G. Roberts, Willoughby, Ohio) is a delicate green and on the second it is deep red-brown 


58 


precise, formal, static, and uninteresting 
Off-center layouts may be balanced later- 
ally if there is the same weight on each 
side of the center, this regardless of differ- 
ing form of the halves. The foregoing 1s 
very important; watch the matter of bal- 
ance, vertically and laterally. One should 
avoid squaring up lines to an even meas 
ure, as in the case of the subordinate copy 
on the cover, when to square them up 
involves letterspacing some lines widely, 
others moderately, and some not at all 
Effect of this, as you will note when look- 
ing at your cover again, is to break up the 
tone of the group which results in an un 
pleasing, irregular effect. One more thing 
The measure is too wide on pages 2 and 4. 
If, in relation to the amount of copy, the 
measure is too wide, the type will not fill 
out to a depth which will make margins 
all around pleasing and will require spac- 
ing secuons of the design too far apart. 
That is exactly what happened in the 
handling of your two pages. There is, for 
example, much more spacé between the 
two groups on page two than evident in 
the side margins. Instead of the type of 
the page seeming to be one thing, it looks 
like two, but the worst feature is in the 
distribution of white space 

THE DARBY PRINTING COMPANY of 
Washington, D. ¢ Your Christmas 
keepsake brochure, text of which is the 
story of the nativity, is a beautiful piece 
of work. Illustrations and typography are 
decidedly characterful and yet suitable. 
We like the cover of black stock, only 
printing on which is design of crossed 
lines simulating rays from a star, this in 
gold. From the cover, of course, one gets 
but the barest suggestion of contents, but 
keeping in mind the season of issue the 
imagination need not be strained. The 
effect is charming and also intriguing. We 
regret our delayed attention but the items 
you sent were inadvertently misplaced for 
some time. The front leaf of your calen 
dar is effective design-wise, form being 
developed from huge lower-case letters 
d” and “p" in ultra-modern fashion. In 
view of the prominence of the over-all 
decorative pattern, we feel your name 1s 
less prominent than it should be. In our 
opinion, the decorative features of the 
regular calendar leaves—the same design 
with color changed on each leaf—are too 
prominent for the figures and other type 
matter, especially so when printed in 
strong colors as the blue of the January 
leat. We especially regret that there 1s so 
much space between the words “Darby” 
and “Printing” in the reverse color band 
along the bottom. Even though the con- 
densed letters are widely spaced there is 
sull twice as much space between the 
words as there should be. The effect is 
made worse by the fact that the lines of 
this reverse pancl are tightly spaced. There 
should be more space between lines than 
between the words of any line. Words 
should not run together through too close 
spacing between, and a line should not 
be so close to one preceding or following 
that a word of one is closer to some word 
in another than it is to words preceding 
and _ or following in its line. If this panel 
were fixed up and lighter colors, but not 
yellow, used for the decoration, the calen- 
dar would be much better 
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Will It Benefit the Industry? 


For more than a decade something 
which at Jersey City, New Jersey, drew 
printers from all over the United States 
—the world, in fact—and which served 
powerfully at inspiring and educating 
them has been all but forgotten by many. 
Established in 1891 and maintained for 
a great Many years as a private enterprise, 
the Typographic Library and Museum of 
American Type Founders was transferred 
to Columbia University in 1941 when 
that company was moved from Jersey 
City to its Elizabeth, New Jersey, plant, 
formerly the Kelly press factory. At the 
time, many of us were regretful, fearing 
that in leaving the industry the benefits 
of the collection would be largely lost. 

Judging from the tenor of releases 
issued by the University, news items in 
trade magazines [THE INLAND PRINTER, 
June, 1953, page 48}, and bulletins of 
graphic arts groups, our fears now seem 
not to have been justified. There is men 
tion now of “openings” and of groups 
being invited to inspect the 30,000 books 
and 100,000 other items among which, 
even at my vantage point, | have heard of 
no activity since the great collection went 
to the University. 

It’s good to learn there’s a chance that 
the collection will come out of mothballs 
and serve the industry once more. 

Contingent upon raising a $750,000 
endowment fund by our industry, the 
University has announced plans for a 
Graphic Arts Center to be built around 
the ATF and other collections. First need, 
it is said, is to catalog the material. That, 
according to the announcements, will cost 
$75,000. Income from the remaining 
$675,000 is expected to be $27,000 a 
year, the estimated cost of maintenance 

A statement by Thomas Roy Jones, 
chairman of the board of American Type 
Founders and its president when the |i 
brary and museum left the corporation's 
home grounds, indicated that one of the 
objectives of the fund is to sell young 
folks on the advantages of printing as a 
career. I like this because it is an objec 
tive for which I have campaigned in this 
column and elsewhere for many years. No 
industry is greater than its personnel, and 
printing deserves the best. 

I hope the industry will support the 
plan, but I hope, too, that, after having 
raised the fund the University asks, it will 
have a hand in administering the pro 
posed Graphic Arts Center. Should the 
library and museum, as well as the Cen- 
ter, come to be operated only as a part 


of a planned course in Graphic Arts by 
the University and then forgotten by the 
industry, I feel the project may not turn 
out too well. | would like to think of it 
as the Mecca for printers that it was in 


the days of A.T.F.’s president-founder, 


Robert W. Nelson, and the man who very 
largely built it up and handled it for a 
good many years, Henry Lewis Bullen 

But I wonder if it can ever be all that 
if part and parcel of one school, even the 
great Columbia University. Will printers 
look upon and visit it as they probably 
would if it were not associated with the 
educational work of one university? 

The objective, as stated by Mr. Jones, 
is highly praiseworthy, full of possibilities 
of benefit for our industry. However, in 
the old days, I'd say that ninety-cight of 
every hundred who visited the institution 
when it was at Jersey City were folks 
already in the business. I happen to be 
lieve in adult education and that no per 
son 1s too old to be imbued with greater 
respect for his own business. 

Associated with my thinking in this 
connection is my belief that the industry 
doesn't so much need more schools as 
better schools, and greater support and 
recognition of them 

Of course, the museum and library now 
belong to Columbia. My only point is 
that the collectton should not endure 
mainly for the benefit of the University, 
even though the objective of selling a 
better class of youth on printing as a 
career is more than desirable 


To Henry Lewis Bullen must be given credit for 
having built up American Type Founders Typo 
graphic Library and Museum, in collaboration 
with R. W. Nelson, founder and first president 


| have had something else on my mind 
in connection with all this. Indeed, it ts 
what started me off on chs piece. OF 
course he is gone, but Henry Lewis Bullen 
is not forgotten by hundreds of the older 
members of the crate and business of 
printing. As one among the latter, | regret 
that he has not come in tor more credit 
in connection with the recent revival of 
interest in the library and museum. If 
ever there was a man deserving of recog 
nition as “Scholar in Printing” that man 
was Mr. Bullen 

I frankly do not recall whether the 
idea behind the origin of the A.T.F. Li 
brary and Museum was Mr. Nelson's of 
Mr. Bullen’s, but if it was Nelson's the 
man he selected to build and administer 
the establishment was probably the only 
one in the world to see it through. You 





Columbia Wants Old Volumes 


The Graphic Arts Center at Colum 
bia University would like to com 
plete its bound volume file of THI 
INLAND PRINTER, and needs the 
following volumes: Volume II, 
Oct. 1884-Sept. 1885; Tl, Oct. 
1885-Sept. 1886; X, Oct. 1892 
March 1893; XI, April 1893-Sept 
1893: XII, Oct. 1893-March 1894 
XII, April 1894-Sept. 1894; XIV, 
Oct. 1894-March 1895, and XV, 
April 1895-Oct. 1895. Subscribers 
to THE INLAND PRINTER during 
those years, or their descendants, 
who have copies or bound volumes 
for the periods mentioned and wish 
to dispose of them, may communi 
cate with Langdon Scully at The 
Graphic Arts Center of Columbia 
University, with special othices at 4 
West 43rd Street, New York 36 











could always get the answer to what you 
didn't know about printing from Mr. Bul 
len. Unknown to the younger present 
generation, many, along with your com 
mentator, were both inspired and edu 
cated by Mr. Bullen. They remember the 
department, “Collectanea Typographica, 
which he conducted in THE INLAND 
PRINTER for many years. The install 
ments amounted to higher education in 
the graphic arts, and were termed by 
many as classics. His brain was encyclo 
pedic, a library in itselt 

For what it can mean in the direction 
of fulfillment of the stated objectives in 
rebuilding the establishment, | propose 
that portraits of Mr. Bullen and Mr. Nel 
son he hung prominently in connection 
with a bronze tablet citing them for their 
unsurpassed service to the printing in 
dustry. Because of his work and his men 
tality—yes, and willingness to help all 

Bullen had world-wid 
and respect 

Let us who remain and who have sat 
and those who will benefit 


acquaintance 


at his knee 
from his works in the future—see to it 
that he can say, ‘lam not forgotten 
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BY WARD K. SCHORI 


The Case of the 


Because one compositor thought that 
it sometimes took him too long to find 
the location of type infre 
quently, all composing room workers have 


cases used 
found it easier and quicker to locate the 
type they need in the plant of Mack Print 
Easton, Pa 


ing Compan Casting ma 


chine operators also have benefited as a 
result of the extension of the compositor’s 
idea in that department 

According to an article in the com 
pany's house organ, eM-PiCa, Dave Parks 
was the compositor who kicked around 
some thoughts in his own mind tor quite 
giving them expression 


a while before 


ae 
ne 
_ 
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— 
— 
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— 
——e 


me tt 
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The stripe painted on case is in a distinctive 
color which is identified with a certain area 
A, B, or ¢ 


the stripe identify frame in that area 


in the composing room Numbers on 
Large 
numbers on card over frame may be seen from a 
distance. A compositor who knows that his type 


is in “yellow 23” can walk to it without delay 


When he tinally was ready to discuss them 
with the composing room superintendent, 
the whole plan had been arranged in such 
orderly fashion that the green light was 
given for a quick go-ahead 

The plan was devised by Dave and 
work required to make it 
cflective was assigned to him. All the 


most of the 


cases were painted, numbered, and labeled, 
and every trame given a large identifica 
tion number. Layout man, Bob Porter, 
helped out with his drawing board to put 


composing room layouts on paper 
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ENVELOPE. ANSWERS WILL BE KEPT CONFIDENTIAL UPON REQUEST. 





Missing Case 


The composing room was divided into 
three areas or zones, cach approximately 
In zone “A” with 
every Case in proper position in the frames, 
approximately two 


one-third of the whole 


a yellow color striy 
inches wide was painted from top to bot 
front of the Each 
which 


tom across the Cases 


frame was identified by number 
was painted on the color strip of each 
case in that frame. A large yellow tag 
fastened to the 
frame indicated the same number, visible 
tor 1O0 teet 

The other two areas were planned in 
manner, but with blue 


light support above the 


exactly the 
and white color identifications. The con 


same 


trast Of colors eliminated the possibility 
of any mix-up of Cases 

A large chart was prepared for cach 
zone, listing what type was located in 
that areca. Monotype being identified by 
number, the vertical listing of type faces 
on this chart was in numerical order and 
was followed by the type name. The point 
sizes, from 5 to 72 points, were arranged 
horizontally. Thus at that point where 
type face and point size crossed, there was 
indicated the number of the frame where 
that particular case was located. And right 
this chart was a layout of the 


identified by 


alongside 


secuon with each tram 
number 

Phe system is simple and works well, 
and even the newest compositor can locate 


any case in the section in a few seconds 
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This chart in the Monotype casting room, tells 
the location of each frame. Location books be 
low make it a simple matter for any operator 


to pick up any type case listed for refilling 


The plan was extended to the casting 
room where a master chart of the entre 
composing room, plus location books for 
each zone, make it a simple matter for 
any operator in that department to pick 
without delay any type case listed for re 
filling on the order ucket received trom 
the composing room 

New labels were prepared for the cases 
This in itself was a task of considerable 
magnitude in view of the 1917 
scattered throughout the composing room 

In order to make it casy to keep the 
charts completely up to date and to record 
properly any changes in locations, all 
charts were prepared by pencil and in a 


Cases 


few seconds any change can be quickly 
and easily recorded 








Here Dave Parks, originator of the system in the composing room of Mack Printing Co., Easton, Pa., 


points out how a typesetter can quickly locate any type face he wants. At the left is the master 


chart. Headings at the top indicate type size; at the left, the type face. He’s pointing to the place 
where the lines for Bodoni Bold and 18-point cross, and he reads the key number. This key number, 


found on the chart at the right, quickly tells him where that particular case of type may be found 
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New Jernt Process ‘“Peens’” Matrices 
To Put Velvet Surface on Type Face 


A new method of treating typecasting 
matrices has been invented by Fred Jernt, 
a Chicago machinist-inventor. The pro- 
cess is said to increase the life of any brass 
matrix and to improve the printing qual 
ity of type cast from it. Called the Jernt 
Peened Surface process, the invention is 
now being patented. 

Matrices treated with the process have 
a velvety surface on the casting face. The 
result is that type cast from it also has the 
velvety-surfaced printing face which traps 
ink better, giving a sharper, cleaner, more 
uniform print. Acetate and etch proofs 
can be made with less make-ready and 
type prints better with a softer ink. Other 
advantages are claimed for the process. 

Matrices are said to last longer because 
the pores of the metal are closed, making 
the surface harder and more wear-resist 
ant. Not only will the process prevent 
burning and pitting, common with Mono 
type matrices, buc the inventor claims it 
will restore worn and damaged matrices 
to a like-new condition. By means of the 
process, hairlines on damaged Linotype, 
Intertype and Ludlow matrices may be 
removed 

According to the inventor, the process 
has been applied to a large number of 
matrices in Chicago newspaper and job 
plants. Every sort of matrix has been 
treated, from 6-pt. Linotype mats to | 20- 
pt. Ludlow and giant Monotype mats. 


A photo, enlarged 50 times shows regular brass 
matrix surface at the top, while bottom half 
shows tiny indentations which close the metal 


pores and help to trap ink for better printing 


The voids and minute pits on the sur 
face of much cast type are caused by tiny 
pockets of trapped air. When the casting 
surface of a matrix is treated by the peen- 
ing process, the air is broken up by the 
slightly roughened surface, allowing it 
to disperse during casting. Burnishing of 
Ludlow or APL type is no longer neces 
sary, and large-size type may be cast with 
a perfect face on slug-casting machines 
after the mats have been treated. 

Jernt told THE INLAND PRINTER that 
the process is not chemical, but mechani- 
cal, and that no metal is removed from or 
added to the surface. There is no change 
in the dimension of the matrix that can 
be detected by a micrometer, he said, 

The new process can also be applied 
to molds, closing the pores in the steel, 
making the surfaces impervious to tn 
ning. This eliminates stuck slugs caused 
by type metal adhering to the mold. Type 
metal will not stick to any mold or matrix 
which has been treated, Jernet claims. 

Dented or damaged matrices cannot be 
repaired, and from one to five per cent of 
brass matrices do not respond, according 
to the inventor 

Jernt, who is forming the Impruv-a 
Mat Company, 326 W. Madison St., Chi 
cago, for applying the process, has a num 
ber of other inventions and patents to his 
credit. He has made an all-plastic non 
flammable keyboard button in which the 
letter is cast through the body of the but 
ton. He can also cast brass matrices for 
a Ludlow in any quantity, working from 
an original zinc logotype, piece of foun 
dry type or other type design 


Typesetter’s Tidbit 

When Cobden-Sanderson closed the 
Doves Press, perhaps the finest “private 
press” of all time, he threw its beautiful, 
specially-cut type into the Thames River 
As a record of the event, these words ap 
pear in the last book published, in 1917 

To the bed of the River Thames, the 
banks I have printed 
books, I, the Doves Press, bequeath the 
Doves Press fount of type. And may the 
river, in its tides and flow, pass over them 
t and from the great sea forever and 
ever, or until the tides and flow forever 
cease; and then may they share the fates 
of all the worlds and pass from change to 
change forever upon the Tides of Time, 


river on whose 


untouched by other use 


Use for Inch Scale on Line Gauge 


Even the simplest of modern line 
gauges have nonparcil, pica and inch 
marks. Better ones also have an agat 
scale and 8- and 10-point marks. The in 
creasing use of 9-point type or 8-on-9 
composition Often calls for the measuring 
of 9-point lines. Very seldom do line 
gauges have a 9-point scale, but a printer 
can use the inch scale on his line gauge 
Fighths of an inch or two-sixteenths of an 
inch exactly equal 9 points.—JLS, Iowa 


Bb Ss 


At top is a 36-pt. Monotype Cooper Black amper 


sand cast from a regular matrix, showing voids 
caused by trapped air. Below is another cast 


from the same mat after treatment by peening 


Author's Alterations Are a Nuisance 


On one of its self-advertising mailing 
cards, the Lafayette Typesetting Company, 
Lafayette, Indiana, wrote a bit of edu 
cational promotion that could well be 
adapted by other printing and typesctung 
plants. “We Agree Author's Altera 
tions Are a Nuisance!” was the heading, 
which was printed over the tollowing 
informative text 

“Sometimes the cost of author's altera 
tions—the changes made after the type 
is set—causes resentment. Yet the billing 
on author's alterations is the most eco 
nomical of charges, for it is based solely 
on the actual time required 

“The alteration appears SO trivial 
but here is what happens when a single 
comma is added in a line in a 6x9 form 
If the job is slug-set, the matrix magazine 
is put up on the machine; the measure ts 
changed, including a liner (or else a 
Sawing Operation 1s involved later); then 
the correct line is set and read. The form 
is located, untied, and the new line in 
serted, the form retied, and a proof pulled 
and read. If okay, then proofs are pulled 
for the customer and the form is replaced 
in the galley rack 

The Monotype method of typesetting 
has its own procedures, but they are 
roughly simular 

You can easily see how the time 
mounts, even for the smallest of changes 
That is why we welcome you with our 
broadest smile when we see your copy is 
carefully prepared before setting. And 
in the end be 
cause the cost of your author's alterations 


you are the “big winner 


will be ‘way down! 
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QUESTIONS WILL ALSO BE ANSWERED BY MAIL iF ACCOMPANIED BY A STAMPED 


ENVELOPE. ANSWERS WILL BE KEPT CONFIDENTIAL UPON REQUEST. 


Waterproof Tag 

We are attempting to locate a source 
of supply for a waterproof tag, and won 
dered if you will furnish us with the list 
of such manufacturers. Will you also tell 


us the kind ot ink fo use on this stock, 


since the job we have in mind will be 
packed with frozen fow! 


We are glad to send you a list of 
manufacturers of tag which could be 
used for waterproofing jobs. Tag used 
in such instances must be specially 
treated, since stock of any kind is sub 
ject tO moisture absorption 

In many Cases, it is much wiser to do 
the printing first, and laminate the stock 
afterward. This necessitates a second 
operation, but safeguards the printer 
from a possible suit resulting from con 
tamination of foodstuffs if the ink he 
uses should bleed 

Ink used for packaging products, 
which will ultamately be stored in re 
frigerators or cool show¢ ases, should be 
greaseproof and moistureproof. If the 
printer is in doubt about the stock being 
greaseproot, he can perform a simple 
test. Lay a piece of the stock to be print 
ed over a sheet of ordinary white sul 
phite bond and coat it with penetrating 
oil. If the oil should penetrate the stock, 
it will seep onto the bond stock under 
neath and reveal its true nature 

This test should be conducted regard 
less of the pressman’s knowledge of the 
stock with which he is working, because 
it is a well known fact that stock sup 
plied by one mill will be different from 
that coming from another mill. Bear in 
mind that jobs such as yours require 
special inks. Once you have discovered 
that your stock is greaseproof, submit 
several samples of it to your inkmaker 
Tell him what process you are using, 
what press and size, how large the run, 
and whether or not the job is to be 
overprinted, Supplied with this infor 
mation, your ink-maker can do the job 


Slurs on Solids and Halftones 


I am enclosing two sheets that were 
printed on a small cylinder press. The 
stock is a very fine 60-pound C2S. You 
will note that the halftone on page tour 
is slurred on both the front and tail edges 
of the cut. At umes these slurs change to 
different patterns such as half circles or 
straight across the cut. The press was 
overhauled trom the base up about a year 
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ago, and should be in perfect condition. 
I would appreciate any information you 
give me regarding this deficiency 


There are usually seven major causes 
for a slur condition. (1) poor make- 
ready; (2) overpacked press; (3) ink 
may be too short (varnish should be 
long); (4) wood-mounted cuts have 
warped; (5) rollers are incorrectly set, 
or roller sockets are worn; (6) cylinder 
not riding the bed bearers, or cylinder 
register rack not properly meeting the 
bed register rack; (7) grippers are not 
keeping sheets in register during print- 
ing cycle and impression 

Items six and seven above can be 
ruled out, since you state in your letter 
that the press was just recently over- 
hauled. In studying your printed speci- 
men, two things are clearly indicated. 
One, the solid on page 32 shows that the 
overlay has shifted on you, and that at 
this particular printing the make-ready 
is incorrect. And two, the large halftone 
on page four has the slur condition only, 
while the rest of the text and other half- 
tone are untouched, This usually means 
that the wood base of the cut is warped. 

In such a situation, the cut wall print 
slightly high on the ends, giving you 
the slur, while prinung normally in the 
center. If this proves true, I suggest that 
the cut be reblocked, or the ends of the 
cut be sanded down to level the block, 
and underlay to bring it back to 0.9186- 
inch (type height) 

As to items, one, two, three, and five, 
your printed specimen would be incon 
sistent with good engineering principles 
if these existed simply because the slur 
does not cover the entire form. With the 
exception of the halftone and solid, you 
are getting an extremely clean and sharp 
impression 


Inks for Envelope Presses 

My firm has a high-speed envelope 
press which prints as many as 80,000 
envelopes an hour. We have not been 
able to locate an ink suitable for this 
speed, and thought you might help us. 


If your press operates from metal 
printing plates, | suggest you investi- 
gate the new heat-set and quick-set inks. 
Heat-set inks dry mainly by evapora- 
tion, and are used on high speed presses 
Quick-set inks, or pressure-set as they 
are also known, dry very rapidly with- 





out requiring external drying agents. 
One of the best features of this new 
type of ink is its ability to remain on 
rollers or in fountain without drying 
If your press is made to print from 
rubber plates only, the regular oil-base 
inks will not prove adequate. They tend 
to cause the rubber plate to swell exces- 
sively, and don't provide the tinctorial 
strength that is required of the ink be- 
ing used. Printing with oil-base inks 
on rotary presses requires stereos made 
from Buna N synthetic rubber, and an 
ink made to work with this material. 


Black-Bordered Envelopes 

Which is the best way to print black- 
bordered envelopes? We now print them 
on an automatic platen press with a fair 
amount of success, but due to the varia 
tion in the cutting of the envelope blanks, 
the border does not come as close to the 
edge of the envelope as we desire. At 
other times, if the blanks are cut too 
small, the ink gets onto the tympan sheet 
and the next few blanks have “packings.” 


The best way to print black-border- 
ed envelopes is flat, before they have 
been die-cut. Unless your die-cutting is 
absolutely accurate, you will continue 
to encounter this same difficulty with 
ready-made envelopes. Do your print- 
ing first, then die-cut 


Spots on Solids and Halftones 

We have been experiencing consider- 
able difficulty with spots appearing on 
solids and halftones on jobs printed by us 
on a two-color press. We have reduced 
the inks, but can’t do too much of it on 
account of running into trapping prob- 
lems. The inks we use are process inks, 
and we print on a high-grade coated 
stock. We would appreciate your opinion 
as to what the cause of the spots might be. 


There are usually four main causes 
for spots on heavy areas, particularly 
halftones and solids. These are (1) ink 
may be too stiff for stock; (2) paper 
dust or other dirt left between sheets of 
stock after cutting at the mill; (3) stock 
has been poorly coated by mill; (4) 
press may be dirty due to non-offset 
spray from previous jobs, or press has 
not been cleaned in some time and fine 
particles of old paper dust mixed with 
oil have fallen onto the press 

Inasmuch as you claim you have al- 
ready tried reducing your ink, I would 
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rule item one out. There are on the mar- 
ket a number of good ink conditioners 
which have been found to be highly 
successful in instamces such as yours, 
and I am sending a list of them to you. 

Item two presents another type of 
problem corrected by hanging up small 
amounts of stock and blowing air 
through the sheets, or having air circu- 
late in the room in which the stock has 
been hung. Paper dust settling in be- 
tween sheets is a common problem in 
all paper mills, and they do their best 
to eliminate it before the sheets are 
packed in cases or on skids. Hanging 
the stock requires lots of room in space 
usually separated from the pressroom. 

A further analysis of your problem 
led me to try an old pressman’s trick 
By wetting my finger slightly and ap- 
plying this finger with some pressure 
to the coating of the stock, I was able 
to pull the coating loose from the sur- 
face. This was evidence to me that the 
clay used in coating the paper was not 
bound securely and was definitely of an 
inferior quality. 

I tried the test on both sides of the 
stock, and concluded that the clay pig- 
ment on one side of the stock seemed to 
adhere much better than the other, 
which may account for the fact that you 
had more trouble on one side than the 
other in printing. You cannot relieve 
or alleviate this condition once you have 
the stock in your plant. All you can do, 
if you insist on using the stock, is to 
reduce the tack of the ink in order to 
minimize the amount of “pull” the con- 
sistency of your ink will have. This 
technique is not wholly recommended 
because “doping” your inks for reduc 
tion purposes can lead toa loss in tine 
torial strength of the pigment, thereby 
tending to grey-down the ink. In cases 
of printing solids and large halftones, 
printers require full color strength. 

The solution, of course, is to get rid 
of the stock, calling attention of the 
problem to your paper supplier. If you 
use large quantities of this type of stock, 
I strongly advise you to contact your 
paper man, and submit samples ot your 
present stock for scientific study and 
analysis by more rigorous testing equip- 
ment than my finger. 

I have also ruled out item four be- 
cause you state that the difficulty arose 
only when you used one side of the 
stock, and not the other. However, just 
as a precautionary measure, periodic 
ally clean the presses of all scum ac- 
cumulated through constant use of the 
machinery. 


Paint Removed From Plastic 


During the last war, our firm did a 
great deal of silk screening on polyethyl- 
ene materials. As is true in all printing 
processes, a certain amount ot spoilage 
and waste occurs in preparing the press 





for the run, and during the actual run 
itself. However, the cost of this spoilage 
was even greater to us because we re 
ceived the polyethylene in sheets, and 
each sheet was expensive. 

The regular printer dealing with paper 
merely throws out a handful of stock 
which doesn’t print according to his speci 
fications, and that is the end of it, but 
you just can’t throw out a handful of 
plastic sheets and say, “that’s the end of 
it.” If you did, you would soon be operat 
ing in the red 

We puzzled a long while over what to 
do with the out-of-register sheets, sheets 
with poor color, strike-overs, etc., in an 
attempt to salvage as many of the sheets 
as possible. Due to the press of war con 
tract work and the urgency for which this 
work was demanded, we didn't have time 
to experiment with methods for removing 
the silk screen paint from this material 

We are still continuing to use poly 
ethylene materials for silk screen jobs, 
specializing in cylindrical objects, mostly 
novelties, and wondered if you could di 
rect us to some formula which would per 
mit us to salvage poorly printed objects 
and reduce the spoilage costs. 


The need for a method of removing 
silk screen paints and inks from pre 
viously printed polyethylene materials 
which might have been scrapped and 
charged up to work spoilage, has been 
answered by a firm in Connecticut. | am 
sending you the name of the firm, and 
you may contact them direct for their 
method 

According to the president of the 
concern, the process leaves the bottles 
completely clean of ink or paint and 
ready for reprinting. This development 
should prove a boon to the silk screen 
printer whose major business is print 
ing on plastic materials. Today, there is 
such a wide usage of this material, that 


operational losses cannot be deemed in 
significant or minor. Where an account 
orders bottles running into the hundreds 
of thousands, he can now place a small 
premium on the return of the bottle, 
process it with this innovation, and then 
reprint the surface. In the event that the 
customer wishes to change his design at 
any time, likewise there need be no 
untoward loss from material already 
printed. 


Parchment-Type Paper 

I recently read of a new kind of parch 
ment-type paper which could be used for 
a multitude of jobs. Can you tell me 
where I can get it, and to what general 
uses it can be put? 


You are quite right. There is a new 
type of parchment-like paper on the 
market which has highly unusual char 
acteristics. It is tough and sturdy, yet 
very pliable. Because of its high resist 
ance to abrasion, it is extremely useful 
for book covers, albums, catalogs, dia 
ries, and fancy boxes. It is resistant to 
dirt, grease, and water, and is washable 
This stock glues easily with any ordin 
ary trade adhesive, but gives best results 
with warmed animal glues or synthetic 
resin adhesives 

It comes in 12 different colors, each 
color having its own distinctive pattern, 
making it suitable for greeting cards, 
menus, and writing pads. Just as in 
other parchment-type papers, it 1s 
adaptable to any printing process, and 
may be stamped, engraved, embossed, 
or die-cu 

The stock is supplied in medium, 
heavy, and extra-heavy weights in 
standard sizes of 38-inch wide rolls. The 
name of the manufacturer is enclosed 





Summer time is relaxing time so far as dress is concerned. For coolness and comfort we don light 


clothing, and oftentime workers fall into the habit of wearing a shirt outside the trousers. The 


two pictures show how this practice is not only unnecessary but unsafe. Younger employees are more 


likely to dress in this way, since older employees have learned through long experience that it is 


better to be more careful. No ties, loose shirt tails, rings, or watches should be worn when work 


ing. Pictures were posed in the Maclean-Hunter Publishing Corporation plant in Toronto, Canada 
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OF F § E T , By Charles’ F. King « 





® Few ideas have 


lithographic industry as generally as the 


caught on” with the 


use of the continuous tone grey Ss ale as an 
aid in the control of tone values in plat 
making. Since its introduction by the 
Lithographic Technical Foundation under 
the name of Sensitivity Guide, its value 
as a guide in judging exposure and devel 
opment, especially of deep-etch and 
mulaumetal plat s, has become well « stab 
lished throughout the industry. Many 
trade houses supply progressive proofs 
with the guide printed on each color 
and many organizations which have com 
pletely integrated plate-making facilities 
use it, throughout their own organizations 
Such widespread acceptance can mean only 
that these grey scales have proved their 
worth as a means of controlling some of 
the variables which are inherent in the 
plate-making Operation 

Recently, a platemaker received a set 
of positives with the grey scale printed 
on cach one. When the plates went to 
press, he was very disappointed to find 
that the tone values which had appeared 
on the progressives did not also appear on 
the press sheets. The proots showed that 
the number five step on the scale was 
fully developed, and press sheet showed 
the same thing, but there were dots on 
the press sheet which had been dropped 
out comy letely on the proots Phere were 
shadow areas which were almost closed 
up on the proofs, but on the press sheet 
they were quite open. As would be ex 
pected ina case like this, all of the middle 
tones were completely out of relationshiy 
with the progressive proot 

Chis platemaker then attempted to vary 
exposure and development to drop out 
the highlights and, to some extent, clos¢ 
in the shadows. He thought that he knew 
how to change the step which would d« 
velop clean on the sensitivity guide, but 
found that it did not behave in the sam« 
manner as the ones he had been using 
The variations which he knew should 
cause the scale to deve lop only the higher 
numbers clean, would invariably develop 
easily to the number five area. Finally, 
in desperation, the platemaker doubled 
his exposure and was able to cause de 
velopment to stop at the number seven 
space, When he had finished the plate 
and still had it under ink, he examined it 
to see how he had altered the tone values 
Po his surprise and dismay, he found that 
he sull had all of the highlight dots he 
did not want, and had opened the shad 
ows Slightly more than on the first plat 


that went to press 
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Although the above illustration shows 
how not to use a continuous tone grey 
scale, it shows more dramatically the value 
of contact positives as compared with 
those made in the camera. As LTF points 
out in its descripuon of the use of the 
Sensitivity Guide, the various degrees of 
density which it represents can be con 
sidered as comparable to the halo which 
surrounds the individual dots on a camera 
positive. As the exposure is increased, 
more and more of the coating under the 
edge of the dot is hardened to a point 
where it will not develop. Apparently in 
the exposure which was given the plates 
from which the proofs were made, there 
had been enough hardening action to 
drop out the highlights 

Of course, there are other factors be 
sides exposure which must be considered, 
and it is altogether possible that the over 
all density of the highlight dots had been 
reduced by dot etching to a point where 
they were casily shot through when the 


proof plate was made. This would ex- 
plain why the shadows had remained 
closed up. Development, size of the plate, 
whirler speed, and grain of the plate, to 
name only a few, could be responsible for 
some of the variation 

First, it might be well to consider the 
fate of the grey scale when it was printed 
on the contact negative. Although the 
original guide had steps of approximately 
equal density, there is hardly a chance 
that exposure, development, and other 
conditions would be such that a reverse 
grey scale with equal density steps would 
result. Consider, then, that this negative 
reproduced the contact positive print of 
the grey scale in still a different density 
range than the negative, and in an entire 
ly different range from the original guide 
From the results shown on the various 
shots made from this positive, there was 
quite a skip in density between step four 
and step five, and it took twice the expo- 
sure to penctrate steps five and six. 


Brown & Bigelow Purchases Western Litho, Los Angeles 


Charles A. Ward, president and gen 
eral sales manager of Brown & Bigelow, 
advertising specialties firm with head 
quarters in St. Paul, Minn., has purchased 
Western Lithograph Company of Los An 
ycles, one of the largest graphic arts firms 
on the West Coast 

Western Litho, a privately held com 
pany, was bought after negotiations with 
principal stockholders headed by John L 
Davidson, president, son of M. L. David 
son who founded firm in 1906, Davidson, 
who had been the executive vice-presi 
dent of Western, was elected president at 
a meeting of that company’s new board 
of directors 

Other Western officers named at the 
meeting include Ward, chairman of the 
board; Dee McConnell, sales vice-presi 
dent; Clayton L. Shaw, production vice 





John L. Davidson 


Charles A. Ward 


president; R. E. Kortlander, secretary, and 
W. L. Heinrich, treasurer. McConnell, 
Shaw, and Kortlander were reclected to 
their present posts 

Ward said that the newly-acquired 
company will continue to Operate as a 
scparate Corporation under its present 
name, Western Lithograph Company 

Davidson announced that Western's 
365 employees and salesmen will be 
retained, with additional personnel in 
prospect with expanded business. The 
company has sales offices in San Francisco, 
Fresno, Westlaco, San Diego, and Salt 
Lake Cin 

A staft of Brown & Bigelow technicians 
are at the Western plant to study possible 
improvements. Brown & Bigelow has 
more types of printing under one root 
than any other graphic arts house. Some 
of these methods are expected to be added 
to Western's processes 

John Davidson is a 43-year-old Dart 
mouth graduate who joined Western 
Litho in 1933. He served in the Navy for 
more than four years, returned to West 
ern, and in 1946 was made manager of 
its advertising specialty division. He was 
made executive vice-president in 1950 

Western's headquarters and plants con 
sist of five buildings from one to three 
stories in down-town Los Angeles. They 
contain approximately 145,000 square 
feet of manufacturing space. 
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There was evidently something very 
peculiar about the tones on the original 
positive, since. generally, when going 
from positive to negative and back to 
positive again, the final positive is more 
contrasty than the original. Evidently, 
highlight dots which were easily shot out 
on the proof plate were picked up by the 
exposure given the contact negative and 
transferred to the positive. This can eas- 
ily be explained by the fact that there is 
no reason to believe that dichromated 
coatings can be compared in sensitivity 
with photographic emulsions. 

In spite of the differences which can 
and do occur between camera and contact 
positives in tone values, contact positives 
(or negatives for that matter) should be 
preferred by platemakers. Not too long 
ago there was quite a stir in lithographic 
circles as everyone was trying to find out 
how one particular lithographer was able 
to produce such high quality work. Al 
though he contended he used no secret 
methods, but instead made use only of 
information available to everyone, his 
work was exceptionally good. It has been 
reported from various sources that his 
work was uniformly good chiefly because 
all his press plates were made from con 
tact positives. Be that as it may, there can 
be no question that contact positives will 
make for more uniform and longer last 
ing plates 

The halo, as represented by the Senss 
tivity Guide, is not completely absent in 
good contact positives, but has little or 
no effect when normal exposures are used 
In fact if a sensitivity guide is shot on a 
plate at the same time as the contact posi 
tives, a number of shots of varying expo 
sure will show that exposures which will 
develop only up to a number eight on the 
guide will have practically the same tone 
values as one which will develop to step 
three. This means that most of the vari 
able effects of relative humidity, “dark 
reaction,” exposure, and development can 
be reduced to a point where they hardly 
need to be considered. Furthermore, sufh 
cient exposure can be given to completely 
shoot through dust and many dirt spots 
and eliminate tape marks. In very compli 
cated layouts this often eliminates hours 
of staging or painting out. This compen 
sates in part for the longer exposure time 
required in shooting. 

Throughout this discussion, develop 
ment has been mentioned but not taken 
into account. It has long been this writer's 
contention that more deep-etch plates 
have been ruined by under-development 
than any other one operation. A_ plate 
must be completely developed if it 1s to 
last for hundreds of thousands of im- 
pressions. For this reason, the only safe 
developer to use is one which works fast 
at full concentration. Such a developer 
will not attack a fully exposed coating, yet 
will quickly develop work areas and re 
produce dots the same size (or at least 
very closely approximating the same size ) 
as those found on the contact positive. 
As in the case of exposure, development 
time may be increased two or three times 
the normal amount with no noticeable 
effect on the tone values. The only precau 
tion to take is to be sure that development 
is long enough. It cannot be too long 








Contact positives cost more to Make, Appoint LTF Publications Editor 


but deep-etch plates cost more than albu Patricia Milliken. formerly executive 
min, and multimetal plates cost more than administrator, American Institute of 
zinc and aluminum, but in each case the Graphic Arts, has succeeded Edith Malm 
cost can be justified. Certainly, the virtual green as publications editor for the Litho 
elimination of the variables inherent in graphic Technical Foundation, New York 
the use of camera positives can justify the City. Prior to her AIGA service, she was 
extra cost of the additional film or glass sssiinans 00 the ditectons of tte New York 
Mr. King will answer questions on offset. Metropolitan Museum of Art and the 
Write to him in care of The Inland Printer. Worcester ( Mass.) Art Museum 





A four-color Miehle offset press recently installed in the Color Offset Company, Brooklyn, N. Y., 
is suspended from steel |-beams and is two inches above the floor at every point. The I|-beams are 
supported by building columns, since it was determined that the floor loading was not adequate 
for the exceptional weight of the big press. Other features of the new press were the supplementary 
Baldwin equipment including ink fountain agitators, water levels, and the press roller washers 


Shown here are Frank Macero, president; Carl Macero, secretary, and Henry Sala, vice-president 


— 





Company executives inspect wreck of building and smashed litho press after a tornado struck the 
plant of the Merrick Lithograph Co., Cleveland, Ohio, on June 8. With a modern plant in downtown 
Cleveland, the firm suffered the greatest loss of any graphic arts producer. The storm struck at 
night when the second shift was at work, and the night pressman at work on this press was critically 


injured. The wind heaved the roof upward, a solid brick wall came smashing into the plant and the 


steel girders crashed down on the presses. Reconstruction and repair was started immediately. One 
single-color 35x45-inch Harris litho press was sent to the Harris-Seybold’s Chicago rebuilding plant 
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BY H. D. BUMP 


Always One Fo:lowing 

I dimly recall that you once discussed 
my problem of the moment. Would you 
refresh my memory’? What is the proper 
or preferred plural of ba 


Buses or busses, use your own pref 
erence. We prefer buses, tor no very 
good reason except that the word bus 
originally was a contraction of omni 
hus, of which the plural is omnibuses 
You mean that this ts the only problem 


you have right now? 


More About Hot Stuff 


The interest of the National Satety 
Council, the National Board of Fire Un 
derwriters, the National Fire Protection 
flammable” is 
more than academic. We are somewhat 
reasonably distressed over the common 


Association in the word 


misunderstanding of the word “inflam 
mable” which, according to too many 
case histories, is thought to mean proot 
against fire 

And then there was the employee who 
saw the borth lah led Pox and con 
cluded that if it had such properties, he 
would drink it. Which he did 

So we continue to grind our little ax 
in favor of “flammable 


Here's a crusade in which all proot 
readers might join. But the editors of 
dicthonaries must be lined up to lead 
the parade. The proofreader has no re 
course against something “it says in the 
dictionary 

We have been getting so many im 
pressive letters recently trom councils, 
associations, congresses, and boards (a 
few, threate inp) that we are wonder 
ing if common harassed proofreaders 
like us don't like us any more. We know 
exactly how the toxic man felt 


Works and Words 


Did you read about the typo in the 
Congresstonal Record tor which a Con 
gressman demanded a public apology? In 
speaking of our President, the Gentleman 
from Ohio had said: “Unlike his prede 
cessors, he believes in works and not 
Works” some 


how came out in the Record as “words 


pleasant conversation 


The Congressman called the sentence an 
varbl The Neuw Yorker 
examined the original sentence caretully, 


ner dible 


wondering if the Gentleman from Ohio 
had meant that the President believes in 
works and wnpleasant conversation, and 
asked if the Congressman hadn't meant 
that the President believes in works and 
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not in pleasant conversation. In that case, 
it asks, is pleasant Conversation un-Ameri 
can? The New Yorker takes it from there 
I hope you didn’t miss it 


Ordinarily non-partisan, we are on 
the side of the New Yorker and the 
Public Printer. The Record is as free 
from “incredible garbles” as Congress 
men permit it to be. With dispatch it 
must print all the speeches and letters 
and poetry sent in by constituents of 
Congressmen. One little bobble doesn't 
call for public repentance. Works or 
words, the sentence makes as much 
sense one way as the other 


Fancy Half-Done Birds 

I went to a Democratic luncheon the 
other day. It was democratic, too. No ad 
mission requirements except clean hands, 
a pure heart, and $24 per plate. Each per 
son was served, amongst other edibles, 
one-half of a fried spring chicken. The 
next day, the newspaper reported that we 
had eaten a half-fried chicken. This in 
dicates how ignorant people can be about 


hyphens without trying 


Half-fried chicken 1s no novelty to 
us, but it is Cheaper in these parts, even 
when thoroughly cooked. And you kids 
had to eat it without the gravy, too 


So Who Has Any? 


The word 
Our operators spell it “moneys” or “mon 


moneys” has us all upset 


ics,” following copy, and you know as 
well as anyone that writers are not expect 
ed to know how to spell. They merely put 
ideas on paper, not grammar. And should 
it be spelled “moneys” on one line and 
monies” on the next? Perhaps only 
monkies spell that way 


Money in the plural is one of the 
things about which we find it unneces 
sary to worry. Tell the boys to decide 
on one or the other; let's not confuse 
the readers. We believe that 
is preferred. Webster calls “monies” an 


moneys 


irregular variant. The middle English 
was moneye (as your dictionary would 
disclose) and Old French was monet 
This startling information may not 
solve your problem, but we found it 
interesting, on a warm day 

At first glance you seem harsh about 
writers. On second glance and a bit of 
recollecting, we have known writers to 
have as much trouble with ideas as they 
manifestly were having with grammat 








Just Supposing 

This is from last night’s newspaper 

It is going to have to decide whether it 
wants the NATO to be the authoritative, 
truly international outfit which it was al- 
ways suppose to be, or a dummy.” In 
speech, “is suppose to” or “was suppose 
to” sounds okay. Most folks say it that 
way, | guess. But in writing, the expres 
sion seems to cry for the “d” ending 
was supposed to,” as a synonym for “was 

expected to” or ‘was intended to.” 

The expression is a good one, imply 
ing an uncertainty in some usages which 
is not so easily expressed otherwise. For 
example: “The train is supposed to ar 
rive at 6 P.M. (But wall it?) Ladies are 
supposed to guard their virtue.” (But do 
they?) How to spell it is the question 
which keeps the expression out of print, 
I think. I may be unobservant, but I don’t 
recall having seen it before. Have you? 


It was our first thought, later forti 
fied by some delving into the books on 
usage of language, that the grammari 
ans wouldn't accept “suppose” used this 
way, even though we might say it It's 
a stopper in print, and this is the first 
time we have seen it in print, save in 
dialogue. We have concluded that the 
proofreader was looking out of the win 
dow while his holder was mumbling 
That newspaper is a bit on the staid 
side. We doubt that it would attack any 
established rules of spelling or grammar 
as, for example, the Chicago Tribune 
is happy and unafraid to do 


To Us—With Love 


First let me say that I enjoy “Proof 
room” a lot. I think it improves with age 
and I don't mean that as a left-hand com 
pliment. | think that your contributions 
have always (as long as I have been read 
ing them) been good. For a while many 
persons have sent you questions that they 
could just as easily have answered them 
selves, by using a good or poor dictionary 
Lately the questions make more sense. 
Granted, many of them could be answered 
easily by a quick glance into the Univer 
sity of Chicago Manual of Style. 1 don't 
sce how any good proofreader can get 
along without this excellent book. I like 
your sense Of humor, and I like the fact 
that you use it; there are too many in 
formational tomes that take themselves 
too seriously and so tend to lull the re ader 
to sleep. Keep it up 

Incidentally, when I was a proofreader, 
I used the 
wanted to, and there were one or two 


Manual of Style because | 
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COM positors and one Monotype operator 
who appreciated my having the book and 
appreciated the fact that I was sufficiently 
interested in style and the English lan 
Ruage to use the book; they used to borrow 
the book, or ask me to look up things for 
them. The rest of the men thought it a 
waste of time to bother—the old “follow 
the copy out the window” gang 

I should be interested, and I imagine 
other persons would be, in having a list 
of your reference books published in I. P. 
Printing, publishing, and type are all 
hobbies of mine, no matter how I happen 
to be earning my living at the moment. 


We like to publish a letter like this 
occasionally (we get one like this only 
occasionally, to be frank) so that we 
can send copies to friends and relatives 


who still worry about what we are going 
to be when we grow up. 

We will set to work on a list of refer- 
ence books. We will tell you right now 
that the two which receive most wear 
are the Manual of Style and How Di 
vide the Word. What books would our 


readers put on the list? 


Definitive Word About 30 

I've done some research for you and 
have checked it carefully. 

The origin of “30” as a closing mark 
is in early Western Union telegraph code 
The “30° was chosen arbitrarily for 
“End,” just as “73” meant “Best Regards 
and “95” meant “Very Urgent.” 

We knew that some day, some time, 
we would hear about “30.” Let's give 
credit where due—to Bob Andrews, 
born and raised in Chicago, former 
newspaper man, typographic designer 
now residing on Edisto Island, South 
Carolina. Cheers, salvos, and our appre- 
ciation for an answer that will be given 
from this day henceforward to all who 
WOrTy about “30 


Untangling the Crime 
I don't like words that may be spelled 
more than one way. Should it be “clew’ 


or “clue” and how do you know? 


That's a nice belligerent attitude to 
take. The Chicago Tribune spells it 
clew,’ if that reassures you. Our per 
sonal preference is for “clue.” Aren't 
you right back where you started from? 
You must face this thing and make a 
choice. “Clue” ordinarily is used in the 
more literate whodunits. How do we 
know, indeed! 


Happy Birthday 

Here's the sentence that started a rhu 
barb in our place: “His birthday occurs 
in October.” I claim that birthdays don't 
occur. Aren't occurrences planned? 


Not necessarily, according to our dic 
tionary. What does yours say? Unusual 
occurrences aren't planned. Who are 
we to judge how much planning went 
into the planning of a birthday? 


Just Like the Bees 

Is it all right to use the word hasyness 
I can't find it in the dictionary. In fact, 
the only place I could find it was on the 
proof where I first vacountered it 


Busyness is used as the simple ab- 
stract noun of bas) (the state of being 
busy) as distinguished from basiness 
with its special meaning. His romantic 
busyness kept him from his business.” 
Look at the microscopic print at the 
bottom of your dictionary. It is right 
up amongst the other words in our 


be nt Ik. 


Don't Do It 


This question has little to do with 
proofreading, but | would appreciate your 
opinion on the matter. An “authority” 
recently stated that the use of contrac 
tions is not good style. I use contractions 
freely. I avoid “ain't.” But are don’t, 
hasn't, et cetera, really poor form? If so, 
why didn’t someone tell me about this 
years ago? 

Somebody probably did tell you 
about this years ago; you just were not 
listening to teacher. In formal letters 
and documents and in “literary” style, 
these forms are not used. You will find 
them in use on these pages. Contrac- 
tions are informal and natural 

In checking on this matter, we were 
amused to learn (trom an up to-date 
reference) that “Ill not’ is considered 
more elegant than “| wont’ though 
less emphatic. In writing, much might 
be said in favor of doing what comes 
naturally. Something has happened to 
elegant writing and writers. 


“For, lo! The winter is past, the rain is over and gone; the flowers appear on the earth; the 
time of the singing of birds is come, and the voice of the turtle is heard in our land.” 
That's from the Song of Solomon, but it makes little difference to the proofreader above as 
to whether it's spring or summer, birds or bees, for she will always have a galley of proof 
staring her in the face. This proofreader works for the Kingsport Press, ‘way down South 


in Tennessee, and day-dreaming likeness appeared in a recent issue of company house organ 


More About J and U 

In the middle of a light lunch (which 
is the time I normally have available for 
reading) I perused “Hunching About J 
& U" in the June issue and decided to 
add to the confusion 

To wit: The 7, in Spanish, has the sound 
of an English 4. Said sound is probably 
an importation due to the Moors who 
hung around Spain long enough to in 
fluence a few things besides the language 

I hope this bit of lore will be of use 
to you some day 


It seems safe now to blame it on the 
Moors, though we wouldn't have at the 
time. And it always makes us happy to 
learn that there are those who find 
lunch and “The Proofroom” compatible 
Our original J and U friend had just 
finished al heavy supper 


From One End to the Other 

The men in our shop can't see any dif 
ference between “over-all” and “overall.” 
I can’t convince them that “overall” is a 
garment; “over-all” is an adjective modi 
tying something. Please agree with me 

We always agree with you, especially 
on our good days. This is a matter about 
which we get concerned all by ourselves 
It makes it so much easier to put that 
hyphen in, when clothing 1s meant 
But our new dictionary mentions “the 
overall length of a bridge.” It also refers 
to an overall as “stout trousers worn by 
workmen,” or, if you prefer the British 
meaning, “a smock or loose housedress 
Overall may be a trend of the times but 
we intend to keep right on inserting a 
hyphen in over-alls 
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Miehle Announces Features 
Of German-Built Offset Presses 
The Michle 


facturing Co., 


Printing Press & Manu 
Chicago, has released fur 
ther details on the new line of four offset 
resses it 18 handling, including single 
9 (No. 41) and 


6x49 (No. 49). The new presses, 


J 
and two-color in the 40x 


manufactured in Germany, are built to 
Michle specifications, and service and re 
pair parts are available 


Pruc rolling of the cylinders at. the 


printing line 4S said to be based on a 
Michle | 


patent developed from original 
research. The presses have automatic lu 


! ' 


brication of all main bearings to reduce 


flown time and prolong the life of the 


machine. A stream-feeder separates shects 


by use of air only, and as cach sheet ay 
front guides it is slowed 


Sheets are 


proaches the 


down for precision register 


said to be under positive control at all 
times and the delivery pile is jogged ac 
curately 


be furnished by an unusually large ink 


Uniform ink coverage 1s said to 


fountain with an my roved design 


German Script Type, Adagio 

A new typeface called Adagio has been 
announced by Genzsch & Heyse Schrift 
giesserer (type foundry), Richardstrasse 
1S, Hamburg 21, Germany. !t is said to 
be a face which in its rhythm is com 
parable to that of adagzo in music. The 
capitals are widely swashed while the 
minuscules are fairly condensed and non 
joing. Sizes are from 12- to 42-point 
available in the pica body, while the 48 


pot is available in the Didot body only 


N.20 portable arc lamp made by nuArc Co 
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The new Miehle 49 offset press, which is being 
built in Germany and distributed in the U.S.A. 


ATF Issues Franklin Gothic Wide 


American Type Founders, Inc., 200 EF] 
mora Ave., Elizabeth B, N. J., offers speci 
men sheets showing Franklin Gothic 
Wide, a new addition to the company’s 
line of Franklin Gothic taces. ATF de 
scribes the face as unrestrained and com 


municative, compatible with a score of 


body types that have become old favorites, 
and making the Franklin Gothic tamil) 


18-point 
Franklin 
Gothic Wide 


more complete. The face is available in 
nine sizes, 14-point to 72-point. The 6-, 
8-, LO- and 12-point are in preparation 














Register Marks on Adhesive Tape 


Printed register marks for lithog- 
raphers, photoengravers and artists are 
now available, according to Bientang 
Products Corp., Linsley Pl. and Amboy 
Ave., Metuchen, N. J. The marks are on 
a roll of self-adhesive cellophane tape and 
are cither positive (black on clear) or 
negative (transparent on red translu 
cent). Called X-marX, they are said to 
hold up under reduction and enlargement 
and to save time when registering art work 


Or nexatives 


Self-Pressurized Vacuum Blanket 


The Perma cushioned self-pressurized 
blanket is a new development by the Jos 
Gelb Co., 356 W. 40th St., New York 
It is now standard equipment on all Gelb 
vacuum frames, and features rapid evacu 
anon of air to Create vacuum pressure, 
mechanical spring back construction, and 
non-fatigue permanent cushion 


————_— i. 


PERMA CUSHION SELF PRESSURIZED BLANKET 8° R' > 
“2 - 
one amet tram mre 


Diagram of the new Gelb vacuum frame blanket 


QUIPMENT AND SUPPLIES 
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Hand Plastic Binding Kit 

Tauber Plastics, Inc., 200 Hudson Str., 
New York City, has added to its line of 
hand plastic binding equipment a new 
kit called Super DeLuxe Double Duty. 
Each Tauber kit includes a punching de- 
vice and 150 or more assorted red, white 
and blue Tauber Tubes. The new kit 
punches four holes simultaneously. Other 


kits punch two and three holes 


N-20 Portable Arc Lamp 


A new, portable arc lamp has recently 
been announced by nuArc Co., Inc., 824 
S. Western Ave., Chicago 12. Known as 
the N-20, the lamp is designed for ex 
posing presensitized offset plates up to 


j »”? 


17x22 inches, and silk screen stencils. It 


) 


weighs 28 pounds and operates on 115 
volts at cight amperes 


Bauer Introducing Venus Type 


The Venus family of type faces ts 
being introduced into this country by 
Bauer Alphabets, Inc., 235 E. 45th St., 
New York 17. Long known in Europe, 
only one series, the Bold Extended, has 
been added since World War II. Venus 
is a sans serif face of the style known as 
Grotesk in Europe and called Gothic in 
America 

The first weight, available in this 
country is the Extrabold Extended. Other 
weights such as Light, Medium and Bold 
Extended with their companion italics 
will arrive in September 


Venus Light Extended 


Professional study 
ROCK CRYSTAL 


Cast in sizes from 18 to 36 point 


Venus Medium Extended 


Acknowledgment 
SHAKESPEARE 


Cast in sizes from 18 to 42 point 


Venus Bold Extended 


Lake of Geneva 
CHAMPIGNON 


Cast in sizes from 18 to 54 point 


Venus Extrabold Extended 


Marine Boats 
TELEGRAPHY 


Cast in sizes from 18 to 54 point 
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CAST COATED PAPER 


OMPANY 
R AND FIBRE C 
THE CHAMPION PAPE HAMILTON, OHIO 


Number Nine in a series of textural studies designed to show 


the quality of reproduction possible with fine materials 
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Newly-imported into this country is the ANSA, 
a small machine for pasting side of books be 


fore casing-in; useful for smaller editions 


ANSA Casing-in Pasting Machine 


The Hambro Trading Company of 
America, Inc., 17 E. 54th St., New York 
22, has introduced to this country a new 
casing-in pasting machine designed to 
paste both sides of books just before 
casing-in. Called ANSA, the machine is 
suitable for work which does not lend 
itself to automatic machinery. It is used 
for annuals, diaries and rounded and 
backed books of all types. It is a self-con 
tained unit, the motor being incorporated 
in the frame of the machine, and it may 
be placed on any table 


ATF Casts Old Oxford Face 
Using Original Type Matrices 

The American Type Founders Co. has 
cast a small production quantity of scarce 
Oxford and Oxford Italic type, designed 
157 years ago by Archibald Binny and 
last shown in a specimen book issued in 
1882 by James Ronaldson of Philadel 
phia. Available when the announcement 
was made in mid-July were 60 fonts of 
12-point Roman caps, lower case and fig 
ures, and a lesser quantity of italic, lower 
case and caps only. If sufficient interest 
develops, ATF may prepare duplicate 
matrices from the historic set that came 
into its possession in 1892, when the face 
was named Oxtord. The design is de 
scribed as transitional 

From time to ume some Oxtord has 
been cast on hand machines from. the 
original matrices, but smaller sizes are in 
such condition that ATF deems extensive 
use of them risky. The 12-point was 
used most recently by Harvard University 
Press for printing the monumental work, 
Printing Types, Their History, Forms 
and Use,” by Daniel Berkeley Updike, 
who chose Oxford for the two volumes 


Offset Plate Treating Materials 


Graphikit, box-tray containing seven 
solutions and materials for the condition 
ing and treatment of offset duplicator 
plates—paper, metal and presensitized 
1s anew product ot the New York Graphic 
Sales Corp., 140 Centre St, New York, 
N.Y. The firm claims that the Graphi 
kit will strengthen, clean and preserve 
plates, banish scum-ups, and image walk 
offs. It it said to eliminate confusion 
caused by accumulation of miscellaneous 
bottles. Materials are replaceable 


Pneumatic Expanding Core Shaft 


Acro-Shatt is a new pneumatic expand 
ing core shaft for use with rolls of paper 
for printing of 
Manufactured by the Paper Converting 
Machine Co., Green Bay, Wis., the device 
is steel tubing, a neoprene rubber tube, 
and eight movable spring steel ribs. Com 
pressed air expands the rubber tube which 
presses the steel ribs axvainst the core of 
a paper roll. The core 1s kept in position 
without slippage until the air pressure 1s 
released. Advantages claimed are speed 
of handling, saving of paper because no 


processing machines 


wedges or core plugs are necessary 


Unitized Sheet-Fed Gravure Press 


The Holbein sheet-fed mulucolor gra 
vure press was announced to the trade in 
London, England, recently. Planned and 
developed by Carl Schuenemann on the 
unit system, the first of new presses was 
built by Sir W. G. Armstrong Whitworth 
& Co., Ltd. for Leathley Publications, Ltd 
Schuenemann is also designer of several 
gravure machines well known in Europe 

The Holbein is designed so that any 
number of printing units can be joined 
in tandem for multiple colors. A four 
color press occupies 3815 x 11! feet of 
floor space. A system of overhead drying 
ducts is used in which the dryer from one 
unit overlaps that of another unit 

The V I model prints a sheet up to 
10 x 2815 inches, while a larger model 
printing up to 52 x 36 inches is under 
construction. The printing cylinder rotates 
in an ink bath and the ink circulates auto 
matically. Speeds up to 5,000 an hour are 
possible with one color, or up to 3,500 
an hour with two or more colors. Register 
is said to be easily maintained, and deliv 
ery of sheets is alternately on two tables, 
allowing more time for inspection 


Permanent magnets are moulded in plastic for 


easy set-up guides on Tipmaster glue tipper 


Magnets Used for Paper Guides 


Magnetic guides are said to reduce set 
up time as much as 80 per cent when used 
on the Tipmaster gluc-tipping machines 
made by the Pierce Specialized Equip 
ment Co., San Mateo, Calif. Called Car 
boloy Alnico magnetic guides, the new 
devices are regular metal magnets im 
bedded in) round plastic bases. When 
placed on the steel-clad feed board of the 
glue-upper, the guides cling and form a 
three-sided box, which holds the sheets 
in correct position as they are ted 


Hand Model Label Dispenser 

A new hand-operated dispenser tor a 
pressure-sensitive label is being distribut 
ed by Kleen-Suk Products, Inc., 225 N 
Michigan, Chicago 1. It wall teed the 
labels and separate them from their pro 
tective covering in One Operation. A pre 
vious model was automatically Operated 
Dispensers arc sold by label printers 


The new English-built Holbein sheet-fed gravure press is unusually compact, since drying units are 
9g g F y p ying 


constructed so as to overlap the previous printing unit. A four-color press is only 38 feet long 
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PRINTER 





Graphic Arts in Schools 
GRAPHIC ARTS as an area of Industrial 
Irts Instruction in Pennsylvania Publi 
School is a 1 pape | 
cd | the Department ot Pul lic In 


struction of Pennsylvania. Intended for 


ooklet recently 1s 


distribution to the schools of Pennsy! 
vania, the book is available to others for 
$1 sent to Box 911, Education Building, 
Harris! ure 

Edited by R. Randolph Karch, adviser 
for trade and industrial cducation, the 
book gives an outline of printing educa 
tion as it can be handled in the public 
schools. Contents include aims and ob 
jectives, materials and tools needed, learn 
inp units, Organization ot instruction 
books, equipment and supplies needed, 


suggested shoy layouts 


Compositors, Printers Handbook 

THE COMPOSITORS AND PRINTERS 
HANDBOOK, 19534, 1s a 96-page booklet 
published by the London Society of Com 
positors, 7 and 9 St. Bride St., London, 
E.C.4. It is crammed with useful infor 
mation, type specimens, a miniature diary 
and other odds and ends, such as imposi 
tion layouts, punctuation tips, etc. Copies 
are available by sending 1/2d., which 1s 
equivalent to 16¢ 


How British Increase Production 

A 34-page pamphlet, 4 Review of 
Productnity im the Printing Industry, 
has been published by the British Pro 
ductivity Council, and tells what different 
plants have done to increase productivity 
of the industry in Great Britain. Selling 
for one shilling, the publication may be 
obtained from the council at 21 Tothill 
St., London, S. W. 1. Other publications 
also available are Letterpress Printing 
(2/6d—35c¢) and Lithographic Printing 


(5 OG) 


Plant Maintenance Techniques 
TECHNIQUES OF PLANT MAINTEN 
ANCE, 19534 is a new book recently 
published by Clapp & Poliak, Inc., 341 
Madison Ave., New York 17: free to 
those who attended the recent mainten 
ance conference, and $6 to others. The 
volume contains the text of 61 sessions 
on various aspects of maintenance and 
plant engineering held in Cleveland in 
January. The book, which contains 288 
Sloxll-inch pages, also contains 859 
quesuons and answers, and 41° charts 
Volumes for 1950, 1951 and 1952 are 


also avatlabl 


Controlled Etching of Magnesium 
CONTROLLED ETCHING OF MAGNI 
SIUM, fourth booklet in a series, has been 
published by Photo-Engravers Research, 
Inc., SOS King Ave., Columbus, O. The 
booklet, which sells for two COPIes for $1 Es 
should be helpful to photoengravers now 
using Of wanting to use Magnesium as a 


metal for engravings 





type clinic 


by SOL MALKOFF 


Tables and columns of figures are a dull subject to most folks. 

About the only people | can imagine who would enjoy row after row 
of numbers would be bookkeepers, statisticians and those in finance. 
Numbers by themselves are not too romantic or inviting to read. 

In handling tabular material, a typographer should do all he can to 
overcome the average person's shyness toward columns of figures. 


On the next page there are two setups, an original and a 

revised version of the original. Compare the two and study the 
changes. The first setting, | feel, hinders easy reading by being too 
boxy ... too many rules going in all directions, and boxing 

off elements that should read together. 


To simplify the table, the first major change was made in the down 
(vertical) rules. In the original, note how all down rules have been set 
close to the right of each column of figures. Since the columns of 

figures themselves are flushed to the right, they form their own vertical rule 
optically. A rule so close to the right of each row of figures is therefore 

not needed. The overuse of vertical rules has hidden the major 

categories in the table. In the reset, verticals are used only between 

the major heads, Area, Population, Agriculture, Manufacturing 

and Dwelling so as to separate for sense. 


The first setting uses box heads, a practice recommended by two 
widely used style books. In tables of technical nature, box heads may 
be justified; however, it seems to me that box heads are a hindrance 

in this case. Notice how the boxes have been simplified in the reset, and 
how much easier it is to read the heads. | see no reason to have boxed 
off the main heading, Agriculture, from the subheadings under it. 
Getting into the body of the table, the cross (horizontal) rules have 
been left out, leaving white space as a means of separation between 
every group of five states. Actually, it is white space that has been put to 
work, in the new table, in place of rules. The last changes made are 

in the main heading and the names of the states. The main 

head has been set in Sans Serif extra bold to get some sparkle 

into the composition and to give the head sufficient strength to carry 
such a large table. The state names are reset in sans serif caps and 

the leaders dropped. There is no doubt that much time was 

saved in the composing room in leaving out so many rules. Not only do 
the revised tables look better; they are more economical to set. 


w w w 


An interesting side comment . . . the original setting had run for 
many years as you see it here. It was not realized that the last four 
columns did not have a major heading. In the reset these columns 
were given the major heading, Dwelling. There is a typographic 
moral to this clinic . . . Don’t smother the elements in a 

composition, let them breathe some white space. 
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“Urban population ts that residing in incorporated places of 2.500 or more. {Excludes better churned of farms. 


These tables have been reduced 60% of their original size 
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Fifty-eight Thailanders—all students in universities and colleges in the U. S., are shown here in 


the library of the Donnelley printing plant in Chicago when they recently made an inspection 
tour. Led by Ambassador Pote Sarasin, they were greeted by Gaylord Donnelley, company president 





Oswald H. Johnson, retiring chairman, congratulated Samuel Lebon on his recent election to the 
chairmanship of Graphic Arts Trade Association of Hartford, Connecticut. In the picture: (I. to r.) 
Haige J. Garabedian, Graphic Arts Association of Hartford; Edward B. Davidson, Davidson & McKirdy 
Co.; Robert B. Wyllie, Dowd, Wyllie & Olson; Mr. Lebon, Lebon Press, Inc.; Dwight G. Phelps, Wm. 
H. Lockwood Sons, Inc.; Mr. Johnson, Bond Press, Inc.; Arthur C. Biza, Storrs & Bement Co., and 
Kenneth Finlay, Finlay Brothers Co. Not pictured were Maxwell Brainard, James Wall, Michael Alogna 





ae 


Newly elected members of the Milwaukee Graphic Arts and Advertising Guild executives committee 


Clifford Remington, Milwaukee 
vice-president; Richard G. Wells, 
vice-president; and Arthur L 


check plans at a recent meeting. They are: (standing, |. to r 
Electrotype Co., secretary; Harry Hoffman, Hoffman & York, Inc., 
Wells Badger Corp., president; Peter Olsen, Olsen Publishing Co., 
Johnson, Graphic Arts Association, executive vice-president. Seated are: Frank H. Bercker, Frank 
H. Bercker Studios, A. Walter Seiler Earl Vogt, Breithaupt Printing Co., 
treasurer, and Leora Duwe, public relations director. Not pictured is Arthur Snapper, Milprint, Inc 


Cramer-Krasselt Co., 


A talk on flexographic (aniline) printing inks was given by John Reich of IPI at the June meet 
ing of the East Bay (California) Club of Printing House Craftsmen. Shown here are Jack Greenwood, 
club president; Stewart Fitch of IPI; John Reich, and William Kitto, vice-president of the group 
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Devoted to timely items concerning men and 
events associated with printing. Copy must reach 
editor by 20th of month preceding issue dote 


Photo Composition Machines to Be 
On Display at ITCA Convention 


Feature of the 34th annual convention 
of the International Typographic Compo- 
sition Association convention will be a 
working exhibit of three methods of 
photographic composition. The exhibit 
will be in the Hotel Mayflower in Wash- 
ington, D.C., during three days of the 
convention, Sept. 2-5. 

The three methods demonstrated will 
be the Monophoto, Photon and Fotosetter. 
The Monophoto has been developed by 
the Monotype Corporation of London, 
England, and will be exhibited by the 
Lanston Monotype Machine Company of 
Philadelphia, Pa. A complete operating 
demonstration will be given, including 
production of a controller ribbon on a 
standard Monotype keyboard, the photo 
graphic composition in the ‘casting’ unit, 
the development of film and an exhibit 
of printed samples 

The Photon will be exhibited by the 
Graphic Arts Research Foundation, Cam 
bridge, Mass. An operating demonstra 
uon of the electric keyboard and_ the 
photographic unit by which characters on 
a rotating disc are photographed on film, 
including an exhibition of the various 
selective, sizing and positioning controls 

The Fotosetter will be exhibited by 
the Intertype Corporation, Brooklyn, N 
Y. This exhibit will consist of five lighted 
panels showing the details of the ma 
chine’s construction and operation, in 
cluding means of correction and make-ujy 
A display of printed samples will also be 
presented, A motion picture visualizing 
details of the machine will be shown at 
the Friday morning session 

This will be the first public demon 
stration of the Monophoto and the second 
for Photon. Admission to the exhibits will 
be by ticket only to members ot the ITCA 
and other qualified persons 


Los Angeles Sales Club Elects 

The Los Angeles Printing Sales Club, 
an affiliate of the Printing Industries Asso 
ciation, ¢ lec ted officers at its recent annual 
meeting. Beginning its fifth year, the club 
has more than 70 members. New presi 
dent 1s Keith Cutting, Parker & Co., Sid 
Jones, George Rice & Sons, 1s vice-presi 
dent: Harry Hardy, Times-Mirror Press, 
treasurer, and Estelle Swan, Thayer Steel 
Die Co., secretary 





Composing Room Clinic to Feature 


34th Annual Craftsmen’s Convention 


been comple ted for 


Arrangements have 
another outstanding clinic tor the Inter 
national Association of Printing House 

rattsmen convention scheduled for Dal 

Tex., Sept. 13-16, in Hotel Adolphus 

On Wednesday afternoon from 2 t 
1:30 the delegates will have an opportu 
nity to attend the Composing Room Man 
agement Clinic which will be under the 
direction of Howard N. King, tirse vice 
president, who will act as moderator 
Problems dealing with the composing 
room and composing room Management 
will be discussed during this two and onc 
half hour 

Some of the most outstanding men in 
the graphic arts will be on this panel, and 
will include such individuals as Frank M 
Sherman of Philadelphia, executive secre 
tary of the International Typographic 
Composition Association; Charles J. Fel 
ten of New York City, author of Layout 
in Advertising and Printing, and Oscar 
Hoffman of St. Louis, president of the 
Superior Typesetting Company 

Alfred Hoflund of Denver, one of the 
country’s outstanding typographers and 
president of the Hoflund-Schmide Typo 
graphic Service of that city. Mr. Hof 
lund’s work has been on exhibit in the 
graphic arts trade journals; Walter Schultz 

Dallas, Texas, a past president of the 
International Association of Printing 
House Craftsmen. Ed Bachorz of Milwau 
kee 1s in charge of the composing room 
ot Western Printing and Litho Co. of Ra 
cine, Wis. and ts well known for his many 


question-and-answer period 


labor-saving devices which he has in 
stalled in that plant 

One of the highlights of the clinic will 
be the opening remarks by Frank M. Sher 
man who will deliver a twenty-minut 
address on “The Impact of Photograph 
Type Composition on the Graphic Arts.’ 
Mr. Sherman has made a special study 
of all processes. Immediately after this 
talk, the meeting will be thrown open to 
questions and answers on all phases of 
the composing room 


Program Shaping Up for PIA 
Convention in Washington, D.C. 


Printing Industry of America, Inc. has 
made preliminary plans tor its annual 
convention to be held Oct. 5-8 at the 
Shoreham Hotel, Washington, D.C. The 
Washington Graphic Arts Association, 
the host club, has completed plans for the 
entertainment for the banquet program 

Starting on Friday, secretaries of PIA 
athliated associations will hold an all-day 
session. Saturday's events wall include 
meetings of the Master Printers Section 
board, Union Employers Section execu 
tive committee, and Graphic Arts Trade 
Association Executives. Sunday special 
meetings will include those for the reso 


lucions committee, executive Commiuttec, 


and the board of directors 

The convention proper, starting on 
Monday, Oct. 5, will have a report by 
Raymond acehatad, Public Printer 
of the United States, and other important 


} 


talks. Topics to be discussed in the var 


ious torum sessions will include incentive 


plans, and improving productivity and 
management tor greater profits. The oth 


cial session will close Wednesday evening, 


but an extra morning on Thursday 1s be 
ing allotted to the Master Printers and 
Union Employers sections 


Screen Printing Exhibit Planned 


A screen process exhibit is being 
planned tor Sept. 14-Oct. 3 in the New 
ark (N.J.) Public Library by the New 
Jersey chapter of the Screen Process Print 
ing Association International. A movic 
and live demonstration will supplement 
an exhibit of posters, displays, billboards, 
and industrial applications 


Screen Process Convention Nov. |-4 


Caretul planning ts already being done 
for the convention of the Screen Process 
Printing Association which wili be held 
in New York's Hotel Statler, Nov. 1-4 
Victor Strauss, coordinator of the torums, 
has prepared a set of recommendations 
which has been unanimously accepted b 


the committer Iwo difterent BrOUps 


clementary and advanced—will have 
torums slanted to their interests. Each 
forum will last from two to two-and-a 
half hours, and will have four or five 
speakers who will have [5 minutes cach 
for case histories related to the general 


subject 
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Linotype Co. Names V-P Assistant 
And New Editor of Linotype News 
John D. Cassidy, former president and 
general manager of Electra Manufactur 
is now Mergenthaler Linotype 
vice-president in 
charge of sales, and Bruce Burtles has 
scceeded Robert ©. Nicholson as Lino 


I) pre Wall editor 


ing Cory 
Co. assistant to the 





Bruce Buttles 


John D. Cassidy 


Mr. Cassidy 1s assisting Vice-President 
J. W. Reid in administering the domestic 
sales program. During World War I, he 
rose trom Navy leutenant to commander 
and was officer in charge of production 
inspector of Navy 
materials. Linotype was engaged in war 


engineering for the 


production for armed torces and Com 
mander Cassidy worked with Mergen 
thaler personnel. After the war he becam« 
executive vice-president and general man 
ager of Universal Camera Corp., where 
he patented and helped to develop one 
of the company's more popular cameras 
He joined Electra Manufacturing Cor, 
im 195] 

Mr. Buttles was formerly first secretary 
of the U.S. Embassy in Yugoslavia and 
spent the past five years in Germany, 
Austria and Yugoslavia as an information 
specialist for the State Department and 
the Army. He served seven years in the 
Army, attained the rank of colonel and 
headed the Propaganda Branch of the 
War Department General Staff. In 194 
he headed Carnegie Insutute of Technol 
oxy'’s Department of Printing. Prior to 
the war he was a Christian Science 
Monitor staft writer and Pittsburgh Post 
Gacette night city editor 

Mr. Nicholson, who joined Mergen 
thaler three years ago, is now associated 
with Gresham Printing Co., Temple, Tex 
His work is concerned with the company’s 
commercial printing operations and with 
editing and publishing two trade maga 
zines, Tourist Court Journal and Sout 


western Waterworks Journal 





Television Litho Demonstration 
At Los Angeles PIA Clinic 

A technical clinic for lithographers in 
Los Angeles, Sept. 11-12, will have 
closed-circuit television for instruction in 
the first such use of television on the West 
Coast. The clinic, sponsored by the Los 
Angeles Printing Industries’ Lithograph 
ers Group, is being held in conjunction 
with Lithographic Technical Foundation 

The two-day session is to be held in 
the Los Angeles Times-Mirror auditor 
ium, and 10 monitors will be set up to 
receive the life-like pictures of the demon 
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stration being carried out in the news 
aper plant’s plate room. Attendance wall 
¢ limited to 450 lithomen 

Members of the LTF staff will conduct 
the demonstrations. Similar demonstra 
tions have already proved successful in 
New York, Chicago, and Dallas 


t 
' 
by 


Baltimore Printers Group Elects 


Officers of the Graphic Arts Associa 
uon in Baltimore seem to be setting uj 
something of a tenure record. Reelected 
for their seventh terms in a row were 
president, Edward §S. Hutton, Jr., vice 
president of Thomson-Ellis-Hutton Co 
first vice-president, H. V. Baker, Publicity 
Engravers, Inc.; second vice-president, 
Jose | h Ferrigno, Ideal Roller Mfg. Co 
recording secretary, J. Rollin Hunter, 
Mills-Frizzcll-Evans Co.; and treasurer, 
h Kinlein, Optic Binder 


Jose |} 


New Executives for Bingham Roller 
Carl G. Bingham, president, Sam’! 
Bingham’s Son Mfg. Co., makers of print 
ing rollers, has announced a new lineuy 
of executive officers. Don E. Crews, vice 
president for the past 15 years, is now 
the executive vice-president. Previous to 





Elmo Neely 


Don E. Crews 


that he had been manager of the Cleve 
land branch since 1932. Elmo Neely, who 
has been branch manager of the Atlanta, 
Ga., plant since 1946, is now vice-presi 


dent and sales manager at Chicago 
























Thomas E. Dunwody (center), 








A. E. Giegengack Appointed 
To Management of Army Times 

A. E. Giegengack, United States Public 
Prinver from 1934 to 1948 and active in 
printing and publishing throughout his 
adult life, has been 
elected vice presi 
dent and a director 
of the Army Times 
Publishing Co 
3132 M St, N.W., 
Washington, D.¢ 
His new duties 
include charge of 
all printing activi 
tics of Army Times, 
An Force 71 ime 
Navy Times, week 
lies with Philadel 
phia, San Diego, 
Pokyo, and Frankfurt, Germany editions, 
and the new Aur Force Daily, published 
in London, England. He had charge of 
original 


A. E. Giegengack 


mechanical production of the 
Stars and Stripes, official publication of 
the American Expeditionary Forces in 
France during World War I. Mr. Gieg 
engack is president of the board of the 
National Graphic Arts Expositions, Inc 

a Lanston Monotype Machine Co. direc 

tor; chairman of the board of the First 
Federal Savings and Loan Assn. and a 
director of the Bank of Commerce and 
Savings, both in Washington, D. ¢ 


Package Competition October 20 


The annual National Protective Pack 
aging and Materials Handling Competu 
tion will be held in Boston, Oct. 20-22, 
in connection with the annual Industrial 
Packaging and Materials Handling Ex 
position and technical short course. En 
trics in the compeution will be on display 
adjacent to the exposition in’ Boston's 
Mechanics Hall. The events are jointly 
sponsored by the Society of Industrial 
Packaging and Matertals Handling En 
gineers and the Massachusetts Institute of 
Pechnolog 





president of the International Printing Pressmen and Assistants’ Union 


of North America, awarded the Harry Friedman Gold Medal for outstanding graphic arts educational 
service, is congratulated by Ferdy J. Tagle, New York School of Printing principal. William H 
Friedman (left), Carey Press Corp., and Graphic Arts Education Commission chairman, displays the 


medal. Others (I. to r.) are: C. Harold Lauck and Morris E. Siegal, past-year award winners, and 


Fred J. Hartman, educational director of the International Gruphic Arts Education Association 
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Donald Neale ls New Manager of 
Matrix Division of Monotype 


Donald H. Neale has been appointed 
manager of the matrix division of the 
Lanston Monotype Machine Co., Phila 
delphia. Mr. Neale, 
who attended Rut 
gers University and 
New York School 
of Graphic Arts, 
brings to the Mono 
type company a 
broad background 
of manufacturing 
and sales promo 
tion in the matrix 
field. Before join- 
ing Monotype, he 
was with the Am 
erican Type Foun 
ders Co. for a number of years, first as the 
assistant superintendent of the foundry, 
assistant tO CxXeCcutive VICC president of 
Daystrom, Inc. (holding company tor 
ATF), and assistant manager of the typ« 
merchandise department. The Lanston 
company 1s expanding its accommoda 
tions to customers by providing ereater 
service on all forms of matrices 


Donald H. Neale 


Financial Changes in Ink Firm 


Charles F. Gaetyens has sold his hold 
ings in the New York corporation of 
Gactyens, Berger & Wirth and has in 
creased his hold 
ings in the Illinois 
corporation. Both 
firms manufacture 
printing inks. He 
will continue to 
serve the New York 
corporation in a 
consulting capacity 
and wall visit Chi 
cago to advise and 
to visit his son who 
is president of the 
Illinois corpora 
tion. Mr. Gaetjyens 


Charles F. Gaetjens 


began in the ink business as a dry color 
salesman in 1895, He organized the pres 
ent firm in 1914. Now at the age of 

he has “gone west” financially, but will 
continue to live in New York 


Interchemical Sets Up New 
Commercial Research Department 


Interchemical Corp., New York City, 
manufacturers of printing inks and other 
products, has set up a commercial re 
search department with Dr. Zeno Wicks 
as Manager Consolidating activities car 
ried on informally by other departments, 
the new set-up will investigate commer 
cial possibilities of additional products or 
new ideas which offer opportunities for 
diversification and expansion, and carry 
forward the development of new prod 
ucts or projects until they may be assigned 
to Operating divisions 

Dr. Wicks was formerly associated with 
Interchemical Research Laboratories. In 
his new position he will report to Norman 
Cassell, vice-president concerned with r¢ 
search and development. Dr. Wick's asso 
ciates are Henry Young and John Duane, 
with Milton Zucker as active consultant 


Army Quartermaster Corps Looks 
For Printing Management Man 


The federal government ts looking for 
a man trained in printing and publishing 
for a position at Fort Lee, Va., where 
there is a permanent Army installation 
tor the headquarters of the Quartermaster 
Training Command 

The applicant should have experience 
of a responsible nature as a manager, of 
leading up to manager, of a complet 
printing plant operation, with a minimum 
of three years of general and three years 
of specialized experience. Starting salary 
is $5940, which is increased $200 every 


IS months to a top of $6940, and the 
grade of position is GS-11. Detailed job 
description may be obtained by writing 
to John R. Dewell, Building T-32, Civil 


ian Personnel, Fort Lee, Va 


Plan West Coast Litho Forum 


L. A. Ireland of the San Francisco As 
sociation of Lithographers, met with 20 
employing lithographers in Portland, 
Ore., recently to make plans for a pro 
duction forum to be held in San Francisco 
on Sept. 18-19. On the program tor the 
forum will be a halt-dozen experts from 
the Lithographic Technical Foundation 





IMPROVED 
PRINTING 


~~ QUALITY 


ee 


CAVGUIRIUIANE 


Central's ink conditioners provide 


four tested ways to get better results 
from your regular inks. Add in 
small amounts, according to simple 
directions. You'll be amazed and 
doubly pleased with the results. In 


GREATER 
CUSTOMER 
SATISFACTION 





letterpress or litho, results are posi 
tive and uniform. Your inks adjust 
to point-of-use conditions . . . They 
stay at printing peak. Eliminate ink 


troubles this practical, low-cost way 


Makes Good Ink Better 


“ ” 
33 Ink Conditioner 


For letterpress. With 33", presswork im 
proves noticeably. Colors pop out brilliantly 
Halftones stay ‘sharp, clean and open” 


“3.33” Ink Conditioner 


Developed particularly for ltho and multi 
ith In all qualities, similar to ‘'33" Saves 
time in wash-up. Ink flow 1s uniform Fewer 
reruns necessary 


“600” Ink Conditioner 


Gives lght-bodied inks the same qualities 
provided by ‘ "Ink Conditioners for 
normal inks get greater overall print 
quality Unexcelled with gloss inks 


GLAZCOTE ink conditioner 


Makes your regular inks scratchproof. As 
sures a tough, glossy, abrasion-proof finish 
It's the proved answer to one of printine’s 
most troublesome problems. Try it! 


om 
_ COMPOUNDING COMPANY 
~ ee 1718 North Damen Avenue, Chicago 47, Illinois 


IN CANADA—it’s CANADIAN FINE COLOR CO., LTD., TORONTO 
Export Division: Guiterman Co., Inc., 35 South William Street, New York 4, N. Y. 





















Society of Typographic Arts 
Elects New Officers for 1953-54 


Chicago's Society of Typographic Arts 


| 
ip Of officers at its recent 
innual meeting. Bruce Beck, designer tor 
ry, Studios. 1 


, } 
lent. James Well 


boundation an 
Karstrom 
art director of Sa 


ence Research As 


Susan 


Ociatces are Vice 
residents. Violet 


hoyle, illustrator 





thn new secrcetalr 


Bruce Beck 


and the new trea 
irer as Carl Reg 
Bert Ray Studio 

New members of the board of directors 
ire Herbert Pinzke, art director, Everett 
Mc Near, designer 
lent of Hillison & Etten Printing Co 
Gordon Martin, proprictor of the Typ 
Shop, Bert Ray, Bert Ray Studios. FE. Wal 
lis Jones, designer was clected Fellow tor 
19 and Beatrice Warde of the Mono 


, London, England, was elected 


chr, designer tor the 


Joseph Strauss, presi 


{ ¢ Cort 


an honorary member 


Printing Plant Uses Two-Way 
Radio in Delivery Trucks 


Brown & McEwan, Inc., 69 Clinton St 
Nk W ark, N ] 


by using a radio-telephone com 


has increased its delivery 
cethicien 
munication system which keeps its book 
binding plant in quick touch with delis 
cr trucks The system combines short 
wave radio and wire service for making 
ind receiving calls from regular tel 
phones. Before the system was adopted, 
the only way to contact a driver atter he 
lett the plant was to call every stop along 
his route and leave word for him to call 
back. Now a driver can by contacted ina 
matter of seconds when a customer phones 


new delivery instructions after the truck 
has start { 

Prompt contact is also an advantags 
when the 
stop not listed when the truck lef the 
plant. When parking difficulties arise or 
break-downs occur, drivers lose no timc 


plant gets word of a pickuy 


plant for instructions to 


contacting, the 






Mendel Segal (left) new president takes over 
the gavel from H. Grady Wilson, past president 
of Printing Industry of Atlanta, Inc., Ga., at a 
recent inaugural banquet in the Henry Grady 


Hotel. Kent B. Higgins is the outgoing president 
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expedite a job that might otherwise miss 


plant lights a lam} 
The lamy 


T hus an 


A call trom. the 
and rings a bell in the truck 
the call 1s answered 
sent driver returning to his truck knows 


lant is trying to make contact 


Advertising Essentials Show 
Attracts Over 7000 Attendance 


iper houses, typographers 


, ' 
Printers, pay | 


and binders were among the more than 
100 exhibitors who displayed their wares 
at New York City’s first Advertising Es 
sentials Show June 9-10. Sponsored by 
the Advertising Trades Instutute and at 
tracting an attendance 

OOO, che 


running above 
show gave suppliers, service 
companics and manufacturers an Oppor 
tunity to exhibit their products to buyers 
in the publishing and advertising fields 

Graphic arts standard and novelty 
products and services featured included 


latest color reproduction methods, point 


! 
of-display material, inks and colors, auto 
matic lettering, charts and presentauons, 
television advertising products, adverts 
visual, tape and wire ads 


COMICS 


Western Appoints Department Heads 

William Palinski has been appointed 
superintendent of planning and schedul 
ing at the Poughkeepsic, N.Y., pliant of 
the Western Printing and Lithographing 
Co. He came to Poughkeepsie in 1944 





William Palinski 


Jack E. Spencer 


from the Racine, Wis., plant of the firm 
Jack E. Spencer was also recently appoint 
ed superintendent of production at the 
Poughkeepsie plant. He has been with 


the company since 19 


Superintendent of Schools Justin L. O’Brien pre 
senting the Thomas A. Tulley Memorial Award 
for excellence in the Graphic Arts to Clement 
Bodner Occasion was the graduation exercises 
of the Boardman Trade School, June 17, at New 
Herman A 


Michael, head of the printing department; Mr 


Haven, Conn. Shown are: (|. to r 


O'Brien; Clement Bodner; Raymond A. Langlois, 
presswork instructor, and William J. Clancy, 


vice-president, New Haven Board of Education 








Philadelphia Book Show Awards 


Prizes to ‘Fotoset’ Volumes 


For the first time awards have been 


won in a book show by photographically 
set books. The books were Hedi and 
{lice in Wonderland which were among 
exhibited at the 


28 winners recentl 


eighth annual book show of the Phila 
delphia Book Clini 

The books were set in Baskerville on 
an Intertype Fotosetter by Typographic 
Service, Inc., Philadelphia. Both were de 
signed by Donald E. Cooke and published 
by John Winston Co. Twelve publishers 
submitted books. Dorothy Alden 
Smith, Westminster Press, was chairman 
of the show, and judges were John Ander 
son, Norman Guthrie Rudolph and Aaron 


Sussman 


American Plant Prints Guam Laws 


The Independent Printing Co., Rich 
mond, Calif., has recently completed work 
on a 544-page book tor the government 
of Guam. Entitled Statates and Amend 
ments to the Codes of the Territory of 
Guam, the book required special care 
because ordinary paper and binding ma 
terials would deteriorate in the humid 
One thousand copies were pub 


listributed to attorneys and 


climate 
lished and 
officials on the tsland 


Lists Complying Photoengravers 
The Printing Industry of America, Inc 

has issued a list of 170 photoengraving 
plants throughout the country which are 
complying with uniform standard speci 
fications set up for providing a practical 
basis for climinating misunderstandings 
between photoengravers and their cus 
tomers. PIA plans to issue later a list of 
printers who have pledged compliance 


with the speciticauons 


Atlanta Printers Elect Officers 


Printing Industry of Atlanta, Inc., 
elected officers June 18 and then held an 
installation banquet at the Henry Grady 
Hotel June 26. Mendel Segal, managing 
partner, Stcin Printing Co., is president 
Other new officers include James O. Bow 
en, Jr., Bowen Press, and Nathan Lipton 
of Berman-Lipton Printing Co. Alex Ditt 
ler was reelected national PIA director 












Edgar Maher, 81, retired recently after work- 


ing for the Chicago Tribune for more than 52 
years. Maher, pressroom superintendent, here 
shakes hands with Noah Myers, assistant 
Maher began work in 1900 


superintendent 
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Ilinois Art Director Teaches 
Design at Swedish Seminar 


Art director of the University of Illinors 
Press at Champaign-Urbana, Hl., Ralph 
Eckerstrom, conducted a three-day semi 
nar at the Graphic 
Institute of Stock 
holm, Sweden, Junc 

5. Participating 
in the seminar wer 
35 top Swedish ad 
verusing artists and 
art directors He 


discussed 


CVE loy 
ments in advertis 
ing design and ty 
pography, and 1 
lustrated his talk 
with a number of Ralph Eckerstrom 
slides of examples 
of American printing design 

His tirst book designed tor the Univer 
sity of Illinois Press was selected tor the 
"Fift) Books of the Year” tor 1949. Dut 
ing the past year, the Press, under his art 
direction, has had 11 books and pamph 
lets selected for exhibition in New York 
and Chicago 


Milford Hamlin Retires From ATF 


Milford M. Hamlin, prominent in edu 
cational work for the American Typ 
Founders, recently retired after spending 

years with the company. He was 
assistant Manager and central states repre 
sentative of ATF’s Department of Edu 
cation. He became associated with the 
Chicago branch in 1916. He served with 
the engineering department for 10 years 
as a specialist in plant layout and recom 
mending equipment to increase produc 
tion. When he joined the Department of 
Education in 1945, he used his technical 
knowledge to assist in the planning of 
many school shops in his territory, and 
in the furtherance of printing education 


Surveying Graphic Arts Education 

To more than 300 colleges, public and 
private schools the Education Council of 
the Graphic Arts Industry has sent a ques 
tionnaire as the basis of a survey to deter 
mine the extent and type of graphic arts 
education and training offered through 
out the country. Results will be published 
as a Council report to the industry. The 
report will guide the Council in planning 
its service to schools teaching graphic arts, 
and will help printing trade groups to 
compare programs of their local schools 
with those carried on elsewhere. Growing 
out of the survey will be a directory of 
graphic arts schools and teachers. The In 
ternational Graphic Arts Education Asso 
ciation 1s cosponsoring the project 


$4 Million Printing Contract 

A new $4 million printing contract has 
been awarded by Western Family Maga 
ime to Pacitic Press, Inc., Los Angeles 
Under the new five-year agreement, the 
planet will continue to print the one-mil 
lion circulation magazine distributed free 
to customers in 10 western states by 7,137 
independent grocers of the Pacitic Mer 
canal (¢ 


DUPLEX BUCKEYE 


—the reversible cover paper — 


LENDS ITSELF TO AN INFINITE 
VARIETY OF COLORFUL EFFECTS 





Think of the possibilities—for 


catalogues, booklets, 
mailing cards, menus. Color 
side out—and you have a 
colorful cover to catch the 
eye and resist soil and finger- 
prints, a clear white inside 
surface for legible printing of 
even the smallest type. 

Color side in—and you get 
the effect of a colorful 


end sheet or liner. 











COLOR 
SIDE IN 


Duplex Buckeye is actually two sheets 
of 50 Ib. Buckeye Cover—one white, 
one in a choice of 12 beautiful clear 
colors, pasted together. Wire-bound 
sample book containing liberal 
swatches of all colors free 


on request. 


THE BECKETT 


PAPER COMPANY 


MAKERS OF GOOD PAPER 
HAMILTON, OHIO, SINCE 1848 
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KEystene 2747 


Gree TINGS Good Friends... is 
with ill-concealed exhuberance thot 
we wish to let you know about our 


winning 


l-irst Prize 


at the Printing Industry of America 
show in St. Louis, for our individual 
Specimen of Self-Advertising. They 
liked our “Bug Folder” enough to 
award us this beautiful statuette of 
Ben Franklin. And to make us even 
happier, we were given honorable 
mention for our self-advertising cam 
paigr To put it mildly, we were 
jumping with joy. All St. Louis was 


jancing in the streets 





tramwoy building, denver, colo. 





eeethe jury which made the selections was composed of representatives of the Advertising 


fFederat 


Assn, Ine 


n of America, Association of National Advertisers, Direct Mail Advertising 


Notional Industrial Advertisers Assn., and Printing Industry of America 


May we suggest that our fine lithography might help you in moking your advertising more effective? 
Call Pannebaker, KEystone 2747 


Freddy Pannebaker, who operates a one-man shop in Denver, believes in advertising it when he won 
one of the major $1,000 prizes in the PIA Printer’s and Lithographer’s Self Advertising Contest last 


year 


brochure from the Printing Industry of America, Inc., 


The contest closes September 11, and there’s still time to enter. Get entry blanks and rules 


719 Fifteenth Street, Washington, D.C., or 


from the Miller Printing Machinery Company, 1117 Reedsdale Street, Pittsburgh 33, Pennsylvania 


Takes on Knife Grinder Line 

Knife grinders have been added to the 
line sold by the Harris-Seybold Co., Cleve 
land, Ohio. Manutactured by the Samucl 
(©. Rogers Co., the models now being dis 
tributed by Harris-Seybold are the NL, 
NT, and Series 220 heavy duty grinder 
The Seybold knife grinder, formerly 
manufactured by Harris-Seybold, ts being 
discontinued to release capacity at. the 


Dayton plant for new products 


Sell Cleveland Branch of WNU 

Phe Cleveland Branch ot Western 
Newspaper Union has been sold to a 
group headed by Arthur W. Hogling, 
who has been manager of the branch. The 
new corporation will be known as the 
Western Newspaper Printing & Matrix 
Co, and it will continue publication 
printing, stercoty |] ingand ne WSpPapersery 


we. The sale of printing machinery has 
been transterred to the Columbus branch 
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Bronze Type Now Available 

Phe American Wood Type Mtg. Co., 
1S W. 3rd Se, New York 12, N.Y., has 
been appointed exclusive American agents 
tor Whiley forcizgn-made bronze type for 
gold stamping and embossing. The firm 
says that the new line of type is available 
ina great varicty of faces trom 6- to 50 
point, and that the bronze type resists 
heat, pressure and wear better than brass 
A circular giving details 1s available on 


request 


Export-Import Firms Combine 
Control of National Paper and Typ« 
Co. has been acquired by Ous, McAllister 
& Co. Both are New York tirms, the latter 
being one of the country’s largest import 
ers of coffee trom Latin America, while 
the tormer sells American printing mat 
rials and equipment. The combined opera 
tion is one of the largest import-export 


firms in the western hemisphere 





Philadelphia Men Establish 
New Printing Ink Company 


Coronet Products Corp. is the name of 
a new printing ink company recently 
organized in? Philadelphia. Officers are 
James J. Campbell, president; Andrew 
Gunther, vice-president, and John C. 
Brower, Jr., secretary-treasurer 

Manufacturing letterpress and offset 
inks, the firm is furnishing technical ink 
service to users. All of the principals have 
had experience in the manufacture and 
sale of inks. Prior to establishing their 
own business, they were associated with 
the ink divisions of Sun Chemical Corp 


Clay Returns to Civilian Job 


John ( 
assistant to the executive vice-president 
of National Starch Products, Inc., New 
York manufacturer of industrial adhe 
sives and synthetic resins. For the past 14 
months he has been on leave as assistant 
administrator of the National Production 
Authority of the Department of Com 
merce. His responsibilities on the govern 
ment job included divisions devoted to 
pulp and paper, printing and publishing 


Clay is returning to his job as 


Machinery Company Speakers 

A folder describing speakers and films 
available has been sent to graphic arts 
groups in the United States by the Miller 
Printing Machinery Co., 1101 Reedsdale 
St, Pittsburgh 33, Pa. The folder gives 
photographs and sketches of four men 
who may be scheduled for talks before 
groups interested in graphic arts and sug 
vests that those interested should contact 
the firm a month before the program is 


desired 


Newark Group Elects Lasky 

Saul Lasky has been elected 1953-54 
president of the Master Printers Associa 
tion of Newark, N. J. He succeeds Wil 
liam H. Becker. Other new officers arc 
Harry F. Murphy, vice-president; Edward 
H. Yerg, Jr., secretary, and Carl L. Becker, 
treasurer 


Turner President Tours Europe 


Joseph Wertheimer, president of 
Turner Printing Machinery, Inc., Cleve 
land, has returned from a European trip 
where he surveyed 
the graphic arts 
machinery manu 
facturing industry 
He visited plants in 
England, Sweden, 
Germany, Italy and 
France. Mr. Wert 
heimer, whose firm 
now represents four 
European manu 
facturers, found 
that although the 
factorics turn out 
a product with a 
high degree of craftsmanship and pre 
cision, they are not set up on the volume 
production basis common in this country. 
Although European equipment ts not 
streamlined to American taste, much of it 





Joseph Wertheimer 


is surprisingly modern from a technical 


point of view, he reported 
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Chueonien does business ow 


N€hOOSA BOND 


Printers and lithographers know that no job can be better 


than the paper on which it is printed. That's why 


pre-tested Nekoosa Bond—famous for its smoothness, appearance 


and printability—is such a big favorite from coast to coast. 
Choose and use Nekoosa Bond for letterheads, 
envelopes and business forms—in sparkling white or 


your choice of eleven attractive colors. 


ONE OF THE LARGEST SELLING BOND PAPERS IN THE WORLD 


MADE IN U.S.A. 


NEKOOSA-EDWARDS PAPER CO., PORT EDWARDS, WIS. 
































The Grand Hai “1 Dau 7 ribune com 


memorated the golden anniversary 


Challenge Machinery Company 
In Grand Haven, Mich., 50 Years 
Machinery Compatr 
‘ fachines Ms, ue Of storics, pictures and congratulatory 
anufacturer OF printing equipment, cel messayzes from other local business inst 
rated the SOth anniversary of 1 
1 Grand ave! 
" b 5 = ion compan af a picnic in a nearby park 
a fee lapese j Officers are J. Edgar Lee, president, son 
t r ‘ ‘ if i» 
wp ee : of one of the founders: J. Wesley Lee, 
<-pinahah ls aati president; Ralph G. Wil 


j . ° : 
F ro ‘ , 
Shniedewend & irer, E. Paul Babcock, secretary 


event 


; Cl with a Special secuuon Carrying nine pages 
rie hallien pe 


§ location 
. : tunons. The employees were guests of the 


Lee in Chicago, it 
was first an electro 
type foundry. It 


soon | 


J. Wesley Lee Made Executive 
Vice-President of Challenge 

J. Wesley Lee was appointed executive 
vice-president of the Challenge Machin 


Grand Haven, Mich., by the 


board of directors 


cpan tO man 
ufacture job presses 
and other printing 
equipment Some ery Co 





of its first: presses 
J. Edgar Lee are still in use. In at the annual meet 

1894 the firm was 
reorganized as the Challenge Machinery 


Compan I he move to Grand Have mh Was 


ing in June 
Mr Lee has been 
with the company 






i years and has 





made in 1YO 





Phe orwinal factory in Grand Haven been vice president 
is now known as Plant No. 2. In 1907 a 
yrey iron foundry was built. Plant No. | 


was acquired in 1948 and Plane was 





years. Grandson 
of one of the foun 
ders of the tirm, he 
moved to Grand 
Haven with his par 
ents in 19034. The 
company celebrat 









idded in 1952. The three plants now 






have a combined floor space of 240,000 





square fect with a total of about 10 acres 





More than 300 persons are employed 


J. Wesley Lee 
Challenge products now include paper ed its SOth year in 
Grand Haven on June 29. It moved there 


after having been in business in 






paper drills, printing and prooting 


resses, quoins and keys, iron furniture, in 1904 


cutters 









and other printing equipment Chicago since 189 





































The Challenge Machinery Company, which celebrated its 50th anniversary of manufacturing in Grand 





Haven, Michigan, June 29, has grown until it now occupies three large plants. Plant No. 1 (top) has 
61,000 square feet of floor space, including the general office. The second plant has 12,000 square 
added last year, has 57,000 square feet of space 






feet, including the foundry. Third plant (bottom 
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Sells Swedish Presses, Feeders 


Super Speed Printing Machinery, Inc 


» E. 27th St, Cleveland, Ohio, has 
added two new lines of printing machin 
ery which are manutactured in Sweden 
The Viking 345 two-revolution auto 
matic cylinder press and a companion 
cutter and creaser will handle a 45x45 
inch sheet. The press is built in one of 
Sweden's largest plants, located under 
ground, which also builds airplane jet 
engines. The press has a speed of 3,000 
impressions an hour 

Ihe second addition to the company’s 
line is a new model of the Elless stream 
feeder designed for use on Micehle, Bab- 
cock, Harris, Potter and Webendorter let 
terpress and offset: presses. Called the 

Blue Streak,” the new teeder is a com 
panion to the “Silver Streak 
tecder which handles stock trom onion 


Elless 


skin to heavy cardboard. The Elless teed 
ers are used on the Viking 345 press 


Resume Annual Printing Exhibit 

The New York Employing Printers’ 
Association's 12th exhibition of prinung 
will be a Printing Week 1954 event. The 
association did not stage exhibitions in 
1952 and 1953, but has decided to resume 
the custom next January with a five-day 
display of yobs produced since November 







CONVENTIONS 
WHAT - WHERE - WHEN 


eigen % 





International Ty i $54 
iation, Mayflower Hotel, Washington, D-¢ 


Sept 
International Association of Printing House 
Craftsmen, Hotel Adolphus, Dalla Sept. 13-16 





ociation of the U.S 


Chicago, Sept 


National Trade Paper A 
Inc., Conrad Hilton Hotel 
International A 


Hotel Statler, Detroit, Sept. 28-25 


ociation of Eleetrotypers and 
Stereotyper 

Advertising Typographers A ciation o 
America, Ine., Williamsburg Inn, Williamsburg 
Va., Sept. 24-2 


Advertising Service A 


¢ 





Manufacturer stitute ne (reer 


it, Sept in 





brier Hotel, White Sulphur Spring, W. Va 
Sept. 28-30 

Direct Mail Advertiser Associatior Hote 
Statler, Detroit, Sept. 30-Oct 

Research and Engineering Council of the 
Graphie Art Industry, Conference on Make 


ready, Sheraton-Gibson Hotel, Cincinnati, Ohio 








Oct. 1-2 











Printing Industry of America national co 
ention, Shoreham Hotel, Washington, Oct x 
National Printing Equipment Associatior 
Inc Shoreham Hotel, Washington, Oct * 


American Photoengravers Associatior Stat 
ler Hotel, Boston, Oct. 12-14 
National Safety Congre Conrad Hilton H 


tel, Chicago, Oct. 19 
Industrial Packaging and Materials Handling 
Exposition, Mechanics Bldg., Boston, Oct 0 
Nation Association of Photolithographe 
Sheraton Hotel, Chicago, Oct. 25 
Screen Process Printing Association, In H 
tel Statler, New York, Nov. 1-4 
Envelope Manufacturers Association of Ame 
a, Edgewater Beach Hotel, Chicago, 
Research and Engineering Council of the 





Industry, Technical Conference 


on Color, Statler, La Angeles, No 0-Dec 
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® CONTINUOUS FORMS. 
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Get all the details about how you can print one-time- 
carbon sets, continuous forms, and register forms as 
well as many other jobs on one New Era Press. 


Now you can print one-time-carbon sets, continuous 
; Write for your free copy of the NewEra Bulletin today! 


forms, and register forms in any size on the same basic 
New Era Press at speeds to 8,500 impressions per hour. *Paper in rolls available from any paper supplier 
The New Era Press operates with any size type-high 
forms—either type, flat electros, or rubber plates. 


The New Era Bulletin shows you how you can print 
one-time-carbon sets, continuous forms, register forms 
and many other jobs on one New Era Roll-Fed* 
Flat-Bed Press with one pressman. It can print multi- 
color jobs on one or both sides, with flat electros, 
type, or rubber plates—punch, die-cut, slit, insert, 
reinforce, patch, eyelet, perforate, and number. The 
finished product can be delivered either cut off, rewound, 
or zig-zag folded. Continuous forms, register forms, 
and one-time-carbon sets are assembled on the New 
Era Collator which takes 7 sheets and 6 carbons, 


delivered either cut-off or continuous. Manufacturing Company 


376 Eleventh Avenue, Paterson, New Jersey 
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Fibs 





maIEmA TO YOu 






national sales meeting held by the Harris-‘Seybold Company, Cleveland, 


Ohio, in the Hotel Cleveland. In the group photo are shown some of the 





Chicago and midwest personnel who attended the meeting. At right is seen 








Increasing Customer Profit and Satisfaction’ was the theme of the recent the “miniature trade show” 
the 40 manufacturers whose products are sold by Harris-Seybold’s Special 
Products Division, 15 had exhibits to explain and demonstrate equipment. 


Attending were salesmen and supervisors from United States and Canada 





This artist may be fast . . . and neat 

















































... But for quality of reproduction 






and maximum economy 


MATERIALS and METHODS for BETTER PRINTING 
FROM MOLDED RUBBER PLATES 
















132 Humboldt Street Rochester 10 New York 


For 23 years leading supplier to the rubber plate maker 














held in connection with the convention. Of 


One-Floor Plan Is Feature 
Of Baird-Ward’s New Plant 


(Concluded from page 47) 
ture of operations in the composing 
room 

If the record of any unit is below 
par, something is done about it immedi 
ately, and the management is just as 
prompt in commending the depart 
ment when the record is good. 

Since production control records are 
not completely effective until put be 
fore the employees themselves, the 
Baird-Ward management has a simple 
and effective plan. It is based on the 
determined or fixed norm for the unit 
in graph form which shows the varta- 
tions in daily production above and be 
low a line which is the fixed norm. 
This graph is displayed in a prominent 
place in the plant where all employees 
may see and study it. 

A combination of color strips on the 
tachometer of each unit, showing be 
low norm in red, norm yellow and 
above norm in green, are used to fur- 
ther inform the operator. Below norm 
average in red means that the unit is 
losing money, a yellow section means 

breaking even” and green indicates a 
profit 

With an average of 300 employees, 
Baird-Ward is able to provide very 
pleasant working conditions, an excel- 
lent cafeteria for all, and plenty of 
parking space 

In connection with its production ot 
paper-bound books, Baird- Ward has 
perfect binding equipment, one of two 
such installations in the Southern area 
This equipment is also used in tele 
phone directory binding, general maga 
zine and catalog work. 














$3000 in PRIZES 


P.1LA. 

PRINTER'S AND LITHOGRAPHER'S 
SELF ADVERTISING EXHIBITION 

AND AWARDS 
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Ez WRONG KINO OF A HALO! 


if your halos are showing 

in your solids, there's one 

sure way to iron them out— 

use Ideal Masterlith Vul- 

canized Oil Rollers last 
= over the form— 


For years, experienced lithographers of the old 
school have known how to banish these annoy- 
ing ‘‘hickeys’’ with the good old Saxon name — 
that's why you'll find Ideal Masterlith Vulcan- 
ized Oil Rollers in every quality litho house. 


IDEAL ROLLER & MANUFACTURING CO. 


6069-6073 Maywood Avenue 2512 West 24th Street 
Long Island City 1, N.Y. 


Huntington Park, Calif. Chicago 8, Illinois 






























carelessly! 






* * 


HURON 


ONE-TIME CARBON 


Your best buy for carbon 
interleaved business forms. 


IN STOCK 
14 PATTERNS 
MANY FINISHES 
TOP QUALITY 
ATTRACTIVE PRICE 
PROMPT SERVICE 


* 


Sheets 
or 
Rolls 


. 




















FREE 


pattern booklet and samples. 



















ONE-TIME 





PORT HURON SULPHITE & PAPER CO. 
PORT HURON, MICH. 





NEW YORK 
CHICAGO 
SAN FRANCISCO 

















Those interested in literature described are asked 


to write directly to compuny listed in the item 


Bulletin on Cutter-Creaser 


The Champlain Co., Inc., 88 Llewellyn 
Ave., Bloomfield, N.J., has issued a new 
six-page bulletin describing the company’s 
new cutter-creaser, a platen-type press 
used in line with rotary press equipment 
Besides listing design features, operating 
characteristics and complete specifications, 
the bulletin gives a detailed description 
of the feed, reciprocating platen, stripper 
and belt delivery mechanisms. The ma 
chine 1s built in 26-, 36- and 41-inch 
models 


Gummed Paper Specimen Sheets 


Four new specimen sheets have been 
prepared by the Dennison Manufacturing 
Co., Framingham, Mass. Paper merchants 
who handle Dennison gummed papers 
have the sheets available. The sheets are 
IIx17 inches folded with the gummed 
side in, and printed on the outside. The 
front of cach features special designs 
printed in from two to four colors, and 
the black gives specifications and sugges 
tions on use of the papers 


Bulletin on Dehumidification 


A new bulletin giving some of the 
answers to problems on humidity has 
been made available. Published by Ab 
Supply to. 179 
Jamaica, N.Y., it may be obtained by 
asking for bulletin No. 374, “Dehumid: 
heation Problems, Answers and Equip 
ment for Industrial Plants and Hom« 
Requirements.” The folder illustrates the 


beon Jamaica Ave 


items for removing air morsture 


Business the American Way 

Iwo new items of literature have been 
| ublished by the Dexter Folder Co., 430 
W. 42nd St, New York 36. One tells 
brietly about ) machines manu 
factured by the company under the trad 
names of Dexter, Cleveland, Christensen, 
McCain, Martin and de Florez. All of the 


machines are paper folders or processing 


basic 


machines. The second publication is a 
booklet, Dorms 
Way, a reprint of editorial messages ex 
tolling the American 


which the Dexter firm used as copy tor 


Busines Lhe lmerican 


economic system 


a serics Of Newspaper advertisements 


Hints on Catalog Preparation 

The Sales Catalog is the utle of book 
let No. 4 in a series on 
Business with the Help of Printing,” pub 
lished by the 8S. D. Warren Co., 89 Broad 
St. Boston 1, Mass. This series is. the 


Managing a 


successor tO a previous series issued by 
How to Plan Printing 
This new booklet 


the company on 
to Promot 
is a manual on the function and planning 


atalog and is well illustrated 


Business 


Of a Sales ¢ 











Folder on Automatic Quadder 


An illustrated folder has been prepared 
on the Star automatic quadding attach 
ments for Linotypeand Intertype ma- 
chines, and is being distributed by the 
Linotype Parts Co., Inc., South Hacken- 
sack, N. J. The folder has diagrams and 
photographs showing advantages of the 
device which was recently introduced to 
the trade. The machine has a number of 
special features, including hydraulic ac 
tion, and centering on any measure on the 
left-hand side of the slug 


How to Stop a Pressroom Fire 

“How to stop a fire before it starts’ is 
the utle of a mailing piece being used by 
the Ideal Roller & Manufacturing Co., 
2512 W. 24th St, Chicago &, Hl. In the 
card are fastened two small pieces of roller 
material with the invitation to hold a 
lighted match to each one. The red rubber 
will burn by itself, while the black rubber 
is a flame-resistant, self-cxtinguishing 
material called Ideal DX roller formula 
W ith the card is a mimeographed story of 
a fire in a newspaper plant in which heat 
from burning rollers ruined a press 


Byron Weston Chart 


A chart showing the nation’s new lead 
ers has been pre pared aS a promotion P1rece 
by the Byron Weston Company, Dalton, 
Mass. Prepared in size to use as a wall 
chart, the diagram shows the executive, 
judicial and legislative branches of the 
government. Pictures are given of the 
president, vice-president and the cabinet 
members. Names of the chief justices and 
of members of Congress are given. The 
job is lithographed in three colors on a 
17- by 22-inch sheet of Linen Record 


Handling Equipment Catalog 


A line of equipment for “floor level 
handling of materials is presented in the 
Barret Junior Catalog, No. 535, issued by 
16009 S$. Western 


In pocket-size, the 


Barrett-Cravens Co., 
Blvd., Chicago 9, Ill 
catalog’s 100 pages give intormation, illus 
trations and specifications on fork trucks, 
high-lift electric trucks, and pallet trucks 















Harris-Seybold Company's midyear calendar has 
been sent to many printing firms and customers 
recently. The colorful painting is a picture-map 
which interprets The Adventures of Tom Sawyer 
Painted by Everett Henry, details are authentic 
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Pretty girls? All of that. But even 
they are prettier thanks to the color 
that adorns them. 

Even your business printing, to 
turn prosaic with a vengeance, 
can be flattered by color. Colored 


Howarp Bonp gives you smart 


HOWARD PAPER MILLS, INC. 


Companion Lines: 


Howard Ledger ¢© Howard Mimeograph 


Lily Gilding done here! 


two-color effects with one-color 
printing. Howarp colors, when used 
in business forms, identify each page, 
facilitate handling and filing, min- 
imize error. In fact, the 12 attractive 
Howarp shades offer a host of pos- 


sibilities that will leap to mind when 





you leaf through a sample book. 
Have your paper merchant o1 

printer show you Howarp Bonp 

samples in all colors--and_ not 

neglecting whitest white 

PRINTERS! This message appears in adver- 

tising magazines read by your customers 


¢ HOWARD PAPER COMPANY DIVISION, URBANA, OHIO 








Howard Writing © Howard Posting Ledger 


bond 


Business Paper” 





























big 
. difference! 


f ! 
WW 4 It’s a day-and-night difference you'll discover 
when you see your next broadside, catalog, 
price and rate books or other printed or 


lithographed piece on MAXOPAQUE. 

Here’s opacity that permits you to use . 
lighter weights for less bulk—and large 
postage savings. 


Here’s untinged whiteness that gives 
magnificent fidelity and radiant clarity to 
color—plus brightness that produces intense 
sparkle in black, white, and solid colors. 


Here’s press performance that makes happy 
printers and intensely satisfied printing buyers. 


These day-and-night differences must, to 
use an old saying, ‘“‘be seen to be 
appreciated.” To see and appreciate them, 
specify MAXOPAQUE on the next job requiring 
particularly fine results. 


the all-purpose paper 
* for modern printing 


Howard Paper Mills, Inc. 
AETNA PAPER COMPANY DIVISION 
DAYTON, OHIO 






DO YOU KNOW THAT... 


FRED W. AUST was named manaver of 
the wholesale stationery 
cific Stauonery, 415 S. W 
land, Ore 


was bindery and then printing depart 


division of Pa 
2nd Ave., Port 
Joining the firm in 1927, he 


ment Manager and 1948 was made a 


vice-president 


Fred W. Aust Ben Sugarman 

BEN SUGARMAN ts now in Europe to 
make a survey of the graphic arts indus 
tries on behalf of Consolidated Photo En 
vravers & Lithographers Equipment Co., 
Chicago. He will visit England, Belgium, 
Germany, Italy, Israel, Switzerland and 
France. Mr. Sugarman made a similar trip 
five years ago when he attended a graphi 
arts equipment show in Sweden. His firm 
has manutacturing facilities in Frankfurt, 
Germany, to make available the American 
equipment in dollar-restricted countries 

ALAN B. KIRSCHBAUM 1s now senior 
vice-president of Edward Stern & Co., Inc., 
Philadelphia. JOHN L. HALLSTROM § has 
been appointed vice-president and_ sales 
manager, and the company’s new purchas 
ing agentis RICHARD MOSES 

HERBERT J. DARBY, manager, Mail 
Well Envelope Co., Portland, Ore., was 
the only Pacific coast delegate on the pro 
gram of the Envelope Institute of Ameri 
ca, Cleveland, May 20-21. He discussed 
the art and designing department 

THE KEM Co., Portland, Ore., has 
been purchased by LEE R. PACKARD and 
Associates. H. D. KEM, who established 
the advertising and screen process com 
pany in 1919, retires after 34 years active 
management. A pioncer in the silk screen 
industry, Kem developed a number of 
techniques for quality silk screen work 

PETER MALLON, founder and former 
president of Peter F. Mallon, Inc., Long 
Island City, N.Y., is now chairman of 
the board and JAMES E. CONNER, who 
joined the company in 1950 as controller, 
is now president. 

FILLMORE HYDE ts now director and 
editor of the New York University Press, 
New York City. He continues to direct 
NYU's office of publications and printing 


York 


has been elected presi 


FRANK DI GIACOMO, New 
School of Printing 
dent of the Printing Teachers Guild of 
New York. GEORGE M. HALPERN, New 
York State Technical Institute and 
editor of THE INLAND PRINTER 


was clected vice-president 


Press 


room 


New plant superintendent of Dispatch 


Press, New York City 


ing house, 


commercial print 
is James I 
dent of the Club of Printing House Cratts 
men of New York and formerly associ 
ated with Publishers Printing Co. and 
Arco Manitolding Co. He 
GEORGE F. EDGAR, who retired after sery 
ing Dispatch Press for 20 years 
KENNETH LONG, former owner of the 
Kraps-Long Printers, Salem, Ore., has ac 


cepted a position with Capitol Press, 


Goggins, past presi 


Suc ceed d 


printers and publishers of the daily news 
r. The Capitol Press purchased a halt 

dozen major items of equipment from 
Mr. Long's firm 

WILLIAM W. MASON of John (¢ 
Meyer & Son has been elected president 
of Philadelphia Junior Executives Club 

CARL F. WILLIAMS has been elected 
vice-president of Super Speed Printing 
Machinery, Inc., Cleveland manutacturer 
of composing and binding equipment 
He was formerly sales manager 


Carl Williams Edgar Holsten 
EDGAR M. HOLSTEN, Rockville Centre, 
Long Island, NewYork, has been awarded 
a scholarship by the local Parent-Teacher 
Association and a scholarship of the Na 
tional Honor Society. Son of Milton C. 
Holsten, who operates a small printing 
plant, Edgar will enter the printing man 
at Carnegie Institute of 
Fechnology, Pittsburgh, Pa., this tall 
CHESTER GRAMSTORFF of Randolph, 
Mass., has joined the lithographic division 
of 8. D. Warren Co., Boston paper manu 
facturer. Mr. Gramstorff has been super 


avement Course 


visor of the offset department of several 
printing plants 

New president of Typographers Asso 
ciation of New York is MAXWELL J 
BAUMWELL of Baumwell Typography 


THE MAIL-WELL ENVELOPE COM 
PANY OF CALIFORNIA has moved into 
a new $300,000 plant at San Gabriel, ac 
cording to EDWARD T. HINKLEY, general 
Designed especially for Maal 
planet features modern equip 


manage! 
Well, che 
ment placed on a straight production line 
The concern designs, manufactures and 
prints business envelopes of standard and 
special types 

CALVIN R. GARNER has been appoint 
Ideal Roller & 
at their new branch 


representative for the 
Manutacturing Co 
ofhee 
the company’s ninth, while it has factories 


n Minneapolis. The new office ts 


in Chicago, Long Island City and Hune 
ington, Calit 


Calvin Garner Magnus Grunlan 


MAGNUS A. GRUNLAN, now 
manager, Lanston Monotype Machine Co 


plant 


Philadelphia, was tormerly works mana 
xer of Intertype Corp. and plant superin 
tendent in charge of production tor Arma 
Corporation, Brooklyn, N.Y. He attended 
Mechanical Engineering School in Oslo 
Brooklyn 
GRIGSBY BROTHERS have purchased 
the t-year-old Oregon Paper Box Co 
Portland, first such business in Oregon 


and Polytechnic Institute, 


The Grigsby firm, which now takes over 
all che prloneer Company $ stock and equi| 
ment, also makes all types of paper boxes 
and specializes in dic-cutting, mounting 
and caseling 

W. G. FISCHER, Reuben H. Donnelly 
Corp., has been elected president of Mail 
Advertising Service Association of New 
York City 

ROBERT G. LEWIS has joined the sales 
staff of Lord Baltimore 
printing specialists whose main 


at SYS Madison Ave 


Press, package 
sales 
offices are New 
York 

HAROLD R. LONG, secretary -treasuret 
Kable Mount Morris, IIb., 


has been elected to membership in the 


Printing Co., 


Controllers Institute of America, a non 
profit organization of finance officers 

HARRY E. STODDARD and CAL HIG 
GINS have joined American Type Found 
ers’ New York sales staff 

JOHN J. PENHAKER has been appoint 
ed eastern sales manager for the Hollings 
worth & Whitne 
manufacturers 

KELLY SNOW has been appointed sales 
manager for Gillespie Decals, inc., Port 
land, Ore. Snow has been Northwestern 
sales manager for the firm 


Co., Boston paper 


IRVIN and ARTHUR BOROWSKY, co 
owners of the Foster Manufacturing Co., 
Philadelphia, have been appointed dis 
tributors for the Thompson Cabinet Co., 
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lanulacturer Of Composit 


with Mevyercord Co 





the new San Francisco 


ink manufacturer 


ment. Starting a small printing shop after 


returning from service , the 
brothers have built up a manufacturing 
ISINness and also Started a Mapazine 


Digest, which they recentl it 


reached a circulation of 260,000 

PALM, FECHTELER & CO., 
nia manufacturers in Weehawken 
has named STANLEY M. COSSEY general 


sales manager. He was formerly associated 


RK. A. HASKELL will b 


Great Western Printing Ink Co 


sate Of Martin Driscoll & , Chicago 















W. D. Sommerville Frederic Stetson 


ol 
the 


W. DOUGLAS SOMMERVILLE was r¢ 
cently appointed vice-president in charg 
ot production for the Eastern Corpora 





Any or all of the 
following equipment 
can be built into 
your 
Hamilton Press 


Ruling @ Numbering 
File Hole Punching 
Tabulating and Collating 
Punching 
Cross Perforating 
length Perforating 
Intermittent Length 
Perforating 
Slitting @ Collating 
Gluing 
Rewinding 


Sheeting 


5 FORM 
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Endless ‘‘Zigzag"’ Folding 


(stack or conveyor delivery) 





For greater production 
of close register web printing ... 


... it will pay you to own a HAMILTON Press 


designed to meet your specific 
needs. Multiple operations on a 
Hamilton rotary web press elim- 
inate waste motion . . . rehandling 
—A continuous operation, at high 


speeds, from roll to completed job. 


Rubber or magnesium plate, wet or 
dry offset — or any combination — 
in one to four main colors. 


COLLATORS 
MAGNETIC CORE-TYPE 
REWINDERS 
ROTARY WEB PRESSES 


write for BULLETIN HP-5249 


Dhe HAMILTON root company 


900 HANOVER ST., HAMILTON, OHIO 





rm 4 
Lawrence C. Lynch Donald W. Danforth 


tion, Bangor, Me., paper manufacturer 
At the same time, three other executives 
were advanced. FREDERIC H. STETSON 
became chief engineer, LAWRENCE ( 
LYNCH, service director, and DONALD 
W. DANFORTH, formerly assistant to Mr 
Sommerville, became general superinten 
dent of the Brewer paper mill 

DAN J. RYAN has been appointed di 
rector of national sales for the Harry H 
Rogers Co., Chicago manufacturer of so 
lutions and materials used in offset work. 

GLEN TAYLOR, manager of the Port 
land branch of the Sinclair & Valentine 
Ink Co., was named president of the Port- 
land Club of Printing House Craftsmen 
at the June annual dinner meeting. Five 
new members were admitted to the club 
at the meeting. Other officers elected were 
Charles Ball, vice-president, and J. Henry 
Willis, secretary 

Dr. JOSEPH FE. ATCHISON, former 
chief of the pulp and paper branch of the 
Economic Cooperation Administration, 
Washington, has joined the executive staff 
of Parsons & Whittemore, suppliers of 
pulp, paper and machinery. While with 
the government, he spent much of his 
ume helping to improve the pulp and 
paper industries in foreign countries. In 
his new connection he will help develop 
pulp mills in many areas of the world 
using faw materials native to the region 
He is considered one of the foremost 
authorities on pulping vegetable fibres 

ROBERT A. SPERLING has been ap 
pointed advertising manager of Turner 
Printing Machinery, Inc., Cleveland deal 
er and distributor for printing equipment. 


Robert A. Sperling John C. Ringland 


JOHN C. RINGLAND has been appoint 
ed manager of the new sales ofhce in 
Rochester, New York, of Sterling Electric 
Motors, manufacturers of power drives 

E. L. LAMB has been appointed assist- 
ant director of research in charge of pulp 
and paper for the Minnesota and Ontario 
Paper Co., Minneapolis. He was formerly 
with the Oxford Paper Co., Rumford, Me 
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PIA Production Executives 
Hold Shirt-Sleeves Session 


Continued from page 52) 


The customer expects the printer to 
maintain, through frequent personal con 
tacts,’ continued Mr. McCarthy, “interest, 
knowledge and understanding of the re 
quirements. He expects the printer to 
show continual curiosity concerning what 
the customer 1s trying to accomplish and 
in this way be prepared to make recom- 
mendations on the materials and methods 
that will lead to efficient production.” 

Mr. McCarthy made two critical obser 
vations about printers. First, and the fore 
most, he said, “it seems to me that the 
majority of printers—and that includes 
the big ones as well as the small—fail to 
modernize their plants and their methods 
as speedily as they should ... There must 
be a never-ending effort to find or develop 
printing processes and equipment that 
will give greater speed, flexibility, and 
economy as well as the better quality we 
seck 

‘Sears seeks to obtain lower costs by 
encouraging a Manufacturer to reinvest 
part of his profit in his plant in the form 
of labor-sav ing equipment, plant arrange 
ment, or expansion. We are more inter 
ested in what a manufacturer does with 
his profits than we are in exactly how 
much they are. We would rather see a 
manufacturer make 10 per cent, 12 per 
cent, 15 per cent net on our business, and 
constantly reinvest half of it in im 
proved faciliues than to make half that 
net and make no reinvestments. One be 
comes a constantly improving, more eth- 
cient source; the other has higher and 
higher costs, as obsolescence gradually 
takes over.” 

Mr. McCarthy's second criticism was 
that in his opinion “too many printers are 
inclined to accept work which they are 
not qualified or equipped to produce . . 
Why do not printers admit their inability 
to encompass the earth and exchange 
business with each other? 

The small printer knows, of course, 
that he cannot possibly handle multiple 
million runs of big sheets. The big printer, 
with his necessarily high overhead, can 
not economically function on small runs 
Yet, between the very big and the very 
little lies the bulk of the printing business 
of this country. And here, in my observa 
tion, it scems that either the big or the 
small printer feels he belongs. That is not 
always the case. The demands of the indi 
vidual job should determine its place- 
ment. A higher degree of integrity, yes, 
I might even say honesty, should be 
brought to bear throughout the entire 
industry.” 

Mr. McCarthy said he and his predeces 
sors at Sears learned these things the hard 
way, through unsatisfactory experience 
with their former private printing plant 

At one time, before 1930,” he said, “we 
had our own printing plant where we 
produced the majority of our catalogs and 
did much of our job printing besides 
When the Sears Printing Building was 
erected and the new, spanking new presses 
and other machinery were installed, it 


was a model of what a big printing plant 
should. be. 

But the presses began to age. The statt 
of press repairmen and mechanics grew 
constantly larger. Delays became more 
frequent. Our merchandising people were 
locked in by our capacity and by our print 
ing rigidity. There were, it seemed to us, 
more things that we could not do than 
there were things we could do. Time was 
marching on. And we were not progress 
ing. When the presses were dismantled, 
the electrotype foundry abandoned, the 
composing room doors shut, and we cam« 


fully into the open market to buy printing, 


we knew the falseness of the world in 


which we had been living. That can hap 
pen to you.” 

Ic is becoming more and more dithcule 
to interest rank-and-file workers in taking 
jobs as foremen, said Henry Lee Waddell, 
editor of Factor) 
tenance, in his Tuesday luncheon address 
on “How to Make Your Workers Want 
to Become Foremen 

Mr. Waddell reported On a survey 
made by the McGraw-Hill Department of 
Economics which revealed the tollowing 
reasons, ranked in importance in the of 
der given, why workers do not want to 
Inadequate pay differ 


Management and Main 


become foremen 
ential, less security than in a rank-and-tile 





“THE FINESE 


BVELD” 


SO 2 OTHER 

TRIMOSAWS; 

THE GLIDER 
AND THE 
MERCURY 


1616 DOUGLAS AVENUE 


KALAMAZOO, MICHIGAN 








job, satisfaction with present job and in 


come, fear of responsibility 
From the facts obtained through the 
surve Mr. Waddell said the following 


working set of principles can be drawn 
which will make sure workers will want 
to become toremen if they are offered 
the yl 

Principle No. 1—Make sure that your 
foremen get substantially more pay than 
the men in the ranks 

Principle No. 2 


properly and train them well, before and 


Sclect your foremen 


after selection 

Principle No. 4—Really make fore 
men a part of the management group 

Commenting on this third principle, 
Mr. Waddell said, “let them help shape 
our policies and decisions. If you do, 
this will be apparent to all workers in the 
plant, as well as to the foremen, and will 
vive the foremen a higher social standing 
worth reaching for 

In an address Tuesday afternoon on 
The Production Executive's Responsi 
bility With Respect to Human Relations, 
Willard E. Brown, Judd & Detweiler, 
Washington, said that working with and 
through foremen is the best way to get a 
human relations program accepted in the 
plant. Addressing his remarks toward an 
improvement of the production execu 
tive’s relationship with his foreman, Mr 
Brown listed 10 complaints foremen have 
about management, as brought out in dis- 
cussions at the Foreman’s Management 


Conference. They arc 


|. Failure to notify the men in a de 
partment when a new foreman is installed 
Failure to outline limits of authority 
or responsibility at the time of the change 
to a new job. 
Difficulry 
production executive. 


encountered in attempt 
IN, tO $cc the 
1. The 


executive going directly to the men with 


problem of the production 
out notifying the foreman beforehand 
Management's failure to consult the 
foreman before making and handing 
down decisions for enforcement 
6. Lack of effort by 
over-all picture of 


Management to 
vive the foreman at 
the operation of the plant 


Management's position and pro 


gress reports of meetings during union 
contract negotiations are seldom made 
clear to foremen involved 

8. Lack of a goal. For example, how 
much time has been allowed by the esti 
mator for cach operation 

9. Tendency on part of management 
to censure but s¢ ldom praise 

10. Management's seeming lack of any 
interest in the welfare of the night super 
visory force 

Mr. Brown recommended the Fore 
man’s Management Training Program, 
which improves relations between man 
agement and supervisory personnel by 
making front-line management men out 
of foremen and supervisors 

A good program of preventive main 
tenance can climinate as much as 80 per 
cent of repairs after breakdown, said 









PRATT & 
WHITNEY 


@ MARVELLEATHER 


Marvel 


of Couns 







Sample books, dummies and test 


run sheets furnished promptly. 


THE MARVELLUM COMPANY 
Papers Listinclive 
Holyoke, Mass. 


Printed and Coated Specialties including: Coated Covers, Box 


Coverings. Greetin: 


Card Papers, Gift Wraps, Leatherettes, Photo- 


mounts, Checkbook Covers, Barrier and Rust Preventive Papers. 








Frank F. Pfeiffer, executive vice-president 
of Reynolds & Reynolds Co., Dayton. 
Preventive maintenance is less costly than 
repairs, but the greatest saving 1s 1n con- 
tinued production and its effect on cus- 
comer relations. Mr. Pfeiffer said he has 
seen records which showed a planned pre 
ventive Maintenance program has reduced 
expenditures for parts and service as much 
as 50 per cent 

Small as well as large plants can prac 
maintenance, said Mr 
If you are big enough to have 


tice preventive 
Pfeifter 
a mechanic in your plant who does mis 


cellaneous work,” he said, “you are big 
enough for a preventive maintenance pro 
gram. If your plant is smaller than that, 
you can still have a program of periodical 
inspection of all your equipment by en 
Laping an cquipment repair service. 

But the two most important points of a 
planned preventive maintenance program 
are: (1) lubrication, and (2) anticipa 
tion of breakdowns and making provisions 
for overhauling 

The matter of record-keeping can be 
overdone to the point of interfering with 
productive work, but records do earn 
their keep when they serve a definite 
and worthwhile purpose, and production 
executives should not hesitate to institute 
and maintain such records, said Edward 
Blank, plant manager of Rogers-Kellogg 
Stillson, New York, the tinal speaker of 
the conterence 

Mr. Blank classified needed records in 
three groups, as follows 

1. Records for good customer relations 
customers paper inventories, typesetting, 
plates standing, negatives or positives 
standing, specifications and samples of 
previous jobs, shipping and delivery in 
formation, and scheduling information 

2. Records that facilitate production, 
save time, and prevent errors and spoil 
age: specifications and records for reprint 
jobs, good planning information, schedul 
ing information, materials-on-hand_ rec 
ords, records of purchases, dates they are 
due in the plant, vendors, and good esti 
mating records 

3. Control records: ume 
work completed, materials inventories, 
maintenance records, overtime and pay 
roll, productive and non-productive time 
by men and machines, and employees 


reportung, 


rece yrds 











Leo Tobkin (left), winner of the Graphic Arts 
Sales Club of Portland (Oregon) short drive 
trophy, and George Evans, winner of the Oregon 
Printing Industry low gross score. The golfing 
tournament was held at Glendoveer club in June 
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No Wrong 
Nac 


because 


NUMBERING 


WE € MACHINES 


give you... 


@ PERFECT NUMBER SEQUENCE through 
jam-proof, non-skip design. 

@ CLEAN SHARP IMPRESSIONS of every number, 
every time—no gumming or smudging. 

@ ACCURATE REGISTER...consistently even 
line up of every number for neatest impressions 
possible. 


Machine Illustrated: 
RIGHT ANGLE ROTARY MODEL 


The smallest stock typographic machine made 
(only 50 points wide), this sturdy little machine 
is ideal for number printing in tight places 
(stamps, coupons, tickets, etc.). Drop ciphers in 
all wheels except unit. Constructed entirely of 
steel, this machine prints the same legible, accu- 
rately-registered numbers as any other Wetter — 
with the same speed and economy. Available in 
either Roman or Gothic style figures. 

Wetter Numbering Machines are precision print- 
ing tools, sturdily made for top performance even 
under heaviest press conditions. Action is designed 
to precise engineering standards; number faces are 
carefully ground for perfect impressions. 

That’s why—no matter what you try—you can al- 
ways NUMBER IT BETTER WITH A WETTER. 

Write for free descriptive folder today. 


WEINER NUMBERING MACHINE CO. 


ATLANTIC AVENUE & LOGAN STREET ~- BROOKLYN 8, WN. Y. 


* SOLD BY ALL DEALERS 


G&D e706 


| 
| 
| 
| 
| 
| 
| 





This str; ivhit line trimmer does 
away with needless rehandling 


and assures unqualified ACCULACY 


The Brackett Safety Trimmer 


Accurate, uniform trimming and cutting apart of 
booklets, catalogs and other bound work is recognized 
as being just as important as accurate register on press 
or accurate folding on folders, if the quality of the job 


is to be maintained. 


Accuracy is even more important in trimming and cut- 
ting of circulars, labels, forms and other flat work 
where margins are close and exact size is required. 
Trimming of labels, booklets, catalogs, inserts and 
other flat work is handled by the Brackett at double 
or triple the speed of the conventional cutter. 


On the Brackett, work moves in a straight line, away 
from the operator, without waste motion or needless 
rehandling. 

The use of mechanically set spacer shafts insures fine 
accuracy without even the tiniest variation. This ac- 
curacy is maintained from start to finish, no matter 
how large the run. 

For jobs that repeat, settings may be retained, with 
important savings in time otherwise required for reset- 
ting. 


sue 


The Brackett handles work up to 2514 


in width and 
50” in length. 
Standard equipment includes two spacer shafts. Extra 


shafts for permanent set-ups can be supplied. 


Write for literature. 


Dexter Folder Company 

General Sales Offices 

330 West 42nd Street, New York 36, N. Y. 
Boston, Philadelphia, Washington, Cleveland, Chicago, St. Louis 
Agents in principal foreign countries 

































with CHESHIRE AUTOMATIC LABELING 
FAST, ACCURATE, ECONOMICAL 


Addressed labels in roll strip or continuous pack form 
automatically cut, glued and attached at operating 
speeds up to 18,000 per hour. Permits economical 
off peak pre-addressing from master records at any 
point removed from actual mailing location, elimi- 
nating mail room bottlenecks, and maintaining 
schedules, reducing customer complaints. Full range 
of specially designed machines for all types of mail. 

Earlier models sull operating atrer 25 years constant 
use. Today over ONE HUNDRED MILLION mailings 
per month by CHESHIRE machines. Let us analyze 
your mailing methods, perhaps CHESHIRE equipment 
would be profitable for you too. A brief outline of 


type, size and quantty of mail will facilitate an accu- 


rate evaluation of your reqdirements. Write today! 


CHESHIRE MAILING MACHINES, INC. 


1415 W. ALTGELD ST., CHICAGO 14, ILLINOIS 





OF THESE 





I. Made from special long-wearing Molleton cloth 

fabricated to our exacting specifications. 

2. Stitched by a precision-machine method which 

assures great firmness and strength—yet positively 

prevents any indentation on plate. 

3. Treated by an exclusive Siebold process which 
provides a silky finish that reduces lint and shedding. 





MEMBER Litho- 
graphic Technical 
Foundation National 
Association of Photo 
Lithographers Na- 
tional Association of 
Printing-Ink Makers 
Nationa! Printing-Ink 
Research Association 
N. Y Employing 


Printers Association nm 


~ 






completed. 












assure you a true and perfect roller. 






3H.8G.B 











“OVER A Manufacturers of PRINTING, LITHOGR 
HALF CENTURY” (aq titH RECTRON: ~ PLATE 
OF SERVICE nes 


duce MAIL costs 


MANUFACTURERS F 
APHIC 


Be Ss... SUPPLIES 


150 VARICK STREET © Dept. A» NEW YORK 13,N_. Y. 


“ravers 








“SLIP-ON” 
DAMPER COVERS 


GOOD REASONS 
YOU'LL PROFIT 
BY USING 
EITHER ONE 





‘. 4. Made to exact damper sizes, Siebold’s SLIP-ON 
», Covers can be easily pulled on by hand or with 
» your own machine. 


5. And they fit like the paper on the wall—wait till 
> you see ‘how even and tight the dampers are when 


Our dampening roller service is available to you. We have the 
latest in machinery — including our breaking-in machine, t@ 


INC. 





° 
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Permanent plate anchorage... that’s what you 
want. and get with Blatchford Base—in magnesium 


or standard metal. 


Blatchford’s unique honeycomb design has 664 
holes per square foot... permits you to mount 
plates of any size and shape more quickly. accu- 
rately and firmly. You have ample anchorage for 
every part of every plate. Uniform plate support 
reduces the chance of slippage and uneven wear. 


Blatchford’s carefully engineered pattern” of 
“one-line” and “two-line” holes makes it easy to 
spot plates quickly. The versatile Blatchford Catch 
gives you the utmost in registration speed and 
flexibility. Moreover, the action of the Catch is 
positive ... it will not wobble or work loose. 


The Blatchford plate mounting system is often 
the only one that can handle out-of-the-ordinary 
jobs in all categories—carton, label, book and job. 


Find out how Blatchford Base. in magnesium or 
standard metal. can help your plant turn out top- 
quality printing at top-dollar profit. Informative 
booklets are available. Write today to nearest oilice. 


Blatchford Division NATIONAL LEAD COMP4NY 
Chicago, Cincinnati, Cleveland, Dallas, St. Lou's; 
Vew York: E. W. Blatchford Co.; Pacific Coasi: 
Morris P. Kirk & Son, Inc., Los ditties. Emery- 
ville (Calif.), Portland, Seattle. 


| Blatchford Base 


Magnesium or Standard Metal 


’ S. Pat. Off 


More hold per plate 


High speed varnishing 


the Christensen way, 


can boost vour profits 


The Christensen Varnisher with continuous stream feeder 


Varnishing — of labels, covers, promotion pieces, ete., 


raises your profit on any job on which it is used. 


The Christensen operates at almost double the speed 
of other varnishers. 

Sheets are fed in at top of cylinder, with guides, regis- 
ters, ete. in clear view and easily reached for adjust- 
ment. Misfed sheets are carried to reject tray without 
stopping machine or slowing production and sheets are 


under gripper control from feed-in.to delivery. 


Dusting roller cleans sheets befére varnishing and 
keeps fountain dust-free. 


Sheets pass through drying oven in two layers, one 
above the other, at one half the speed of the varnish- 
ing operation. 

Oven is shorter, saving space. There are no flames in 
the oven, hot air being supplied by heaters outside of it. 
At each step, these Christensen features make for 
speed, high production, easy control, clean work, fast 
drying and better delivery. 

The Christensen Varnisher is sold as complete unit: 
feeder, varnisher, oven and delivery, thus centering 
responsibility for proper co-ordination of operating 
units upon a single source. 


Write for literature. 


Dexter Folder Company 
General Sales Offices 
330 West 42nd Street, New York 36, N. Y. 


Boston, Philadelphia, Washington, Cleveland, Chic ago, St. Louis 
Agents in principal foreign countries 
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Wherever Printing House 
Craftsmen gather, there you will find 
a commendation for. . . 


TIMES ROMAN* 


And whenever resource 
and craftsmanship in type founding 
is sought, remember. . . 


ow Greetings fellow craftsmen 


4th ANNUAL CONVENTION AT DALLAS, TEXAS 













* Order foundry-cast TIMES ROMAN trom ACME in sizes 6-48 






point... Italic in sizes 6-24 point... More than 600 other type faces 
may be ordered from ACME in fonts, sorts, display lines, repro 
duction proots. Write tor catalog! 






633 PLYMOUTH COURT «+ CHICAGO 5, ILLINOIS 
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RICHARDS’ ELECTROMATIC 


DOES 













EVERYTHING . 
MACHINE 
@ 3 Motors . DELUXE 










@ Many Exclusive 
Patented 
Features 


























_ SAWS, TRIMS 
_ ROUTS, PLANES 
| MORTISES, ETC. 


Precisioned 











Plates Save 










Press Time 












WRITE FOR 
DETAILS AND 
FOR COMPLETE 
CATALOGUE OF 
OUR LINE 


J.A.RicHarDs Co. “ss "<* 
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WITH A © 
TAYLOR 


YOU CAN 












SEE THE 
PROFITS 


You can see that forms are in register 
they go to press when you install a Taylor Reg- 
isterscope on your present. semi-steel imposing 
surface. Form Makeup is speeded up. Press 
standing time to secure register is virtually elim- 
inated. You gain hours of productive press time. 


TRIAL PLAN Write for details of our trial in- 
stallation plan. Without) obligation you can 
prove to yourself how the Registerscope will 
save time and increase production in your own 
plant. We'll show you how its moderate first cost 
can be quickly earned through increased profits. 


before 


Other Registerscope models are available for 


smaller presses and for rotaries. 


TAYLOR MACHINE CO. 


Baltimore 2, Md. 


Rm. 302, 210 Guilford Avenue 














They Laughed... 
When I said, “We'll Do the 


Embossing in Our Own Plant.” 


And you, too, Mr. Printer, can do professional embossing 
on your regular job presses if you order STEWART'S EM 
BOSSING BOARDS from The Inland Printer. A booklet 
giving full instructions 1s included with every order 
Don’t let those extra profits walk out the door. Add rich 
ness to your printing and dollars to your cash register by 


ACcc} ning with contidence CVCT) job ot dic embossing 
534 x 91/2 inches $1.60 a dozen 
912 x 11) inches $2.85 a dozen 


THE INLAND PRINTER BOOK DEPARTMENT 


s09 West Jackson Boulevard, Chicago 6, Illinois 











THE FASTEST, 

MOST MODERN 

JOB PRESS! 
o 





for mailing pieces, 
throw aways, 
inserts, and 





all types 

of form 

printing char slv bestia 
Orville Dutro & Son, Inc. g 

- er ee  - 1206 Maple Ave., Los Angeles 15, Calif. t 

esigne ar soi exc asively : 

by Orville Dutro & Son, Inc. @ P! i us full information on SPEEDFLEX 

Manufactured by Western Gear _— peed, multiple operation rotary presse a 

Works, oldest and largest 

manufacturer of geared @ wame 

products in the West & 


t 

A é 

ADDRESS = ' 

COUPON BRINGS DETAILS sown Stare : 
See ee eee eee eee eS 
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COMPLETE SERVICE IN 
RUBBER FOR THE PRINTER 
BY WILSOLITE 


MN 





Headq uarters for 


CENTAUR 


-and many others of the most desirable 
type faces in the world. Send for the Centaur 
Broadstde, desioned for us by Bruce Rogers. All 


may be had at the famous ty pe foundry of 


MACKENZIE © HARRIS. I Inc. WILSOLITE CORPORATION 


; 1827 Niagara St., Buffalo 7, N.Y. 
SAN FRANCISCO, CALIF¢ NIA | 


Wilsolite Canadian Limited, Fort Erie, Ont 


- coos cree UUATLL 





m Serves you 
IN THE = -RIGHT! 


EVA ” o @ * S$ S$ 46 . Whether 

pe ee, rae 
EASY TO OPERATE = : oth a a 
e ECONOMICAL 10x1040 


you build 


or use printing 


of these Gast rotary- 
Dual Feeder y 


0440 Model 
e PRECISION MADE Pump Direct or V-belt vane Vacuum Pumps 


will serve you right! 

e FAST 
They deliver high 
performance’ with 

The EVA-PRESS makes it eco- low power input 
nomical for every printer to t and run quietly and 

make and print from rubber ia 
trailable in 110 volt, Plates. Years of development 9040 — Fer V-belt 0210 Integral 
220 volt. or other and testing stand behind every aiviti 24C Yad Vacuum Pump after year. 
specifications EVA-PRESS. A quality press that 

SPECIFICATIONS makes both matrices and rubber 
sper ND plates: Only 4 minutes actual 
© Over 50 tons uniform operator's time; 20 minutes vul- 


pressure 


© Electrically heated— canizing while operator does Gast Vacuum Pumps increasing- 
aaa sired other work. Makes cubber plates turers for Over ly popular. If you build graphic 
. equires 17” x 28 oor fs P 
space of any desired thickness for er y mr 
e Stands 37” high 


si use in letterpress and offset 25 years 
@ Mounts on bench 23” high 
e Shipping weight 600 Ibs presses. 


AMERICAN EVATYPE CORP. VCP yy, AIR MOTORS - COMPRESSORS : VACUUM PUMPS 
DEERFIELD, ILLINOIS Yo! Ly pom Vm O THRE KP 14s v0 78. 14cn 


GAS T mANURACTURING con, 104 Hinkley St, Beatow Harbor, Mich, 





dependably year 








Right design, right manufac- 
Original Equip- ture, and right service 
ment Manufac- 


make 


arts equipment, write for further 


details! 
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ROTOGRAVURE PRESSES, 


“Npexcelled Craflsmanship Ih rough é whertence “ 
GEORGE EF. MOTTERS SONS 


Estallished 1838 
YORK, PENNSYLVANIA 









DESIGN « CUSTOM MANUFACTURE +¢ REBUILD AND REPAIR 
FOLDERS AND AUXILIARY EQUIPMENT 








































Our No. 1 Service is - 


SOIRWS 


To keep your cases always 
ready for any job, the least 
expensive operation of your 
composing room is keeping your 
cases filled with type. It pays 
off on the cost sheet. 

Our other services of the Big 
3 are Handy Boxes and Display 


lines. 


Your dealer can serve you or 
write direct. 


IB AIL IO) TW IPE 


15 S. Frederick Street Baltimore 2, Maryland 
422-24 South Plymouth Court . Chicago 5, Illinois 


ON ALMOST THIS 
VERY SPOT.... 


BEN FRANKLIN 


built his 


Ben was SO interested in the welfare of everybody 
else . everywhere . ° . 
we'd love and appreciate your allowing us to 
take an interest in YOUR ‘Folding’ 


SPIRIT 


Ben had Faith in the Future. Never was our Faith 
greater than at this moment. . . 


FINANCE a “Gold Mine” in 
months 






first Press. 






thot in HIS HONOR and HIS 






as proven by our desire to 
the next thirty 





your Bindery . . 





Initial payment 


, 9100. ap... 


depending upon size 


and style 


Automatic. One day’s profit of the Many-Purpose 


Many-Profit 


“Gold-Mine’ 


will equal the 


monthly invest 








ment. Use it one day a week and you will net four times 
your monthly investment in Velvet Profits. 


Folding can be YOUR most profitable operation. 
Perforating can be practically all profit. 


You can eliminate wire-stitching . . 
cutting operations. Fold . . . 


mailing in one operation. 


PRICED SO LOW . . 


RUSSELL ERNEST BAUM, inc. 


615 CHESTNUT ST. 
Telephone Collect 


. RETURNS SO GREAT . . 







. eliminate many 
paste ... trim and fold for 







. WHY DELAY? 






PHILA. 6, PA. 
Lombard 3-8164 


















































@ Unbeatable for cleaning type and ink- 
encrusted cuts and press parts. 

@ Works fast on red-process, high-gloss, 
quick-drying inks. 





@ Harmless to wood, metal, fabrics or 
your hands. 





e A favorite with pressmen for years. 


Chalmers Chemical Co., 123 Chestnut St., Newark 5, N. J 
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Slide-in Door 
(not shown) 
Keeps 


Stocks Even 





THE INLAND PRINTER for August, 1953 


CHICAGO PRINTERS 








JIFFY 
PADDING PRESS 


FAST, ECONOMICAL 


14” x 24” ....$24.00 
18” x 24” .... 30.00 


Order Today 



















MACHINERY WORKS 
609 W. LAKE STREET, 
CHICAGO 6 — RA 6-1877 











You CAN make « PROFIT 
on COLLATING 


Evans GATHERING RACKS 


@ INSTEAD of your workers walking wearily around 
tables picking pages from piles—let them collate 
twice as fast from Evans Gathering Racks. One 
worker easily collates 3,500 sheets an hour, maintain- 
ing that pace without fatigue. 

YOU'LL then make $.90 per M on collating—instead 
of doing it at cost or a loss. 
GUARANTEED to produce quicker and more accurate 
results than any other collating aid on the market. 
ALL aluminum, each section holds 500 sheets at in 
clined angle. Use racks singly, or two or more to- 
gether for larger gatherings. Racks collapse for setting 
aside. 
SHOWN: Two 6-section DU Racks at $14.00 ea 

7 OTHER MODELS, $10.00 to $25.00 ea. 


See Your Dealer or Write 


EVANS SPECIALTY CO., INC. 419 N. Munford St., Richmond 20, Va 











VANDERCOOK 
Pre- P1008 EQUIPMENT 


Manufactured by the largest producer of proof presses 
and other pre-press equipment for letterpress, offset 


and gravure. Write for a catalog. 


VANDERCOOK & SONS, INC. 


General Offices, Research Laboratory, Demonstration Room & Factory 
900 N. Kilpatrick Ave., Chicago 51, Ill. Phone: EStebrook 8-1400 
Eastern Office & Demonstration Room 
323 East 44th St., New York 17, N. Y. Phone: MUrray Hill 4-4197 
Western Office 


3156 Wilshire Bivd., Los Angeles 5, Calif. Phone: DUnkirk 8-9931 


The R&B 
EXTENSION DELIVERIES 
for MIEHLE, BABCOCK, PREMIER 
and other presses 


e 
AUTOMATIC PAPER LIFTS 
6 


Special purpose equipment for the 
Graphic Arts Industry 


CONSULT US ON YOUR PARTICULAR PROBLEM 
THE RATHBUN & BIRD COMPANY, INC. 


DESIGNERS AND MANUFACTURERS +» FOUNDED 1898 


DEPT. | 379 WEST BROADWAY NEW YORK 12,N.Y 


That is what a successful printing engineer 
said, after making atest run on a Hess & Barker 
multi-color letterpress. 
As the result of his proved test—a magazine 
publisher soon will print 4 colors one side, 
backed up with 5 colors—9 colors and folded, 
one time through a Hess & Barker press. 
Speed 10,000 sheets an hour in perfect register. 
Unsynchronized distributing system effects 
enormous ink savings. Easy accessibility 
slashes make-ready time to the bone. Solid 
steel plate cylinders make plates last longer. 
Hess & Barker's multi-color letterpress is a 
skillful engineering accomplishment, it is a 
money maker. 

WRITE FOR ADDITIONAL INFORMATION TODAY, 


HESS & BARKER 


Printing Press and Equipment Manufacturers 


212-22 SOUTH DARIEN ST., PHILA. 7, PA. 


Telephone: PE nnypacker 5-4070 


SURFACE COATING PROCESS 
is DESIGNED to: 


> LOWER PLATE COSTS 
ao REDUCE MAKE-OVERS 
> GIVE LONGER RUNS 


ASSURE PERFECT 
REPRODUCTION 


~ 
— dies 
7 — 


4 


& SUPPLY CO. 
46 Harriet Place, Lynbrook, L. |, N.Y 


Without obligation please send 
sample and complete information on 


USE THIS 

COUPON nents. 
FOR — 

SAMPLE Address 








classified 
tmcenoerwres | UVES. 
wide 










































RATES: Ordinary classified, $1.10 a line per 
figure 36 characters per line); mini 
$3.30. Used 
3 lines; $10 for each additional line 
90¢ a line; minimum $2.70 
sold by 


insertion 


mum monthly, $35 a year for 
Situation 
wanted, 
Display Classified column inch with 
discounts for larger space and three or more 
insertions One inch used one 


time, $21 


Two 


Sample rates 
used 12 times, $16 per insertion 
to four inches used one time, $19 per 


inch. Full rate schedule on request. Please 


send payment with order 
Copy must be received at 309 W. Jackson 
Blvd., Chicago 6, lll., by the 18th of the month 


preceding date of publication 


ADHESIVES 


CARB-N-SET PENETRATING GLUE 
(Trade Mark Reg. U. 8. Pat. Off.) 

Since 1936 — The Special Adhesive that Printers 
use from coast to coast te pad carbon interleaved set 
forms. It binds the stub ‘‘between the sheets.’ It's 
ready to use and easy to apply 


CARB-N-SET BUSINESS FORMS 


Engineering Service & Materials 
816 Ferguson Ave Dayton, Ohio 











BINDING SERVICE 











DIVISION OF C. O. OWEN & CO 
EDITION BOOKBINDERS 
“Books Bound by Us Are 
Bound to Satisfy” 

2200 Maywood Dr, Maywood, Ill 


Telephones: Maywood 9000 and 
EStebrook 8-8787 (Chicago 

















BRONZERS 

MILWAtCTKEE 
pre ‘ Somer 4 
chel Mfg. (' Mineral Street, Milwau 


kee W 


BRONZERS 
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BUSINESS OPPORTUNITIES 





SWEDEN WANTS REPRESENTATIVES 
for 


STATIC ELIMINATORS 


We now want to export our latest de- 
velopment in the elimination of static 
charges, as this apparatus after having 
been tried out in practice in Scandinavia 
during three years now has become the 
best and most sold on the market here. 


Write details of your experience 


and territory covered 


AKTIEBOLAGET COLORIT 


Stortorget 14, Stockholm, Sweden 











CALENDARS AND CALENDAR PADS 


WHOLESALE CALENDARS, MATCHES, 
NOVELTIES — 


FANS, 
Deo your 
re ilar eustomer Ile nit Calendar 


(‘o ‘ Cottawe Grove rept 5s €¢h 


ADVERTISING 


printis Se 


CALENDAR PADS 
Write for catalog. Calendar 


ba 
idvert ! sheet " ture Wiebush 
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CARBON INK 


C4mcol0T SPOT | 
CARBON INK ........ 


Mot to dry out * minimum benejration *.Up 
to 12 clear legible copies * available in 


black, blue, red. Write for details, prices 


AMERICAN CARBON PAPER MFG. CO. 


Ennis, Texas °¢* Chatham, Va. 





CHASES 





Amsco 
Chases 


* Electric-Welded 








* Square and True 


* Absolutely Guaranteed 


SOLD BY ALL DEALERS 


AMERICAN STEEL 
CHASE COMPANY 


31-31 Forty Eighth Ave., Long Island City, N.Y 











DRYERS & CLEANERS 


THE DOYLE 
INFRA-RED DRYER* 


for all types of printing machinery 


THE DOYLE 
VACUUM SHEET CLEANER* 


Removes dirt, dust, lint and dry spray 
from paper while printing 


*Patented 


J. E. Doyle Co., 1220 w. 6th St., Cleveland 








EQUIPMENT FOR SALE 





WE GUARANTEE 
SATISFACTION 


Hike up profits with 
bona fide rebuilt equipment 


2 Miller Simplex 20x26 units 
automatic oiling, totalizer 
tachometer, A.C. 60 cycle 
Miehle Horizontal, straightline 
Miehle Model 29, current design 
Miehle 53” automatic press 
Harris LB 41x54 offset press 
Harris LTG 17 x 22 (new 1949 
Little Chief 14x20 offset unit 
Miehle Pony presses 
Challenge 3412” cutter 
Seybold 6-Z 50”, power gauge 
1 Dexter 189-A folder, 36x48 


TYPE & PRESS 
of Illinois Inc. 

3312 North Ravenswood 
CHICAGO 











AN EXTENSIVE LINE of 
built printing equipment on easy tern 
W rite for free list Missouri Cer 

Type Foundry, Wis 


new and re- 


hita, Kansa 
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EQUIPMENT FOR SALE (Continued) 





FOR SALE 


56” 2/0 S. C. Miehle—Pile Feeder, 
ext. del. 


56°’ 1/0 2-color Miehle with feeder 
and ext. del. 

70” 6/0 2-color Miehle with Cross 
feeder and ext. del. 

No. 46 T. C. Miehle Unit, chain de- 
livery 

25" x 38” 2-color Miller Press 

27" x 41" 4-track Miller Press 

28" x 41” 4-track Miller C GC 

No. 1 and No. 2 Kelly Presses 

38’’—44" Seybold Paper Cutters 

3 Knife Seybold Trimmer 

41" x 54” 2-color Potter Offset 

Linotypes——Intertypes—Monotypes 


NORTHERN MACHINE WORKS 


(Tel. MArket 7-3800) 
323-29 No. Fourth St., Philadelphia 6, Pa. 


HELP WANTED (Continued) 


WANTED e SALESMAN 
Graphic Arts Supplies 


Outstanding AAA-« company has opening 
for salesman, age 25 to 30 with outstand 
ing ability to sell supplies for pressrooms 
Qualifications 2 years college or better 
preferred. One or two years’ previous sales 
experience desirable. Must be alert, wide 
awake, clean cut in appearance and dress 
Industry knowledge helpful but not essen 
tial. Automobile supplied. Some travel 
Base plus extra compensation. Write in 


complete confidence. FEE PAID. 

GRAPHIC ARTS EMPLOYMENT SERVICE 
Dept. ID-8, 307 E. 4th Street 

Cincinnati 2 Ohio 


Specialists in Placing Key Personnel in the 
Graphic Arts Industry 











MODEL 26 LINOTYPE 


new style, single keyboard, serial #50489, 
combination 72 and 90 channel machine 
with wide auxiliary, 4 molds, electric pot 
and motor. Completely rebuilt—$4800.00 


ERNEST PAYNE CORPORATION 
82 Beekman St., N. Y. 38 BEekman 3-1791 


SALES ENGINEER — GRAPHIC ARTS 
KNOW THIS MAN? 


He has spent ten years in the graphic arts 
as a printing executive, estimator, printing 
equipment g or equip t salesman 
He is under 40 years but has already shown 
a capacity to grow with his job. He wants 
a chance to prove himself as a salesman 
and/or a district manager with a major com- 





HELP WANTED (Continued) 
PRINTER 
and able to get alor witht 
terpress plant. Plat located 

ern city with good fishing 

school and college Write Ro I 
THE INLAND PRINTER OW W. Jae 
son Eivd Chicago 


Experienced w 


MAGNIFIERS 





Magnifiers 


Photo-Engravers 
Photographers 
Lithographers 
Printers 


+10 


9-Power 
$350 
+20 12-Power. .$10.00 


Has very flat field and great covering power 


THE DOUTHITT CORP. 


680 E. Fort St Detroit 26, Mich 











pany manufacturing graphic arts equip 
He's looking for a solid chance of a future 
job in management 


IF YOU KNOW HIM PLEASE TELL US SOME- 


THING ABOUT HIM. WE’D LIKE TO MEET 
HIM. WRITE BOX NO. 62. 








GAUGE PINS 








Insist on Megill’s 
Remember. Only Megill Makes 
Spring Tongue” Gauge Pins 
MEGILL’S PATENT 














$1.80 doz. with extra Tongues 





Sold by Printers Supply Dealers. 
THE 


EDWARD L. MEGILL CO. 


The Pioneer in 1870 
763 ATLANTIC AV., BROOKLYN 38, N.Y. 


TOP-FLICHT 
PRODUCTION SUPERVISOR 


Here's REAL opportunity Prominent 
Indiana letterpress-offset plant seeks ex 
perienced Production Manager for manu 
facturing departments. Responsible for 
scheduling, quality, efficiency, personnel 
Modern equipment and modern manu 
facturing ideas prevail. Good salary——-good 
future. Give experience in detail, refer- 
ences, age, family status 


Reply Box M-58, THE INLAND PRINTER, 
309 W. Jackson Blvd., Chicago 6, IIlinois 














LINOTYPE OPERATOR —for commer 
cial shop. Plant located in southern city 
with wood fishing i ing, schools and 
college. Write Box } 2, THE INLAND 

cson Blvd., Chi 


BINDERY MAN— with experience as fin- 
isher and ruler or folding and finishing 
Capable of handling personnel Plant 
located in southern city with good fish 
ing, hunting, schools and college. Write 
Box M-10, THE INLAND PRINTER 














HELP WANTED 


ESTIMATOR: A leading printing-litho 
yraphing plant in Rocky Mountain Em 
pire has opening for estimator. Must 
know both letterpress and offset proces 
ses, and have considerable estimating 
experience, Salary open. Real opportun 
ity to zrow with expanding organization 


and reside where living conditions are 


ideal. Box M-60, The INLAND PRINTER 


PRODUCTION MWAN:A leading printing 
lithographing plant in Rocky Mountain 
empire has opening for production man 
Must know both letterpress and offset 
processes, and have considerable pro 
duction experience. Salary open. Real 
opportunity with expanding organiza 
tion where living conditions are ideal 
Box M-61, THE INLAND PRINTER. 





Subscription 
Representative 
Wanted 


Man who knows printers’ prob 

lems wanted to solicit new and 
renewal subscriptions to leading 
trade magazine. Publication is 
a must” for all progressive men 
of industry. Liberal earnings and 
asecure future for the right man 

Write Box M63 THE INLAND 
PRINTER, 309 West Jackson 


Blvd., Chicago 6, Illinois. 

















MOTOR CONTROL AND EQUIPMENT 


CLINE ELECTR VEG. CO. 
Westinghouse Motor and contro 
n nt for prdovtius machinery 

ith Stree peueo ?, Hlinoi 


OFFSET PLATE MAKING 





OFFSET 
REPRODUCTION 
SERVICE 


A new service for printers... 
from negatives right through 
to color proofing. 

Available now from 


JAHN & OLLIER... 


a new division of Chicago’s 
largest fine 
photo-engraving plant... 


817 W. Washington Blvd., Chicago 7 











OVERLAY BOARD 


pr 


| Better Makereadies 
in less time... at lower cost! 


Write for free booklet which tells how 


lays. Best possible makeready in mini- 4 


Manufactured and sold ¢ i 


mum tme. 


| 
| 
| 


| 
| » 
1 i. make your own “Precision” Over- 


exclusively by 


| THE MARTIN CANTINE COMPANY | 
{ SAUGERTIES, WN. Y. 
| 
| 


Panne 
DUMMY] PR 


OVERLAY BOARD 


——e 


101 











PLASTIC & RUBBER PLATES 


WwW Ww 
TaicPu 


Print better — save money with hand-cut plastic 
and rubber printing plates. Write for samples. 
Ti-Pi, 1000 Broadway, Kansas City, Mo. 


POSITIONS WANTED 
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PRINTING INKS 
Their Chemistry & Technology 


By CARLETON ELLIS 
rapher 8 


THE INLAND PRINTER, CHICAGO 6 


profusely illus 
usable in- 
, lithog 


HS pape of 
trated text giving 
1 for printer 
chemists 


PRINTING SALES AIDS 


MAYBE... 


“The Notebook of a Printer’ 
could be YOURS 


w® Ask for facts. If a competitor of yours hasn't 
yuld be 


us! It would sell to every 





reserved it, it c¢ yours exclusively 
printing 
skills 


write and 


It's farn 
buyer tell of your printing abilities, 


it would tell how to plan, design, 


print folders, booklets, manuals, house maga 
zines. It backs up your salesmen; gets ‘‘calls” 
to come and sell. It makes you “tops” among 
your competitors 


@ profitable 
Ask 


It s famous be« ause it's so fine, 
for printers, Users never quit 


OREN ARBOGUST CO., Advertising 


228 N. LaSalle St, Chicago 1, Illinois 





PRINTING SCHOOL 


Linotype-Intertype Instruction 
Ohio Linotype School 
L, 


gan, Ohio 





ROLLERS 





AMERICAN 
ROLLERS 


Better-built for 
better service 
on any press. 
Why don’t you 
try them? 


AMERICAN ROLLER CO. 


1342 N. HALSTED ST CHICAGO 22, ILL. 
225 N. New Jersey St., Indianapolis 4, Ind 





RUBBER PRODUCTS 





HILL RUBBER CO., inc. 


THE GREATEST NAME IN RUBBER 


coon, 





2728 Elston Ave. * Chicago 47, Illinois 


731 Commonwealth Ave. * Massillon, Ohio 


3510 Gannett St. * Houston 25, Texas 


Now Distributors of 


HILCO 
GOODSYEAR 
VELVA-TONE 
OFFSET PRESS BLANKETS 
yx ALL SIZES »%& 


Prices on Request 


“SERVICE 1S OUR BUSINESS” 














STATIC SPRAY 





Lavan] TIKIL 
nt ) Ww. TA CLEVELAND.13,0K10 





STATIONERY 
ENGRAVED STATIONERY by SECO 
Wedding invitation letterheads, card 


Siegrist Engraving Co., 


Fine quality 
‘ City 42, Mo 


24 Oak St., KRansa 


STEEL DIES 





seonee 
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RICHARDS’ EXPERIENCE PAYS OFF 
Let us help you sell Die-Cut Printing 
Ask for Goose Book full of ideas 
J. A. RICHARDS CO., Kalamazoo, Mich. 














STITCHING WIRE 


SPECIFY PRENTISS Stitching Wire 

Over ninety-three years of wire draw 
experience, Supplied in coils or 

pool Sold by leading dealer ever 


TYPE FOUHIDERS 





- PUNCH 


You sg want this exclusive imported design 
cast by Perfection in Foundry Metal. Prices 
and specimens sent FREE. Fonts or sorts 
18, 24 and 36 point. Write Today! 


PERFECTION TYPE . INC. 


ST. PAUL 1, MINNESOTA 





WRITK FOR LATEST circular showing 
Durable Foundry Type latest type 
face Northwest Type Foundry, 6504 


Walker St., Minneapolis 16, Minn 








Two New Books 


on 


TYPE! 


Published within the past year, 
these two books should be in the 
library of every printer, composi- 
tor, designer or buyer of type. 
Excellent for the student of 

pography! When ordering from 
The 


or money 


Inland Printer, send check 


» order in advance and 


the beak will be sent postpaid. 


Design With Type 


By Carl Dair; $4.85. Includes over 
90 working layouts, employing only 
type elements and requiring no art 
work. Printers and all those who 
use type in design will find in this 
book a wealth of new possibilities 


with type. 


How to Recognize 
Type Faces 
By R. Randolph Karch; $6.35. Said 


to be the only single publication 
where one can find all the 1,475 
type faces now sold in fonts or 


matrix forms in the U.S.; the dif- 
ferent faces are arranged in order 


of their similarities 


Ask for a copy of the new, free Book 
List when you write to The Inland 
Printer, Book Department, 309 West 


Jackson Boulevard, Chicago 6, Illinois 
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300,000 labels 


PMC Die Cutting Machine 















436 Commercial Square, Cincinnati 2, Ohio + 


This machine is the answer for speed, accuracy and depend- 


ability on long or short runs. PMC Die Cutting Machine cuts 


any label from 1” to 6” square with hollow dies. It’s heavy 


White, today {0% complete, wnhoonuadtion, 


THE PRINTING MACHINERY COMPANY 


23 E. 26th St., New York 10, N. Y. 


construction reduces wear and dies are protected for more 
production per grind. Die changes can be made in only a few 
minutes—idle cutting time is greatly reduced. 

The PMC Die Cutting Machine is used not only for die-cut- 
ting labels but for high speed round cornering of small book- 
lets; trimming fancy shaped advertising novelties, tags, discs 
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BY WAYNE V. HARSHA, EDITOR 

















& We ve always had a hunch somebody would come up with 
something to equal SPEBSQSA (Society for the Preservation 
and Encouragement of Barber Shop Quartet Singing in 


America), but we never thought it would happen in the 


printing industry 
During the 28th Annual Conference of the Pacific Society 
| 


of Printing House Craftsmen last month in Pasadena, Cali 


fornia, some of the members in attendance formed an organi 
zation to be known as APSPCBFB (American Printers So 
Society for the Prevention of Calling Booklets and Folders 
Brochures) 

The purpose of this new organization is outlined by the 
perpetrators (with tongue in check, we suspect) as follows 
On behalf of ourselves and of our great patron saint, Ben 
Franklin, whose simple virtues we so greatly admire, we de 
plore the insidious practice Of so many persons who insist 
on using words of a foreign language as a substitute for 
easily-pronounced and easily-understood words of the Ameri 
can people. We are particularly annoyed by advertising gent 
uses and ordinary customers who try to use a certain word 
(which shall appear but once herein) to describe one of the 
leading products of our graphic arts industry 

We therefore pledge ourselves to do everything possible 
to discontinue the use of that word, and hereby organize 
ourselves into the American Printers Society for the Pre 
vention of Calling Booklets and Folders ‘Brochures 

Head man, called “Binder-in-Chiet,’ 1s Gordon J. Holm 
quist, president of the International Association of Printing 
House Craftsmen. Robert W. Ritterband ts Principal Gather 
er, and Reaugh Fisher is Forwarding Supervisor Phe found 
ers plan to organize units of APSPCBFB all over the Country 


%& At last somebody is doing something about getting young 
people to select the Graphic Arts industry as their vocation 
Representatives from all segments of the Graphic Arts were 
called to a meeung in Cleveland on August 6 by the Education 
Council of the Graphic Arts Industry to de velop a program 
to do just that, Lawrence Meyerson, Bond Prinung and En 
graving Company, Cleveland, was chairman of the mecting 
of trade association representatives from all parts of the 
country who are interested in solving the manpower prob 
lems of the industry 

The major purpose of the meeting was to provide a na 
tionally coordinated approach and program in the recruit 
ment efforts of che various local prinung trade groups. Plans 
were discussed for cooperative action in the publication of 
literature to be distributed to young people, parents, youth 
leaders, vocational guidance advisers and industrial arts 


/ 
reache ts. / 


% A few years ago there was a great deal of talk about a 
recession or a depression because people feared business 
would be adversely affected by war reconversion problems 
So with the end of fighting in Korea, we were delighted 
when we came across this story by Edward E. Hale. With 
minor revisions to fit the current situation, we give it to you 




















A man lived by the side of the road and sold hot dogs 





He was hard of hearing so he ha@ no radio 
He had trouble with his eyes so he read no newspapers 







But he sold good hot dogs 





He put up a sign on the highway telling how good they were 
Buy a hor dog 





He stood by the side of the road and cried 





And people bought 
He increased his meat and bun orders 
He bought a bigger stove to take care of his trade 








He got his son home from college to help him 


But then something happened 


His son said, “Father, haven't you been listening 







ro the radio? 
If we have world peace, it will be bad for business 







There may be a big recession coming on 
You had better prepare for poor trade. 






Whereupon the father thought, “Well, my son's 
been to college 
He reads the papers and he listens to the radio, and he 






ought to know 
So the tather cut down on his meat and bun orders 






Pook down his advertising signs. 
And no longer bothered to stand on the highway to sell 







hot dogs 
And his hot dog sales fell almost overnight 
Youre right, son,” the father said to the boy 
We are certainly headed for a recession.’ 







*® American industry as a whole is making a grave mistake 
by not giving enough recognition to its skilled workers and 






by putting promotion of the employee strictly on a seniority 





basis without regard to individual skill and ambition 

So John Doesburg, legal counsel and secretary of the 
Master Printers Section of the Printing Industry of America, 
told the master printers of Los Angeles recently 

Pay alone,” Mr. Doesburg declared, “is not enough in- 
centive for individuals who develop high degrees of skill 
There is a definite need to create for the individual worker, 
a craft status which is recognized throughout the industry. 
In addition, U.S. industry too often bases promotion and 
advancement strictly on seniority. Under this system, a medi- 
ocre man—if he lives long enough—can attain the ultimate 
in advancement. This discourages individual initiative, places 
a premium on medioc rity, retards production 













*& Composing a letter to the president of the firm which he 
felt he so ably represented, the egotistical young printing 
salesman dictated to the stenographer 

I feel that you should know, sir, that in order to obtain 
the above-mentioned contract, | found it necessary to employ 
every ounce of my personal charm and magnetism, my di- ‘ 
plomacy and flawless tact. However, | am now pleased to 
report that my untiring efforts were crowned with success.’ 

Gently the steno asked: “Crowtation marks on that last 











paragraph? 
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Good Make-Ready gets — Good Results! 


pesogneee 


LIVE BAIT 


i 








Good make-ready is easier and printing 
quality increases with Cromwell Special 
Prepared Tympan. It’s:smooth, always even. 
Has uniform texture. Gives you clean, sharp 
impressions with less work. You get a tight, 
strong packing that’s tough—extra hard — 
with absolute resistance to oil and 
atmospheric changes. Cromwell Tympan 
is unconditionally guaranteed. 

You can depend onit. send this coupon now for free samples 


Cromwell Paper Company 
4801 South Whipple Street 
Chicago 32, Illinois 


Send working samples of Cromwell Special Tympan to me with- 
out charge or obligation. 


None... 
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Each month sees more and more books composed 
on Fotosetter photographic line composing machines 
..and they are setting new standards of typographic 
excellence. Now Fotosetter offers book publishers a 
wide variety of type faces.and sizes. Imagine being 
able to set all sizes of type from 4 to 36 point in 105 
faces and all at keyboard speed! Imagine being able 
to Fotoset complete pages—running heads, text, 
bold or mixed lead-ins, folios, spacing —everything 


on this revolutionary typesetting machine! 


360 FURMAN STREET, BROOKLYN 1, N. Y 
District Offices: Chicago, San Francisco, Boston, 
Los Angeles, New Orleans 
In Canada: Toronto Type Foundry Co., Ltd. 
Toronto, Montreal, Vancouver, Winnipeg, Halifax 
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FOTOSETTER TYPE DESIGNS 


Yes, if you’re looking for really clear, sharp type 
reproduction, uniformity of color, perfect fit and 
beautiful italics—then be sure to specify Fotosetter 
composition whenever you print by offset, gravure, 
or letterpress from completely engraved plates. 

Contact your nearest Fotosetter equipped offset 
lithographer or typographer for more details. If you 
don’t know who they are, ask us for the names of 
those nearest you. Also write Intertype for your copy 


of the Fotosetter Type Faces booklet. 


Foroserter is a 


registered trademark 


Fotoset in Baskerville 


and Futura 





